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Abstract

Care of marketing quality standards leads to success
of services organization and elevation of marketing
performance efficiency level which increase the competitive
ability of organizations, which show the importance of this
study in finding out the effect of applying quality standards
in  marketing performance efficiency in  services
organization, Sudan Telecommunication Company  Ltd,
(Sudatel) which was granted the(ISO:9001:2000) in March
2002, has been chosen as a case study.

The Study aimed to identify the quality standards and
to eliminate marketing performance in Sudatel. The study
also aimed to fine out the influence of the application of
quality standard up on the marketing performance of the
company .

The Study has followed the analytical descriptive
approach to study the case and adopted the statistical
analysis to test the hypotheses in order to Know the relation
between the consumer satisfaction and the quality of
marketing performance, the positive relation between
quality standards application and services marketing
performance, in addition to elevation of performance level
as a result of the Company acquirement of ISO certificate.

Important results of the study:

1. There is some weakness in resolving the problems
which face the customers after they have the service
from Sudatel company.

2. There is a positive strong relation between the
application of the quality standards and the
marketing performance of the company services
through the obvious increasement of the company's
income if compared with expenses.

3. Adopting the quality standards application by
Sudatel company , and the acquirement of the ISO
certificate have increased the performance level,
Marketing Share of Sales and profitability levels.
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important recommendations of the Study:

1. Sudatel company should take care of the problems
that face the customers after they got the services. The
company also should Know the customer's degree of
satisfaction and their opinion about the ways in which
their problems have been solved.

2. It's a necessity for Services Organizations to adopt
quality of services standards rendered through the
Marketing Mix(product, price, promotion, place) and
promotion mix ,with consideration of service criteria's.

3. The Sudanese Services Organization should adopt
guality standards, because it will increase the quality
of service rendered it will also help in the development
of the organization improvement.
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