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Abstract

This research is mainly about, Modern Electronic Marketing of Banking Services, and
is about the technical methods used to present banking services, and is about how to
electronically manage the marketing processes. This research explained the roles played
by modern networks technologies, in order to create, and reveal the new potentials of
modern electronic marketing of banking services, and finally lead towards effective
improvements of banking procedures. This is mainly accomplished by moving from
manual data recording to modern Information Technology (IT), data capturing
methodologies, which in turn revealed, accuracy, quality and application flexibility,
networking of near and remote locations, which availed new distribution methods
utilizing Data Centralization and instantaneous availability of information, serving both
administrative and customers requirements.

The research studied the new marketing model of Al-Shamal Islamic Bank, the build of
the model was based on amalgamation of the duties of both Marketing and IT, looking
objectively towards a better modern performance, and to prove the existence of strong
ties and relations between Marketing research and information systems, a field
questionnaire was conducted, mainly to inquire customers satisfaction, and decide on
the level of performance, and to investigating the impact of modern technologies, and
the preferences of the customers of new services, intended to be launched by the bank.
The research studied the concept, Modern Electronic Marketing of Banking Services, of
Al-Shamal Islamic Bank during years 2000 to 2005, looking to constitute a suitable
frame, applicable on more banks in Sudan, in anticipation of the requirements necessary
to front the incoming competition, and to prepare for the inevitable Globalization.

This research finally found all the goals it aimed to.



