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Abstract

As result of the importance of advertising in modern life, the
development in the methods if marketing, the diversity in
commodities, globalization telecommunication, and development
in visual and auditory media, the researcher was motivated to
Investigate the importance of advertising and its influence on the
consumer in the west bank, Palestine. The study aims at diagnosing
the real challenge that consumers face, the attitudes they have
towards the different commodities, and the satisfaction they get out
of purchasing a certain commodity. The study also looks into the
effect of advertising in addition to the role advertising companies
play and the extent to which they succeed in influencing
consumer’s choice.

Methodology

1000 questionnaires were distributed on the different West Bank
cities, the questionnaires were distributed in proportion with the
population in each locality. Additional target questionnaires were
distributed on advertising companies.

Results

Results of the study show that the majority of the consumers do not
differentiate between propaganda and advertising . They also do
not trust advertising and regard it as a kind of deception and
misleading by using famous actors and beautiful girls without any
truth in what they advertise for. Moreover, The analysis of the
research has showed that advertising has a medium influence on
the behavior of the Palestinian consumer. The study also found that
the television has the most influence on the consumers with a
ration of 5.18 Radio comes second to be followed by newspapers.
The factor of age reflected a trend in which older people who are
over 55- years — old were the most influenced by advertising.
Education has an intermediate influence on the educated group. As
far as the place of residence as a variable is concerned, it has been



found that those who live in the cities are more affected by
advertising than those living elsewhere. The analysis of the study
also showed that males are more influenced by advertising than
females. Furthermore, the research indicated that the people who
work and have a stable job were more influenced by advertising
than the non- working or advertising. Finally, the analysis showed
that the higher the income, the more influence advertising has.

Recommendations

The researcher has come out with the following recommendation:
the need to improve the artistic layout of the advertising, the need
to reestablish trust between advertising and consumers, the need to
protect consumers from the deception of the producers and the
advertising companies, Advertisements should be eye-catching and
attractive without lies or deception about the quality of the
commodities and also without much repetition, which causes
boredom ti the consumers. This can be achieved through
legislation and censorship on the advertisements by the authority.
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