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ABSTRACT

Impact Of Marketing Information System On Effectiveness Of
Decision Making an Applied Study On Company Of Weaving
Industries In Jordan

The study aimed at identifying the state of information systems in
textile firms in Jordan, and it's effect on effectiveness of decision- making
process, with a view to learning more about the level of the systems usage
firms.

Then making recommendations and suggestions that aid in the
process of production and decision-making enhancement A sample of 120
managers out of population of 180 was selected for the purpose of the
study. A questionnaire was used for data collection the study reached a
number of results namely:

1. There exists a relationship between information systems &
decision-making effectiveness.

2. There exists a positive relationship between quality of equipment
used and decision making effectiveness.

3. There is a positive relationship between employees efficiency and
decision-making process.

4. There is a positive relationship between information suitability
and decision-making effectiveness.

5. There is a positive relationship between economic efficiency of
information systems and decision-making effectiveness.

6. There is a positive relationship between information systems and
internal work infra-structure & administration Facilities.

Recommendations:

1. Need for training courses at all organization levels, and dealing
with information technology.

Need for a separate information system departments.

Use of electronics appliances in work environment.

4. Attention be given to quality of appliances & equipment in use.
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5. Interest be given to information suitability.
6. Marketing information systems be used with effectiveness.
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