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The environment where banks operate had been
subject to continuous changes; therefore the success of
these banks depends widely on their success in the
marketing of their services, which should then be offered
to the greatest number of their customers in order to
satisfy their needs. However, marketing of banking
services had been regarded as one of the most important
activities that banks should undertake in order to face the
continuous development in the modern banking services.
These development require these banks to focus on
raising customers' awareness, and especially with regard
to the use of these modern services to achieve the bank's
goals.

However, these goals can only be limit through the
establishment of a specific marketing department that
should be part of the organizational structure of any bank.
This department should be responsible of carrying out all
the activities that related to marketing of modern services
such as choosing the suitable and effective strategy,
conducting a market survey as well as other related
marketing activities.

This study examines the performance of Faisal
Islamic Bank (Sudan) during the period 2002 - 2006. The
analytical and descriptive statistical method was used

The following hypotheses were used:

e The lack of an ideal method for the marketing of
modern banking services in the Sudanese banks.

« The existence of obstacles that hinder the marketing
of modern banking services.

* Sudanese Banks' Administrations don't seriously
consider the issue of marketing of banking services.

» Marketing of banking services can play an important
role in achieving the banks' major goals.

All the above mentioned hypotheses had been
proved. Furthermore, the study offered certain
recommendations, the most important of which are as
follows:

1. The necessity to establish a special department for
marketing of banking services within each Sudanese
bank in order to carry out all the marketing activities
which may reflect positively on the bank's financial
performance.



2. Paying more attention to the introduction of modern
banking technologies, as well as raising customers'
awareness and intending to invest in the modern

technologies.
3. Improving the techniques used in the marketing of

banking services.
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