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A case Study of Sudani Mobile Phone Company
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The mobile telephone service has become an essential service for
every body in the society.
Three companies provide mobile telephone services in the Sudan,
they are:-
Zain (Mobitel previously) MTN (Previously Areeba) and Sudani.
The mobile telephone service & its market are relatively new, it is
just ten years old.
The service was monopolized by the Sudanese Mobile telephone
company (Mobitel), and on cancellation of monopoly two
companies entered the market, MTN and Sudani, and the
competition between these companies became fierce each to get a
substantial share of the market and present services of these
companies.
For this the interest in the promotion mixture on the marketing of
mobile telephone & in the Sudan, and as Sudani Mobile Telephone
company is one of the few companies of Sudatel group of companies
which paid attention to promotion so the study is suggest for
application on Sudani Mobile Telephone company.
And for this reason the study aimed at :-
Definition of the mobile telephone market in the Sudan.
Identified of the impact of promotion mixture and the mobile
telephone service marketing in the Sudan.
And the study was based on the following by hypothesizes : -
The mobile telephone service marketing is affected by the
components of the promotion mixture represented in advertising —

personal sale —sales promotion — public relations — and direct



marketing and these hypothesizes' components were each built
separately.
In order to make sure of the validity of these hypothesizes the
researcher prepared a questionnaire for this purpose and the data was
analyze into a computer and the results were extracted by using
Statistical Package for Social Science (SPSS). And in addition to the
questionnaire the researcher used the interview technique with
marketing administration in Sudani company and participate with
Sudani mobile telephone service since its start in 2006.
And the research adopted several methods in this research such as
the descriptive method and case study method and a random class
sample for a group of the subscribers in the service of Sudani mobile
telephone company — population study estimated at 500 subscribers.
And the study arrived at several results and also recommended a
number of recommendations in the sixth and last chapter, some of
these important results:
The TV advertising has a significant impact on the spread of
Sudani mobile phone service because the highway Sudani
television advertise are designed to be attractive and clear
objective is therefore helped to create a complete picture and
offered his services characteristically.
The advertising through broadcasting enabled many customers to
know the method of activation and operation of many services

provided by Sudani in addition to its help in its spread.



The advertising via internet did not add any thing for the spread
of Sudani Mobile Telephone services, because of its low spread
and high prices for the Internet

The advertising of some Sudani Mobile Telephone one services

exaggerated such as the SMS of the capacity was low, so the
message length does not exceed 60 Arabic characters.
The services of Sudani Mobile Telephone lacks catalogues that
give information about its service and operation of its products.
The study provided a number of recommendations the most
important of which :

- Provision of services that care for customers satisfaction in the
first place by examining the needs and expectations of the
service to satisfy those needs

- Continue to increase the balance of advantage when re-
charging service prepayment at holidays on Friday and
Saturday and to devise other means to reduce prices

- attention to gifts and rewards as means of promotion and
follow-up to competitors and to attract new customers and

encourage former customers on the use of the service.
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