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Abstract

Today different countries of the world witness technological
developments in different fields specially in the telecommunication and
information technology. Moreover, companies have faced many changes in
their functions specially in the marketing. This research aimed to know the
different stages of adopting the technologies of electronic marketing and their
important benefits in addition to achieved activities and problems that faced the
Y emenis companies .

A suggested model of electronic marketing stages is designed in
consideration with the selective models of some authors. According to this, a
numbers of hypotheses are established to compare the elements of the
suggested model with the sample which contains 46 companies that
representative (50%) of the whole population of the research and to know the
important activities, objectives and benefits of the usage of the recent
technologies in Yemeni companies with the problems that faced their
development. The data of this research was analyzed using T-test, Chi-Square,
means, and standard deviation. This research includes seven chapters and
divided into 14 sections contains different subjects belong to electronic
commerce and marketing.

The findings of the study indicate that most companies disagreed with
the suggested model, and the study disagree with the opinions of some authors
that companies should have specific stages during their development. The study
discovered a new model which is taken from the suggested model that based on
the predominant technology in each stage where as the predominant technology
in this order : ( fax, telephone, computer ) , (E-mail), ( Internet ) and (website).
The results also suggested that all companies have no own interactive web sites
which does not a complete commerce cycle. The study indicates an important
activities, benefits and objectives of the adopting of the electronic marketing
technologies which used by these companies, also these companies have a
weak concern of electronic marketing field and the important problems that
faced their devel opment.

Finally the research concluded with a number of recommendations to
develop the electronic commerce in Yemen focusing on the training and
education in addition to the use of the advantages of the modern technologies,
taking up electronic marketing, and enhancing the infrastructure of the
electronic commerce in Y emen.
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