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Abstract:

Consumer behavior is an important element in the marketing research, as
a result of hard competition among producers to atiract a great number of
oustomers & clients to achieve high potential profitability.

Under this position Informal Market is created. It is a market that its
sellers are unknown to the government institutions.

Informal Market offers a relatively low price and located at transportation
yards where the handle of goods are possible. But the problem is that the
supply of goods in these places is polluted or expired.

In spite of that there is a well consumer admission corresponding with
sellers insistency.

The ultimate purpose of this study is to identify the behavior of the
Sudanese consumer towards the (informal markets) in Khartoum state
during 1997 — 2003.

A sample consisted of (600) consumer was randomly selected and a
questionnaire of (13) items was developed for the purpose of the study.
Chi~square test (X-test) was used to test the research hypotheses.
Dissertation structure is organized according to section parts, section ( 1)
deals with preface & proposal. Section ( 2 ) deals with conceptual
framework. Section ( 3) deals with data collecting & analyzing. Section
(4) deals with results & recommendations of the dissertation.

The findings of this study showed that:
i. The lack of unbalanced development between the states in Sudan
leads the existence of this markets.
ii. The Sudanese consumer is characterized by a weak purchasing
power and low awareness about shopping.

The study recommends the following:
i.  Services equity in different states.
ii. Organizing & directing the market.
iii. Protecting the Sudanese consumer by providing healthy & secure
markets.
iv. Promoting customer safety programs.
v. Small sellers need help to grow their capital.
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