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Abstract

The research problem is represented in the fact that, the business
enterprise might consider the marketing costs as burdens incurred by the
enterprise throughout the year, and hence transferred to the statement of income
within the general and administrative expenses. That is to say these costs do not
find the same opportunity of measurement and control follow suit the productive
expenses.

The research aims to measure and control the marketing costs and clarify
the effect of such measurement on the enhancement of productive efficiency of
the marketing factors, the research also sought to achieve enterprise goals
through increasing of the marketing quota and the profitability.

The researcher has adopted the following research methodologies:

1. The deductive methodology: on which the researcher depends in the
determination of research axes, as well as laying down research
hypotheses.

2. The inductive methodology: to test the extent of correctness of research
hypotheses.

3. The historical methodology: in tracing previous studies in relation to
research subject.

4. The descriptive methodology: by the adoption of case study to know the
basis and principles that the Arab Company for the Industry and
Production of Poultry adopts in determining and measuring the market
costs.

To achieve the research objective the following theses have been tested:

1. The application of a sound cost system leads to the measurement
of the real marketing cost which could be incurred by the sold
units.

2. The control of Marketing costs affect the cost of sold unit.

3. Measurement of marketing costs leads to the enhancement of the
productive efficiency of marketing factors.

To test these hypotheses a questionnaire form has been used as a research
tool and being distributed to the research sample at the Arab Company for the
Industry and Production of Poultry Itd. As well as to accountants (the office
auditors who are undertaking the process of auditing at this company)

The questionnaire was analyzed by using the statistical software:
Statistical Package for the Social Sciences (SPSS).

The researcher has arrived at the following most important findings:

1. The marketing cost system at the Arab Company for the Industry and
Production of Poultry Itd helps determine the portion of the sold unit
out of marketing costs.

2. The marketing cost system at the Arab Company for the Industry and
Production of Poultry Itd helps to control the marketing cost, as well as



its supervision throughout the establishment of the proper standards
that the marketing cost system has adopted.

3. The marketing cost system at the Arab Company for the Industry and
Production of Poultry Itd helps get rid of the excessive marketing costs
in the suitable time.

4. The lack of interest of the Arab Company for the Industry and
Production of Poultry Itd in marketing costs.

5. Lack of interest of the Arab Company for the Industry and Production
of Poultry Itd in disseminating the costing awareness among its
workforce.

The most important recommendations are the following:

1.The signification of the establishment of marketing cost system at the
Arab Company for the Industry and Production of Poultry Itd.

2.Taking cognizance of the marketing cost for each product, every
representative and every marketing area at the Arab Company for the
Industry and Production of Poultry Itd.

3.Working out for the control of marketing cost at the Arab Company for
the Industry and Production of Poultry Itd and subjecting it to a
process of audit.

4.Working out for the knowledge of the portion of the sold unit out of
marketing costs at the Arab Company for the Industry and Production
of Poultry ltd.
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