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Abstract

The research tackled the internal and externabfactf the environment and
their impact on the performance of commercial IsamkSudan. The study
applied on Faisal Islamic Bank (Sudan).The impaaaf the research lies
on that knowing of the marketing environment fastawhether internal or
external helps to take advantage of the positiyee@s, to control the
negative ones, transferring them into the inteodghe bank so that it can
provide better banking services and to tenure @nlaingest share in the
overall banking market. To achieve the objectivéghe research, some
hypotheses have been formulated as the follows:

- The technological development keeps the existimgfomers and attracts
new ones.

- Studying and analyzing of the competitors hayaositive impact on the
bank's market share.

- Analysis of past results of the bank has a pasiimpact on the
profitability of the bank.

The most important results as the following:

- There is a direct correlation between taking aterest in marketing
environment factors and the performance of banks.

- Collecting and analyzing of data on the actualits of revenue of banking
services and the performance of branches for pueviieriods increase the
profits of the bank. - Studying and analyzing tlwenpetitors of the bank
concerning the factors of strengths, weaknessgsramities, and threats
enhance the competitive position and increase htesin the banking
market.

The most important recommendations are:

- Establishment of bank marketing administrationFaisal Islamic Bank
(Sudan), where the reality is that there is no baakketing department, but
it is bank-marketing unit.

- Sudanese Commercial Banks should activate arablestt marketing
departments to achieve the following tasks:

- Training and qualifying of staff to deal with memh technology and
educate customers in coordination with the Trairdegartment.

- Allocation of huge budgets for the informatiorchiaology management to
maintain the existing customers and attracting ae@as in coordination with
the I.T Department.
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