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Abstract

This study handles this quality of insurance service and its impact client’s

satisfaction. This problem of study emerges from the fact that’s insurance



services are intangible and there is a disparity in the levels on service between
one supplier and the other. The production of such service and its users make in
the process complicated. Moreover, the service is frequently available and
established on basic organized system, witch lead to the lack of experience of
judgment on the client on the service.
Therefore the study aims to cast light on the quality of insurance service by
means of recognized the extent to possibility of applying service insurance
model of service sector particularly in Saudi business environment, witch they
most important sector in the kingdom.
To accomplish the objective of the study, the researcher from the hypothesis that
show no significant statics effect could be attributed to the tangible elements,
reliability, the quick response, confidence, security and clients satisfaction. The
study followed the analytic descriptive method and reached the result below:
There is possibility for applying service insurance model for measuring the

recognized quality in the field of security service. The mean recommendations of
the study are:

A. The insurance companies should give clients more attention and care.

B. The insurance companies should raise the levels of dependence of the

clients.
C. The insurance companies should raise the levels of guarantees.
D. The insurance companies should increase the recognized quick response of

the clients.



