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Abstract

The E-marketing has become an essential element to achieve its objectives
by the bank, and on the way to achieve the greatest satisfaction to customers
and users. Summarized the research problem is how to achieve compatibility
between e-marketing and marketing mix elements of the banking service and
knowledge of the elements of the marketing mix of banking services bank of
Sudan and the impact of e-marketing them as well as find out whether
different elements of the marketing mix for different Sudanese banks have
adopted a search on the hypothesis of one major aim is mainly to identify the
effect e-marketing elements of the marketing mix of banking service in banks
in Sudan and the forks by seven sub-hypotheses explain the impact of e-
marketing to each element of the marketing mix. Find relied on statistical and
descriptive  approach to  test the wvalidity of  hypotheses.



Field study denied the assumptions on which the search where it became
clear that there is a relationship and the impact of e-marketing on the elements
of the marketing mix of banking service, has the researcher to several
conclusions, the most important of the banks using the computer in the
provision of modern banking services, as well as in the production design
banking service, study also demonstrated the presence of the impact of e-
marketing on the marketing mix elements of (7(ps all but the people (service
providers, banking), and by the researcher recommends that it is
recommended that you use banks, electronic gadgets and you apply the
highest quality and benefit from the experiences of developed countries,
taking into account the provision of educational programs for clients and staff
training to able to keep up with electronic technologies and dealing with those
tools effectively. researcher also suggested some research and future studies.
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