
LIST OF TABLES
No PAGE

2.1 The livelihoods assets supported by NGOs in the area of study 49

4.1
Frequency distribution and percentage of respondents by 
locality of origin 56

4.2
Frequency distribution and percentage of respondents by 
number of household members in average 57

4.3
Frequency distribution and percentage of respondents by 
headed of household 57

4.4
Frequency distribution and percentage of respondents by 
educational level 58

4.5
Frequency distribution and percentage of respondents by 
livelihoods strategies 59

4.6
Frequency distribution and percentage of respondents by 
access to farmland 60

4.7
Frequency distribution and percentage of respondents by size 
of area cultivated 64

4.8
Average distribution of respondents by amount of crop 
produced 65

4.9
Frequency distribution and percentage of respondents by level 
number of livestock owned in average 66

4.10
Frequency distribution and percentage of respondents by level 
of income per month 67

4.11
Frequency distribution and percentage of respondents by 
amount of income spend on food 68

4.12
Frequency distribution and percentage of respondents by 
number of meals per day 68

4.13
Frequency distribution and percentage of respondents by 
provision of meat to the house per week 69

4.14
Frequency distribution and percentage of respondents by 
access to food 70

4.15
Frequency distribution and percentage of respondents by 
needs and priorities 71

4.16
Frequency distribution and percentage of respondents by 
needs for future 71

XI



4.17
Frequency distribution and percentage of respondents by kind 
of livelihoods assets 72

4.18
Frequency distribution and percentage of respondents by skills 
required 73

4.19
Frequency distribution and percentage of respondents by 
support agriculture 74

4.20
Frequency distribution and percentage of    respondents by 
support livestock 75

4.21
Frequency distribution and percentage of respondents by 
support financial capital 75

4.22
Frequency distribution and percentage of respondents by 
activities done by gender groups 76

4.23
Frequency distribution and percentage of respondents by 
assets and opportunities 77

4.24
Frequency distribution and percentage of respondents by 
decision making 78

4.25
Frequency distribution and percentage of respondents by 
resources required for women 79

XII


