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ABSTRACT

This research is concerned with the impact of promotion on the
increase of sales, at Sheikan Insurance and Reinsurance Co. Ltd.
The study aims at investigating the following objectives:
1.To know the general framework of promotion, at Sheikan company, as
an a part of the components of the market mix of the company.
2.To know the significance of promotion, through the balance sheets
which are mentioned and spent by the company for the promotion, to
increase the insurance sales.
3.to know the relation between the increase of the insurance sales in the
company, and its adoption of certain promotion techniques.
The study tested the following hypothesis:
1.There is a relationship between the adopted promotion tools; and the
increase of sales.
2.There is a relation between the size of promotion expenditure and the
increase of sales.
3.All the promotional activity in the services establishment, affects
corporation's image with the customers.
The study adopted the case study method; depending on the descriptive-
analytic method approach. A simple random sample was selected, from
the study population — which is composed of the heads of sections and the
employees in the marketing management and clients. This simple
analysis techniques was for the analysis of the date which were collected
by the heads of section and the employees . The (SPSS) programmer was
used to process and analyze the date which were collected from the
company clients (the size of the sample amounted to 40 for each. Also,
the t-test was used for samples results confirmation of the hypotheses of
study.
On light of the data which were collected, and the information which
were analyzed, the results are summarized as follows:
1.The study showed that the most important obstacles which curb the
promotion activity of: lack of specialized department for promotion, the
deficiency in the number of the qualified cadres, some 'Shariaa' aspects
and the non delay in payment of the clients entitlements.
2.The most important promotion tools adopted by the company are: the
public relations, marketing, publicity, advertisements and personal
selling.

3.The study confirmed that the quality of the quality of the services
offered by the company is the most important factor for the success of the
promotional activity of the company, to increase the insurance sales.
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4.1t became clear, from the results of the study that the company is facing
increased competition in the insurance market, especially from the private
sector.

5.The study showed that the there is an annual increase of the promotion
expenditure allocations. There are other factors; such as, the good quality
of the service, which may affect the increase of sales.

Finally, the study reached some important recommendations; as follows:
1.There is a necessity to care for promotion side of the company, by
establishing a specialized promotion department.

2. To work for the preparation of qualified cadres, in the field of the
promotion and marketing of the various insurance service.

3.The increase o f the insurance awareness among the targeted
population, through the promotional message.

4.Caring for the clients complaints and replying on them.

5.To work for the determination of the more attractive elements, for the
design of promotion strategy , for various sectors.

6.To perform the study of the consumers' behaviors, customs, traditions
and beliefs, before the design of the promotion message.

7.To conduct marketing and promotion research, so as to find out the
variables which affect demand, in the insurance market.

8.1t is important to improve and develop the capacities and efficiency of
marketing by the adoption of modern techniques of promotion of the
service of the company, to face the challenges of competition and
achieving the objectives of the company.
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