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Abstract
The study was conducted in Khartoum state (state TV) in 2015
to 2016 m to know the economic impact of the agricultural
media on television to encourage inward investment and bring
in external and marketing of agricultural products sector

investments.

The study adopted a descriptive survey using raw data collected
by Alasenbaan so | took a simple random sample of the different
institutions of the state TVs. The study reached the following
findings: the existence of the agricultural media in television has
a positive economic impact on the agricultural sector and
through which the display elements of agriculture in Sudan to
encourage inward investment and the transformation of private
capital to the agricultural sector. And through which offer a real
and attractive image to attract foreign investments and are
through it advertising and promotion of the sector, both animal
products and vegetable to complete the process of marketing it
is through it put economic development constraints facing the
agricultural sector and highlight them and work to resolve them
as the rest of the other issues and also address the media
constraints. And more attention to this sector.
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