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ABSTRACT

This book deals with Travel and Tourism as a subject for academic
and applied purposes. The book is also comprising the tourstic
activity as a buissness , industry and product.The author
Bishwanath Ghosh purpose in writing this book is, to contribute to
the understanding of tourism and travel roles in the different fields
of life like social and economicaspects.

Theauthorhas explained valuable information related to the
statistical data which can be used by governments in development
programes.The fourth chapter reviews the Geography of tourism ,
which includes the accurate information on climate and weather
Conditions. The fifth chapter analyzes the poltics of tourism which
Is considered industry today. The sixth chapter focuses on the
tourists motivation. He hasmentioned that motivation is an
essential conceptbehind the different patterns of tourist demand.
The seventh chapter deals with statistical measurement in
tourism.The eighth chapter explains the tourist behavior. The ninth

chapter gives a background about the role of travel agencies.
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