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Abstract

This is the study of descriptive studies that seek to raise the
necessary to describe the efforts of the Department of Marketing
strategies banking marketing and increase market share and has
emerged in recent years, a definite orientation towards the
application of concepts and marketing strategies of modern in the
field of market share information was a problem research in the
form in any Over contribute Strategies banking marketing to
increase market share and whether banks managed to keep up with
the changes in light of heightened competition and came
importance of the study as it represents in the province and
increase market share and can banks enter a strong competitive
market and it represents the research hypotheses in the major
premise is there is a statistically significant relationship between
marketing strategies banking and the market share for clients and
four hypotheses and sub-objectives of the study is to show the
importance of the banking marketing to increase market share and
learn about the marketing environment and marketing the banking
and follow the study descriptive analytical approach and come
Find several findings and recommendations represent a real
addition in business and the most important results that Ldi
estimated the bank to provide Banking modern technology and
strategic competitive Altsoeqgh followed by the bank and this
works to maintain and increase market share of customers showed
that the bank is immediate customer needs to respond and meet the
required speed and competitive strategies followed by the Bank
through the banking marketing contributes to increase customer
and works to meet the needs and desires of customers, and the
most important recommendations are necessary to apply marketing
strategies entire application is accompanied by continuous
iImprovement in the bank's marketing activity and especially it is
Important to focus on a strategy of discrimination and leadership
because it gives the bank an advantage in the market competition.
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