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Abstract
This study focuses on one of the important issues concerning departments

of commercial banks, how can these banks strengthen marketing relationships



with customers, retention and gain their loyalty and their officient and prevent
them from moving to deal with other banks.
Research methodology :

The researcher has used the descriptive, analytic research methodology due
the nature of the study which intent to Trends of Commercial Banks in
strengthening marketing relationships with customers.

The objectives of this study are :

1 - Identify the attitudes and trends in the departments of commercial banks for the
development of its relations with customers.

2 - Identify the methods and tools used by commercial banks in order to strengthen
its relations with customers.

3 - Knowing the most important factors and variables that will help commercial

banks to retain customers and gain their loyalty.

Study Hopotheis :
1/ H : A : A Data base of Customers helps to Strengthen the Relationship with
Customer .
2/ H : A : Markting on the level of the event helps to Strengthen the Relationship
with Customer
3/ H: A : A Ssumption of Excellence in the Profision of Services Increases the
Strengthen of Relationship with Customers .
4/ H : A : Interaction with Requests and Expection of Customers Increases
Strenghten Relationship with customers.

The main results and conclusions of the study are :
1 / most of the banks has customers database, and updated continually to help the
banks on follow the customers.
2 | The excellence on services is the strategies of commercial banks and providing

this services is continually.



3/ Most of the banks and its branches has trend on building relationships with local
community with interest on major customers activities.

4 | The commercial banks has certain methods on building and
strengthening the relationships with its customers, through raising the quality of
the provision banking services.

The important recommendations are:

1 / The need to continue studies in this area, particularly with respect to all
directions towards the strengthening marketing relationships with customers to
aim of identifying the most influential factor in the Sudanese environment,
because it enhances the status of commercial banks in the banking business in
Sudan, especially with the existence of several foreign banks in the Sudanese
market.

2 | The commercial banks are to reconsider marketing policies through the
designing of appropriate strategies harmonize with the conditions of develop in the
banking industry, thereby enhancing its marketing first and then earn customers
loyalty second.

3 / Commercial banks must to keep pace with technological developments which
used in the provision of banking services and to what extent can play in the
promotion and customer loyalty and strengthening relationships with banks that

are dealing with it.
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