4!

s s

SN EBAN5 5 (40) 3 Gast die 1 (39) xke e ) gl Gl oy

aslaall A Gaea ((42) ) &5 ) & (41)



&)Y

s s lde G A lide Jeadll Glaal 6 ¢ aslaa (s Jiadl)

) daay Gial) gally ) ral) die asaEs) e e a8 S dan) Jeal (e
(4

(sl Sally ) Lie DA e V) DY) 1Yl D el il )
(Al gl ) Sbs ASyE 5 b ) e paladl aalill GBI

¢ Bl Gustill g palhall Clall (e e Baa 5 (B8 plasn 05 (e
(O Slag ) sl Jaadl 38 g oF U G sl

(AT 5 R)) ) il Bl i b o) e
. (éﬁ“i)&yiw\gj)aga@ﬁéﬁjcQJM(';@_\AQA‘_A\

s Agalse o Dl 8y Dpalall il Bled M sai)f Ly 1618 G )

(Sl Skl ) dalal)
Ll ode (8 ald) 5 ol 5 eliie 5 o IS Jesy 00 )

- eadl Wije 5 ol Ty vone palsiall sgal) 138 sonl lasen gl



O all g ,SEd

astall (lagud) Lasla Sl Jyjay a2l D any 5 ¢ 0S5 2 e IS GBS A Yl <)
o daals e g (slie s HgSall 3LV Gligalls A e 08 LS ¢ LasliSall
Gl 1aa e caluiyl Jd A 5 Al alal) agagill 5 iliatll a8l L) gles
re HeSall anadl I glasally Sl bl palla aaiiy oyl LeS ¢ 3,880 asllalg) o
ehyae salull (liiayly SN jilg il Ll ¢ Llead) bl 5 agylad slae (o Ljerd )
Sl LT ey a0l LS ¢ LeDlee 5 asha ATl Alaill Ciyliaall b alalall 5 cilylay)
Gl 5 2l axi 19S5 alall g ) (Al Bpelall Bppsall 020 (8 g8y (Al (Bl S )
ox osiSall hiail Glase¥) S5 ¢ glagadl daalag 3l5iSally Hiinaldl Ok agie pails
#30 sl JS Jad o Ul (lajal) camly sy 5 ¢ Dl dmala JS5 s s2lell
Lagandl Ay pal) ASLeally Cosal) daals leall s Clagll ae S0l allia desa gl
g Sl padl 5 jua s dide (e eglead e eyl ahdl <) o osay Vo
5ySall oda gl s Chadl 138 558 Als Alialgic sl 5 (Ssiee acd (e et Ll ALl

AV P S

c A ety calad) gad) 138 aed 5 aalis (ge IS il 4n gl sl

Sl 5 KAl sl lases ol



daial £ 3:a gal)
i AN
- ¢y
z Ol 5 Sl
5 el ginall Al
3 Jslaall 418
L JISEY) aals
P Al Galii
J Abstract
Aahall alad) U = J6¥) Juadl
1 daal) 1—1
5 sl yal) A1 2—1
8 dashal) il 8 3-1
10 byl Calaal 4—1
12 d)yal) 2\.;@3 5—1
15 Glaslaall jalas g dyall dimgia 61
15 dw)yall agaa 7—1
16 dhyall aadats 8—1
17 Sl Jedaall s ALl cilia) yall 91
53 (<l gadll) Aad) Al L ylia s A5l culuhall e (Gala 101
doupal) cilal = S Suadl)
60 YR 1—2
62 Cayyailly agedall QELally (33 ol 22
70 Bl (g sasil) darly Calaal 3= 2
8| mleadl Gysuilly (sl (G guiilly QDAL (B gutt (2 DAY 472
88 GBIl (3 gl palic 572




97 Ly 3y gl hlyylas 6~ 2

108 L 3y gusil) ala 72

118 aanb Glglad g aalas Glbiglhagy lEall 5y gudll Gudat 82

134 By Gagell Gy DG | 9= 2

136 Qs A8 yaa 10 — 2

144 Qs Ayan 11~ 2

148 el 1oy 12— 2

gl A Apaal) alall) - CIEN Juadl)

152 Glagudl (8 Aypadl aUaill e duin)l ohu 1—3

159 azalel 5 sl ey 2-3

160 +(p201172007 ) Arsedl) doagl iy ddadl) 373

168 Syl Glagud) Sl Byuie 8 AsaDial) iyl 43

187 Oagadl il adadllg g5la¥) ISl 573

194 l@lauaty ol gl dlaladl Sgul) 673

o9 Al lidly clibad) Jalasy Adlad) Aupal) clehal - aldl Juadl

196 dadiall 1—4

197 el Aayall = 3 g 2—4

199 (Amidl 5 prasl ) sloiiad) I e | 3= 4

199 ownlial) 33sa B0a 1—3—4

201 31 iy (3 2-3—4

202 Al aaa g Auhall axdinae 373—4

203 LAWY Jams 4=3—4

206 ALY z3gat iligSa 5-3—4

208 Laxiisal 4ilasty) () 6= 3—4

211 d)yal) il e el 73— 4
ALy @lily Judas 4= 4

217 )yl Al Apad Bl (ailiadll 1= 4—4

222 heladl Jalanl) 5= 4

223 (Joial) yaatiall J @) Bagd palial Lalall Jalasl) 1—5—4




227

(2 sial) ayadl gl oD leladl Jaill | 2= 5 -4
229 (Lassll paiall ) pmall gat oDlanll oW Laladl Bl | 3 =5 — 4
232 (Janall priall i paty Jrandl ddjeal JLalall Jisill | 4 —5— 4
235 dhall (il 3¢ LSy dpalaic ) 6— 4
238 bl leca by 3 gad Jaans 7= 4
240 Auhall Gl paie llasgia 8—4
243 dhyall Clyaxia G ilali )y 9—4
245 Gluca all s 10 — 4
245 (hasmil) o115 el Bysus (s AL AN dpmdll jlad) [ 1 - 10— 4
248 | (N5l 5 clilall Gaguds yualic (p ADN)ASEN L @) Jlss) | 2 - 10— 4
250 (hasntl) ¢13Yg Yl s AN ZANY dpaydll Sl | 3 10— 4
252 (51 s Ao lia) Yiasl Apnpdll g} [ 4= 10— 4
255 ((dseadl Ayaa St ADe jlidl) Auld) Apmjdl) L) | 5 - 10— 4
Sluagll) g milill) = (ualdd) Juadl)
261 Auhall Gleha) (asla 1-5
264 Pl (asla 2—5
268 ol 458l 3=5
278 qu_ul\ f“’i 4=5
278 Ganall (dpalall) iy ylail) ilen Lol 5-5
279 Gl (Alaall)dg oYy dsgalanl) Ciloa Lol 6—5
281 Ayl Gilaass 7=5
Glayitall § cluagil) 8—>5
283 AliEiae Gigny g Al Cluass 1-8—5
285 Lahlaly & ensall Cajliaddl dileie dale Gluagi| 2-8—75
288 @il Gpadll daly (il sally dalxie Gluagi| 3-8-5




Jglaall daild

o Jssa clsie a::n
79 COLalaally (3 guilly Bl (5 gl DAY (1—2)
81 i) By saiilly QAL Bygudl) Gn dAlaa | (272)
82 GBIl 3snd 5 5aslsl) Aibeall Byped o <ilE il | (3-2)
84 CBMally Gy guiilly (g laa) Guoudil) (oo SDEAYI | (472)
86 LRl Grsuilly SaY) Gosutl) u CRY) asdl | (5-2)
88 GBIl By guiill palie cdglss Al eyl (6—2)
123 AL Gyl Jlaa & cfialil) (e de ganal (g oYl ldy ot (7—2)
125 £Vl & 153l (8-2)
193 Sl Glagal) ety & ¥y cale Uadl) (1-3)
203 Ly Jaze (14)
210 Dsls sasledd) uliall Llis | (2-4)
217 goill 3is Aol Aue AAY o hSll oyl | (374)
218 Copaall e Jalail) 330 (35 Aual) R 38 (DS wysill | (4m4)
219 el o Al Ae AEY (b8 aysill | (54 )
220 bl Jasall 385 Anhall de AEY (S aigill | (674 )
221 o) J2al 3hs Auball de AlAY S aniall | (774)
226 Bl Bygust jualial Lalal) Jdaill ddgiina | (874 )
229 Cipaall aygiil) o) Lelal) Jdail) dd5hine dagi| (974 )
231 Copaall ¢Dleall o V5l aladl Julaill 4 ghima i | (10-4 )
234 Jaerd) dgpatis Jpend) dyral Lalal) Jidacill ddghine dagii| (1174 )
236 bl unlie dplaic) | (12-4)
241 B GBagudt ualiad (g lumall CalANs Slaad) Tavsl) | (13-4
22| (il Jmalledages shl) i psciall Al (g jbmall Cila¥ly bl ol | (14-4)
245 Al Sy (e smm DBl | (1574)
246 (16=4 )

Cojladdl ool o)y Bl Gygudi palic (A

J




247 SV Lyl ) mil | (1774 )
249 Capaall oYl g Bl Gyoudi yualic G A | (18-4 )
250 A Al ) il | (19-4)
251 Coyaall Ly sudill ey Coyumall ool s 3D | (204 )
252 ANA Az @) ) il | (2174 )
254 sl Ny CBMall (Bypudi jaalic (o ALY Nl Jass 51| (22-4)
255 Tl Al ) il | (23-4)
258 Capeaall eVolly Bl Bagudi jualic (o Al Adpeall Joaed | (24—4)
259 Aalal) dpa dll ) il | (2574 )




JSEY) daild

dadial) o3, Jsddl olgie JSad) a8
65 Jalil) Gogedll | (1m2)
72 Bl (33 g0t 2 s (Gradait )58 (2—2)
75 Jaanll eliay o cpils el Jaliiay) il (3-2)
5 DLl (el 52 Gasnill (0 IS By Aipotd) A2y | (u2)
95 g el QA yalic (5-2)
100 asiall (sl £5alia s LENAYI tgaludll (6—2)
103 AL By eadl) s jiia g AN (7—2)
104 Bl (3 utill JalSiall UaY) (8—2)
124 Yl t\}.ﬂ (9-—2)
194 gl padl Hleall J<a (1-3)
198 el Auhall =3 sa (1—4)
238 Jand) Aol zdgas (2=4)
245 el o))y Bl Gagud palic (A (3-4)
248 Nl 5 GlBall Gued palic oy A8 (4=4)
251 sl 115 Capeaall eV AL (5-4)
253 sl ey CBall (Bypud jualic (o AR Nl awsi | (674 )
256 eNollg lilall Bygndt palic Al Jread) 48 jaa Jaans (7—4)
259 (84 )

s Jaandl 523 Capeaal) A5 s 38AY Jnanll ddjaa Jyoas




SRV DPALC

palic Gulai Cancn dagi gl oY) 8 Giaad ) Clpadl) 8 Ayl ASEe el
oda et o AY1s ARl 8 Auhl) Ak jeas & Ly Cojladd) 8 ClDlall 3yps
Gk i e Capanll ) Auhall chdan 388 131 ¢ Cajlaall sda o) sl oloYls ualiall
GV an LS ¢ Al o3a Jawgt ) Jalsall Auhag ¢ hisadll oY) e jualiall o2
AR 3 Adpeals oV e o ol Cailay eDlaall oVs o paliall sl S muas
s2ie (400) o 0sS5 Ane o duhall Cida L il 215 ClBal) 5y suti alic G
b el Auhall 31l Blauy) alaiy) & WS ¢ Cijladl e g coleleiall ¢lasll (g
Carad] 35 ¢ By gadl) Glualy Glahiall e waall 8 sadiaal) Godall Guilial) e leaseas
Wl & Lig S Jalaty Lalall Jalail Lgaa] Ailaa¥) (i) (e de sane ) Al < tiia
Zsad B Basa Ayl dpliall Cillangially Lalo)Yls daaldic) ddady jlaady) Jilas
Cilaals ACha em o (SPSS) galin plasinly bl laaly I @l ls Al
dglas) A 53 cmge g 1 MU i) o il Gued Bl &3 Al #35a
Op JuaiY) ¢ dilagx sai Capadl) a5 ¢ peaalls Jrandl G AEN) DDAl (By0it jualind
iflas) AV ) Canse S aag — Aplaill Cijliaall  Gipuall oY) e (Jsandly i)
eV Ailian) AVS 03 Case S aag = Cijladl) (e oYy o Gl Bigd palial
alic G A Janghy Copeaddl Vol = Aysadl) oY) e dplail) Cojladl ode
G Bygass paalic (A Jax Jrand) Rijre = Gyl oY) 5 BRI GGy suil
aal g Sy Ahal) it ) Jeasil) & Slasl) Jisil) e Tely o oDleall oY,
£y ClBal) (Bysuti yualic Gaudad (s Anlagl ADe dgay : U sl e dufall il
c Bl Gjladdl wyeadil) oY) ek ) pealiall s3a (g% Cua Cajladdl sl
sl o) e il aliall sda ST oy clilall Bysns pualic Cijladl (Gula
Sl eyl Juaiyl & A8 jeaie & AN jeie e ST Clad) S5 AN
Capaall ¢ Yslly (Jbady) ¢ A8 ¢ Y GEA) Bigud palic (g dulag) Ao 35ay )
3sas e il i€ Al Caila ey Copaal] Gaesll oY o paliall sl 50 il S
Loy Capeaall Juanll 65 of il cupedal Gl ¢ ygutll 181 5 o Vsl s Alay) ADIe

€

-



et 0ydY) dagiilly Byedl) )Vl Clall By palic G A Siay el daugs
SV o alially Gysadll yualic HE0 G LE Juead) Ajre 58 Laie 4 )
Cijladl) il e Vslly yealiall o3n (pn 4Dl Jaxi Jpenl) 2djan of el 288 Ly d Caycaall
paic Canan lgie G Groud gualic Gubiy Gl OIS 330 e dulagud) dy)lail)
Oe Wpts leidlee e ipliadll Jla] juaie Cinia o Sliad duaalls Copadll ( (ysladl)
Gl sl Cela duhall 2l pm o o Al Gl 4 o Jed ) ddaidl
Clad) alaa) syspm —i il le Gluagll oda aal leadliy duhall Glame  pe A
o SN Gl 1Y) e alay T e e L Bl Gagud pealiag dylail)
silise n GBIl Gypail) AE Gy 5y5 e pa 13 Sleal) Cda 8 agaal SSYI jialial
ALaiay) e Slmd (el oY) e Zulagl BT e 23 lajlie b JelSIL (g)lail) Capadl)
daddl cadiay Galaladl () CUEBAll (Syuiill 388 Jlar dpardeill galyally il <il)sally
a5t WS eJuaily ool i (Il A dsal dalsl) e Copeill 4 peadl
AWl sl e Al @ e Al Cijlaadl Jead 8ys e dlll
Jaenll £y o 2l g 4yl Dlal) 8 Adynall wy 48l 5 Jpeal) 4djae 286 ) (sl
Ll s JLadD Ziyha (g ST alasialy ¢ Jreall dliglall 3ylail) 268 hali dlld (e pals ¢
Cjbad) & i) oY) Gl Adle e susa Chlise JA3) By bl as
Hapar all) cag haly ¢ edaadl Liayy €y oDlaally Laliiay) Jaee Jie dglal
sin chsidly pagill e (Sae e S g Al Gy 5 AaanlS) iy Bl
Gisnl) pealic Gadai G Ay Claball o3 ey ASE Gl e cails ) Jisy
e AY) Glelhdll b Sl oY) S i) ) S JW oY) e il

coabidl 5 aall o aeill g Uailly ¢ e liall g Uadll Jia L adl) ¢ Usdl



Abstract

The problem of the study represents spatial which talks about marketing
performance according to the weakness of applied elements of marketing
relationship so as to study the main points concentrate on explanation of the
relationship of marketing elements such as commitment, trust and communication,
its effectiveness on the Sudanese commercial banks on marketing performance and
its influence on the client loyalty. The study aims to explain the main role of
loyalty client and knowledge in relationship between elements of the marketing
relationship and marketing performance.

The research takes 400 figures sample as specimen to the client who deal with
commercial banks, the researcher uses questionnaire as tools for data collection
thus forming measurement in the marketing fields, moreover the researcher utilized
statistical method analysis such as factor analysis, cronbach alpha, regression
analysis, general liability and correlation, and also the researcher uses(SPSS)
program. Referring to the problem of the study consists of five major hypotheses
as follows: - Firstly the positive effect that has statistical Indicators found in
relationship marketing elements (commitment, trust and communication) on the
marketing performance. Secondly the relationship of Marketing elements effect on
the client loyalty. Thirdly the positive effect of the client loyalty on marketing
performance due to the client knowledge .Fourthly Loyalty mediates between the
relationship of marketing elements and Marketing performance.

Finally the client knowledge modifies the relation between relationship Marketing
elements and client loyalty.

The study takes many results; consequence indicated that there is a relation
between relationship Marketing elements, improving of the marketing performance
in the commercial banks. The effectiveness elements are commitment, trust and
communication, the results emphasized that to positive relationship between the
elements of relationship marketing and client loyalty, the results come out with
effect of these elements on client loyalty in many methods point of view results
refer to the positive effect of client loyalty on marketing performance, in addition
to that causes the results asserted that client loyalty takes mediation completely and
partly mediators between these elements and marketing performance. The last
result refer to when the client offers comprehensive knowledge about banking
services there after the effect of these elements would be reasonable with the client
loyalty. It explains the client knowledge modifies the relation between relationship
Marketing elements and client loyalty. The commercial banks suffer from different
problems it had related with the practicality of marketing relationship elements.
There are weak problems between the bank and the client due to the lack of
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cooperation and communication with each other. Ultimately the researcher has
suggested some recommendations according to the following steps analogy the
results of the study so the most important recommendations are:

Firstly the commercial banks need to pay attention to the relationship marketing
elements, because it has positive effeteness on marketing performance, therefore it
focuses on crucial elements in order to attract clients, moreover it improves the
bank's role in providing the client services amending the alternation level to
expand marketing relationship elements in order to affect between client loyalty.
Comprehensively need to spread culture of marketing relationship with the staff
Commercial bank, of the programs course it has positive effects for marketing
performance of the training course for instance, educational programs so as to
communicate idea of relationship marketing with employees. The study needs
moveable culture from profit and loss to client loyalty culture although it shifts
commercial banks instead of depending on financial and monetary gain to culture
based on client knowledge, selling awareness and relations, earning client loyalty
.cultivation of seeing for the future of the client. The bank officers use more than
one method of communication. The researcher suggests new indicators
nonfinancial in order to measure marketing performance in commercial banks such
as the rate retain clients, client satisfaction gain. Finally the researcher suggested
that need to apply academic studies practically and expanding research in the
future using the largest possibility number of hypotheses and variables in order not
to leave any aspect problem, these studies examine the influence of marketing
relationship elements on financial performance or competitive advantage in
addition to that marketing performance such sector indifferent fields, e.g.,
industrial, tourism, educational sectors.



