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Abstract

The study aims to explore the reality of tourism and mass
communication in Jordan and investigates the influence of mass media on
the promotion of domestic tourism. The study also attempts to identify
the moderating factors into the relationship between mass communication
and promotion of domestic tourism; as mass media types, the visit
purposes and tourist satisfaction, finally the study proceeds to pinpoint
the obstacles hindering the Jordanian domestic tourism and to propose the
suggested solutions.

The study has been conducted on 794 domestic tourists randomly
selected from different tourism sites in Jordan during the tourism season
of 2002. Descriptive and analytical statistical methods have been utilized
to analyze data on the hypothesized relationships among the variables
through the use of SPSS. The data is generated through the use of a valid
and reliable questionnaire.

The study has reviewed domestic tourism in Jordan and its
development. It emphasized the importance of promotion mix in tourism
marketing, especially the tourism contract promotion (sales promotion).
The results showed that domestic tourists were highly motivated by
recreational purposes. They also showed that TV. was the most
commonly used media in promoting domestic tourism. It has been shown
that there was a relationship between the mass media role and the
promotion of domestic tourism. This relationship was influenced by
differences in promotion mix, the purpose of the visit, the used mass
media and Tourist satisfaction. Tourism promotion contract was the most
effective promotion mix. In addition, cultural and recreational reasons
were the most effective purposes. Finally, it has been shown that
newspapers, television, and electronic mail were the most effective means
of the mass media.

The results also showed that services and programs provided to
domestic tourists were significantly low. Finally the results showed that
private and public tourism agencies were biased towards foreign tourism
more than domestic tourism.

The study recommended the need for more attention to the tourism
sector in Jordan in terms of keeping on with the basic tourism essentials.
This could be done by adopting sustainable tourism plans and purposed
promotion policies, and exploiting effective mass media means,
identifying tourists needs and motivation and attain their satisfaction. The
study also recommended conducting further research studies on this topic.
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