
Table (4.2) Frequency distribution of the number of responses representing the study sample of employees 

on the ranking of factors influencing the formation of the telecommunications’ market.

34

Ranking

1 2 3 4 5 6 Total 

Item Count Weight Count Weight Count Weight Count Weight Count Weight Count Weight Count
Weight
/1000

GDP Per Capita 12 1200 9 720 9 540 9 360 7 140 4 0 50
2.960

Competition 
level 17 1700 15 1200 8 480 3 120 5 100 2 0 50

3.600

Mobile phone 
penetration 
rate 8 800 12 960 13 780 8 320 3 60 2 0 46

2.920

Percentage of 
Individuals 
using the 
Internet 2 200 2 160 9 540 13 520 16 320 5 0 47

1.740

Number of 
operators 9 900 8 640 7 420 10 400 9 180 7 0 50

2.540

Skills 
indicators/ 
tertiary        1 100 3 240 4 240 5 200 10 200 27 0 50

0.980
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