ez Al gzl alll pany
qusu Jssw
@l 9831 ig2al ouadl L 15
U! _)." L)“’ w-ﬂ-l La |_9J.)_9
Orieds pliS)

8,5 018 )9

(278) 5,V



DEDICATION

This thesis is dedicated especially:
To my parent
To my beloved sibling
To my husband

To my Boy and Baby.



ACKNOWLEDGEMENTS

I should like first to thank God for the opportunity offered to me to complete
successfully MSc. program. I should also like to express my greatest gratitude to
Sudan University of Science and Technology for all support and it provided me. My
deepest gratitude goes to Dr.Siddig Balal Ibrahim supervisor, for his help, review,
comments and sound advice. Finally, my gratitude extends to my friends for help,

advice and encouragement throughout the course.



Abstract

This research aims to investigate factors influencing e-banking services adoption in
operating banks in Sudan. In terms of Perceived usefulness, perceived ease of use,
trust, subjective norms and fees and charges on behaviour intention in Sudanese
banking sector. The current research model purposes an Extension of Technology
Acceptance Model (TAM) and Theory of Planned Behavior (TPB). The descriptive
method is applied in this research. The population of the research is collected from
banks customers. The result shows that perceived ease of use, Trust, and fees and
charges have significant relation with intention to adopt except Perceived usefulness

and Subjective norms.

The result shows that intention to adopt has significant relation actual usage of e-

banking.

Based on the research findings, Sudanese banks should work on formulating new
strategies, introducing services with high quality , and coordinating with other entities
such as ICT companies that would be helpful in achieving customers’ satisfaction and

spreading e-banking services among Sudanese society.
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