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Abstract

This analytical descriptive study, entitled "Skills of Persuasion in Architectural
Designs and their Role in the Development of Design, A Case Study of some
Consultancy Offices in the State of Khartoum", aims at presenting different
strategies of persuasion that help the bearer of idea to convince those who want to
persuade them, and understand the modern means of persuasion. As well as good
training for students in the academic period on their ability to influence others,
strong personal development of the community to promote methods of successful
and bold persuasion in the field of architectural design and other fields, and to
know how the final output affects the degree of creative persuasion of the project.
The problem of the study is that there is a gap in understanding the persuasion
method of the designer in support of the idea that may lose the right of some
creative designers not to convey their thoughts to the recipient, and fail to reach
the mind of the recipient and understanding the level of culture and deal with him
to reach the goal because the method of access to information The correct value
gives more to the product. Primary data were obtained by questionnaire and
interviews. Secondary data were obtained from books, references and previous
studies. Data were analyzed by frequency distribution tables and percentages. The
study reached several results, the most important of which was that reliance on
logic, degree of motivation and persuasion was the most common strategy used to
attract the owner by adopting the idea of the architectural project, and that the
modern means used to convince the owner to adopt the idea of architectural design
was to use promotion of the idea of the project using advertising methods such as
modern technology, graphics, screens, cameras and others. And that the most
important obstacles to the skills of persuasion of the idea of architectural design
was not to clarify the components required for the project from the outset, and the
personality of the designer and owner and laws related to building permits. The
most important recommendations of the study were represented in the use of
modern technologies to convince the owner of the idea of the architectural project
such as the means of modern communication and the electronic marketing and
advertising, and the organization of specialized courses in the skills of persuasion
for junior architects and establishing electronic government to facilitate acquisition
of documents to save time and efforts and attract foreign investment to work in the
market of consultancy and architecture in Sudan In order to improve the work and
open up great horizons for development.
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