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Preface:

Quranic verse

Allah the Almighty said:

(And say, my lord, increase me in knowledge).

Sarah: Ta Ha verse no: 114.
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3.5.5 Metaphor and intertextuality

Metaphors create and assert an equivalence between two things.
Metaphors

state that ‘x is y’; by contrast, a simile simply draws a comparison,
saying

that x is like y. Because they assert and create an equivalence,
metaphors

don’t need a verb; a noun phrase can express the metaphor all by
itself. The

first sentence in Example 3.3 gives us a good example of
metaphor. Here it

is again in Example 3.6.

Example 3.6

This is a worldwide global spring.

The metaphor in Example 3.6 has become familiar only in recent
years. The

‘Arab Spring’ is a name used to collectively describe popular
political

movements, often leading to changes in government, that started
late 2010.

The authors of the Manifesto have borrowed and reframed the
metaphor to

call for a worldwide shift in political and economic structure — a
‘global’

spring. This metaphor asserts that the Occupy movement is a
global spring,

a new start (like spring) for the whole of the world. The authors
capitalise on

the political meanings that ‘spring’ already has (i.e. undergoing
some kind of

positive, new change) and extend this idea of natural renewal to
the whole

world.



LANGUAGE AND POLITICS 51

There is one more textual feature to examine in this manifesto. We
find

an example in the first sentence of Example 3.7.

Example 3.7

Apart from bread, we want roses. Everyone has the right to enjoy
culture,

participate in a creative and enriching leisure at the service of the
progress of humankind.

Clearly the authors do not literally want roses. To understand what
the

authors mean requires specific background knowledge. We can
decipher

the meaning by considering the contrast between bread and roses.
Bread is

food; it is essential. Roses, however, are a luxury, something that
people

don’t need to survive. The contrast between bread and roses is a
contrast

between surviving and living. This ‘bread and roses’ contrast,
however, has a

long history, originating in the campaign of female textile workers
in the

early twentieth century in Massachusetts (Eisenstein 2013: 32).
The authors

connect their text to a long line of political struggle for workers. The
first

sentence here can be discussed in terms of metaphor, but
because it has a

longer history, it can also be discussed in terms of intertextuality.
Intertextuality refers to the strategy of drawing on historical,
cultural knowledge,

as in the example of ‘bread and roses’. To fully appreciate the
choice



made here readers need to know something about this history.
Intertextuality

also reminds us that texts, and language, have a relation to
previous texts

and utterances.

Try to identify other examples of the features described here
(parallelism,

presupposition, intertextuality, metaphor) in the Manifesto. What
other features do you notice? Looking for repetition of particular
words,

phrases or syntax is a good place to start. What is the text trying to
persuade the audience of?

3.6 WORDS AND WEAPONS: THE POLITICS OF WAR

War is a domain where we see the political and ideological effects
of

language. We will explore some examples of how word choices
can both

reflect ideology and have persuasive effects. We consider the
language

used to refer to nuclear weapons drawing on our discussion in
Chapter 2

about the connections between language and thought.
‘Nukespeak’, or the

language used to talk about nuclear weapons, has long been of
interest to

linguists (Chilton 1982; Cohn 1987; Woods 2007). One of the
reasons for

this is that nuclear weapons and the production of nuclear power
are fields

where euphemisms are common. A euphemism is a word used to
make
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something that might otherwise be unpleasant or disagreeable
more benign.



Euphemisms are also common in the domains of war. ‘Collateral

damage’

for example, is a convenient way of referring to large numbers of

civilian

deaths, especially during times of war. We tend to use

euphemisms in taboo

fields, especially in relation biological processes that we’'d rather

not think

about. Dysphemism, by contrast, makes something more

disagreeable or

unpleasant than it might otherwise be. If you call a ‘hamburger’ a

‘cowburger’

you might find yourself less hungry than you thought you were.

Carol Cohn (1987) studied the language of nuclear weapons,

spending

a year with defence professionals in the US in 1984. Seeking to

understand

how defence policy is formulated, she argues that at least part of it

is driven

by the way these professionals talk about nuclear weapons.

Further, having

been exposed to this language for such a long period, she found

her own

thinking starting to change. Cohn notes that defence policy is a

field full of

‘abstraction and euphemism, which allows infinite talk about

nuclear

holocaust without ever forcing the speaker or enabling the listener

to touch

the reality behind those words’ (Cohn 1987: 17). Table 3.1

provides

examples of some these abstractions and euphemisms.
Examples of Nukespeak

Euphemism Gloss

clean bombs ‘weapons which are largely fusion rather than fission

and

which therefore release a higher quantity of energy not



as radiation but as blast’ (Cohn 1987:17)

countervalue attacks ‘incinerating cities’ (Cohn 1987: 17)
Christmas tree farm ‘where missiles are lined up in their silos
ready for

launching’ (Cohn 1987: 20)

footprint ‘the pattern in which bombs fall’ (Cohn 1987: 20)
cookie cutter ‘a particular model of nuclear attack’ (Cohn 1987: 20)
Cohn describes her acquisition of this new language related to
nuclear

weapons and warfare. She felt that knowing how to speak this
language

gave her a sense of power, in terms of not being so afraid of
nuclear war,

but also when speaking to those working in the industry. She
discovered

that if she did not use this new language, the experts would
consider her

‘ignorant or simpleminded, or both’ (1987: 22).

The use of euphemism is not just about making a single object
seem

more agreeable or about making single actions more acceptable.
As with

the choice of ‘equality’ and ‘fair’, it can structure a whole set of
arguments

such that some topics can be spoken about in great detail. The
choice of a

word has consequences.

Woods (2007) explores another way language and nuclear
weapons are

discussed. He points out the normalisation of the discourse of
nuclear
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weapons, but also that there is a competing, strongly anti-nuclear
discourse.

This alternative discourse emphasises the notion of ‘proliferation’,
the idea that

‘the spread of nuclear arms is inevitable, unstoppable and
dangerous’ (Woods

2007: 94). The word ‘proliferation’ manages to convey an entire
argument and

an ongoing process that can’t be stopped. Paradoxically, perhaps,
Woods

suggests that this discourse of ‘proliferation’ has actually stopped
the spread

of nuclear weapons because of the form of the word itself.
Discourse in this context means two things. First, discourse refers
to

texts or language longer than a sentence or utterance. In this
sense, nuclear

discourse is extended talk or a text about nuclear weapons.
Second,

discourse describes the ideology underlying and structuring this
talk. In the

case Woods describes, ‘proliferation’ and the arguments that this
term refers

to can be described as a particular discourse about nuclear
weapons. That

is, the proliferation discourse relies on a set of beliefs and values
that are

ideological. More broadly, discourse used in relation to ideology is
common



across a number of fields and topics as we will see in later
chapters.

What kind of word is ‘proliferation’? Is it a verb, an adjective, an
adverb, a

noun or something else? Does this have any consequences for
how we

understand it?

The morphology of ‘proliferation’ tells us that this is a noun. While it
is derived

from the verb ‘proliferate’ if we use it in a sentence, it is clearly a
noun. The

change of non-noun word to a noun is known as nominalisation.
The

reason it is so powerful is related to how we think about nouns. In
simple

terms, a noun is a naming word; it names a thing. Things have a
physical

reality, they tend to be stable and to have some kind of concrete
existence.

This is not to claim that all nouns are concrete; rather, the idea is
that when

we encounter a noun we tend to orient to the idea that it is a thing.
This

means that when a verb (or something else) is turned into a noun,
we are

more likely to think of it as something solid, with a real concrete
existence

in the world. Once people start talking about ‘proliferation’ we are
in a world

of things rather than processes.

Woods argues that we need to understand the discursive
formation of

‘proliferation’ and understand its effects in the contemporary world.
He

argues that it has serious and far-reaching consequences and is a
‘cause of



global inequality and double-standards’ (2007: 116). It can have
these

effects because it is such a common sense idea; the belief that
‘proliferation’

of nuclear weapons is a bad thing is completely normalised in
many

places around the world. It is part of a dominant ideology in the
context of

international affairs.
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3.6.1 Toys and ideology

The language of warfare and nuclear weapons is linked to the
normalisation

of particular ideologies. As we saw above, identifying who ‘we’
refers to is

important in understanding persuasive texts. Who ‘we’ are can
also depend

very much on who ‘they’ are. When it comes to war and violence,
who is ‘us’

and who is ‘them’ is a matter of life and death.

It's worth considering where these ideas come from; how do you
find

out who ‘we’ are? As this is a central question for any society, it's
hardly

surprising that who ‘we’ are is captured by dominant ideologies.
What is a bit

surprising is where these ideologies can be found. Linguistic
features are

not the only evidence of ideology. As we claimed at the start of the
chapter,

politics is everywhere. A place where you might not expect to find
political

ideologies is in children’s toys. We take this example to show that
language

is not distinct from other forms of social practice.



David Machin and Theo van Leeuwen observe that toys related to
war,

such as toy soldiers, guns and other ‘play’ weapons have
‘prepared children

for specific kinds of warfare, fought in particular ways fused with
specific

political ideologies about the meaning of war and society itself’
(Machin &

van Leeuwen 2009: 52). If we look closely at toys and how they
are used,

we can find out something about who ‘we’ are.

Playing with toys may well involve language, but it also requires
physical

activity. ldeology is not just expressed in language; it is found in
every aspect

of our lives, including the way children interact with toys. Many
plastic toy

guns have lights and sounds, including voices shouting at the
‘enemy’. The

inclusion of ‘technology’ and the use of sounds makes the toys not
only

representative of contemporary war but also makes them
interactive and so

‘allow the child to become physically, actively, involved in the
representation’

(Machin & van Leeuwen, 2009: 57). Machin and van Leeuwen
found that

the way children hold guns demonstrates a familiarity with the
physical

handling of weaponry. Moreover, the children can explain what the
guns are

for, who the soldiers are and what they do. The children in their
study

demonstrated fully developed discourses of war, such as knowing
that the

special forces soldiers are the ‘cleverest and best trained’ and
engage in



‘daring missions’. By interacting in this way with these toys,
children learn to

identify with these soldiers and their weapons, seeing them as
representations

of their own nation and society. This helps to build a picture for
them

of the difference between ‘us’ and ‘them’. Who, in particular,
‘them’, or the

‘enemy’ represent, in this play is left rather undefined (Machin &
van

Leeuwen 2009: 58, 59). The children identify an ‘enemy’ but only
refer to

the enemy in a generic way, e.g. ‘bad people’ (2009: 59). For the
perpetuation

of ideology, this is convenient as it allows for any number of actors,
groups or nations to be inserted into this role.

Machin and van Leeuwen argue that particular views of war
become

part of the children’s ‘mental furniture’ (2009: 59). This has
consequences

over and above the identification of us and them. For example, the
toys

emphasise the cultural importance of a particular kind of
masculinity, the
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concept of the daring hero expert soldier and the practice of war as
a way

of resolving conflict (2009: 59). The values and ideologies that
naturalise

this way of thinking about the world shouldn’t be ignored.

Think of examples of toys made for and marketed to young girls.
What

do they communicate (see also Boyle 2013)?

3.7 EXTENDING METAPHOR



Metaphors are a common part of language. They are ‘the
omnipresent

principle of language’ (Richards 1965: 92). We have seen that
metaphor

creates and states an equivalence; but metaphors are not always
obvious.

There are many metaphors that are part of everyday language that
we might

not even notice, such as ARGUMENT IS WAR (Chapter 2 Section
2.4).

As was the case with euphemisms, a metaphor can communicate
a lot

more than a simple equivalence. Horner remarks: ‘Metaphors
evoke scenarios;

scenarios suggest causal relationships and invite evaluation’
(2011: 33).

Scenarios, causal relationships, evaluation are all part of
persuasive language

and of political language. ‘Metaphors link ideology with political
discourse by

providing models for making sense of [the world] (Horner 2011:
32). We've

already seen that linguistic choices people make, the language
that is used,

can have consequences of how the world is understood. In this
section, we

consider the consequences of metaphors that are related to
money, finance

and the market.

It is common to use metaphors when there is a gap in the
language. For

example, the set of events that constituted the ‘Arab spring’,
described

earlier, generated a term to refer to this new phenomenon. The
creation of

new metaphors is also common when complex political or financial
news is



being communicated to the public (Horner 2011).

Consider the following terms and decide which action people
would be

more likely to accept. Why? In answering this question, think about
how

you might use these words in a sentence.

rescue plan

bailout

intervention
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While ‘intervention’ seems reasonably neutral, it still suggests an
undesirable

situation. We know this because of how the word is used. People
talk

about ‘interventions’ in the context of disputes and problems. You
don’t

‘intervene’ in a friendly conversation; you ‘intervene’ in an
argument. A

‘rescue plan’ is clearly a positive thing as it involves saving
someone or

something from a negative event. Of course, the presence of the
negative

event makes the term double edged. Finally, what you understand
by ‘bailout’

may well be influenced by the way it was used in the wake of the
2008

financial crisis. In the US, government action, the ‘Emergency
Stabilization

Act’, to support the financial markets and banks was referred to
using the

terms listed. Most widely, it was referred to as a ‘bailout’. As
Horner notes,

this ‘evokes images of disaster: sailors bailing water of sinking
boats, pilots

ejecting from crashing planes’ (Horner 2011: 30 following Safire
2008). Far



from having some of the positive associations of ‘rescue plan’,
Horner

argues that some saw the bailout plan ‘as a means of rescuing the
quilty

from the consequences of their actions’ (2011: 31).

Underlying the language used to describe the financial crisis and
subsequent intervention, Horner uncovered a series of metaphors
that

informed thought, language and action. The economy was
conceived as a

‘system’ frequently described with plumbing metaphors. For
example, the

economic system was ‘clogged’ and needed to be cleared. The
image of

clogging was also found in relation to another metaphor: the
economy is a

human body. ‘The circulatory system appeared in several
instances of bailout

talk to project the danger of a larger system failure should the
symptoms

remain untreated’ (Horner 2011: 35).

Once the economy is portrayed as a human body, a whole range
of

other metaphors become available. A body has arteries, which if
clogged,

may lead to a heart attack. If the economy is a body, it also has a
heart,

which has to be protected (Horner 2011: 35). When people
understand that

they are part of this body, views of the economy become more
personal and

more corporeal. No one wants to be sick: literally or
metaphorically. Portraying

the economy as a body, and by implication a person, is part of a
broader set

of discourses and representations. Choosing to represent the
economy as a



body makes discussion of the financial crisis both comprehensible
and

somewhat personal. As we all have bodies we all understand how
they work.

As we are all part of the national body we are necessarily part of
this

economic body too. Constructing the economy as a body also
means it may

be imagined as a person. The economy, then, can be said to have
been

personified.

Mautner has argues that the market, another name for the
economy,

has been personified. ‘There is ample linguistic evidence that, in
general

usage, “the market” is reified (i.e., made into a “thing”) and at the
same time

anthropomorphised (i.e., treated as it if it were a human being)’
(Mautner

2010:14). The market has a ‘will of its own’; it has moods that can
be altered

by some kind of external action; it can be ‘encouraged’, ‘surprised’
and

‘misled’ (Mautner 2010: 14—15). Once the market is personified,
important

consequences arise from this. Just as a person in danger should
be rescued
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and a person who is ill should be cured, so too with the market and
the

economy. Moreover, as Mautner (2010) shows, the market has
become the

most important person in the world. This is not simply a discourse;
itis an

idea that has outcomes for real people, for their employment,
housing and

every aspect of their lives. The construction of the market as a
person is a

political act.

Even personified, however, ‘the market’ is rather abstract. Unless
a

person works directly in financial industries, it might be difficult to
see the

consequences of this metaphorical personification. Mautner’s
argument that

the market is the most important person, however, can be seen in
a domain

that may be more familiar: universities.

3.7.1 Student as customer

While in some parts of the world it has long been the norm for
university

students to pay for their education, this practice has now spread to
countries

where for many years higher education did not cost a great deal of
money.

In Australia, for example, Higher Education required no fees
between 1974

and 1989 and they were unknown in the UK until 1998. Having to
pay fees

to the university is only one of the costs associated with higher
education

and only one of the many things that should be considered when
thinking

about access to university. Perhaps deciding to levy fees changes
the way



we think, behave and talk about higher education. Here we explore
some

features of higher education where fees have been introduced.
For example, students are now increasingly described as
‘customers’.

Journalist Sean Coughlan writes, ‘The market economy in higher
education

will mean students have to be treated as valued customers.
Because, after

all, they’re paying the bill’ (2011). Note the semantic
presupposition here,

‘the market economy in higher education’. Higher education is now
fully

integrated into a ‘market economy’ (see Image 3.1).

When money changes hands, a set of ideas about the
relationships

between parties comes into focus (see Section 2.4). Consider a
normal

consumer transaction; buying something like a computer. If you
pay a small

amount of money for it, does this change your expectations? In the
case of

something tangible and functional like a computer, expectations
and responsibilities

are reasonably clear: especially if you pay a lot of money for
something, you expect it to work, you expect it to do what the
seller told you

it would do, you expect that if something goes wrong with the
computer that

you would be able to get this fixed. This seems reasonable and
fair. We buy

things all the time and we have a great deal of experience in doing
this.

While it makes sense to draw on knowledge we already have
about

consumer transactions, is paying tuition fees for a university
education the



same as buying a computer? Does the student as customer
metaphor fully
describe the relationship between universities and students?
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To answer these questions, we need to carefully examine the
propositions

that are connected to the ‘student as customer’ metaphor. This
allows us to

evaluate these points individually. Only after we have considered
all the

ideas connected to this metaphor can we assess the ideologies
associated

with the arguments, and hence, the metaphor itself. Specifically,
the student

as customer metaphor entails a number of beliefs.
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Example 3.8
a. The relationship between student and university is transactional.



b. The customer is always ‘right’.
c. The customer should get good value for money (good return on
investment).
d. Services provided should be dictated by market demand.
e. Only services demanded by customers are valuable.
Consider these entailments. Do you think they apply in a university
context? Can you think of other propositions connected to the
metaphor?

Consider Example 3.8a, the idea that the relationship
between the student
and university is transactional. A commercial transaction consists
of giving
money in exchange for goods or services. The student as
customer metaphor
might suggest that a student simply exchanges money for a
degree. In fact,
degrees are only granted when the student has successfully
completed
certain requirements. So, if we were to try to compare the
university ‘transaction’
to a commercial transaction, it is more like buying gym
membership
than buying a computer. People join gyms to get fit and lose
weight. The act
of purchasing the gym membership itself does not guarantee any
of these
outcomes. Joining a gym is purchasing an opportunity to engage in
beneficial
behaviour, but the customer has to undertake these activities. A
university
education is similarly interactional. A student must undertake the
activities provided by and in fact, required by the university in order
to receive
the degree as evidence of their activity.
The example of ‘student as customer’ shows how metaphors can
work



in extended and powerful ways. While it may seem completely
inconsequential

to describe university students as university customers, this model
is

linked to a range of political and administrative decisions as well as
to the

economic features of the society we live in. The metaphor is
connected to

propositions that are ideological and difficult to challenge. That is
not to say

that there aren’t other metaphors for the relationship between
students and

universities.

3.8 SILLY CITIZENSHIP

Discussions of ideology and war, nuclear weapons and the cost of
education

may suggest that we are politically powerless. The dominance of
particular ideologies and the productive power of the language and
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metaphors connected to them can make us feel powerless. In this
final

section of the chapter, we consider talk and action that is clearly
political but

that offers more scope for individual action, for change and for
enjoyment.

This is an important form of political agency.

In Chapter 4 we consider Twitter and YouTube and the way they
are

changing our consumption of media. Here we will examine how
they are

also changing the political landscape. Social media and people’s
access to

technology allows them to communicate in new media and new
forms. One



increasingly popular genre is ‘fake news’ and ‘news satire’. The
tradition of

critiquing power through humour is not new and can be found in
‘Western

drama from Aristophanes to Shakespeare. Comedy is the go-to
source for

civic understanding’ (Hartley 2010: 241).

Hartley has coined the phrase ‘silly citizenship’ to describe certain
kinds

of ‘media citizenship’, that is, the playful and humorous ways
people produce,

consume and engage with the media. Hartley discusses a number
of

examples such as spoof election ads in Australia and spoofs on
political

debates in the US (Hartley 2010: 241). ‘This kind of silly citizenship
has

become part of the mediated political landscape, with both
professional and

amateur creativity expended in the cause of political agency’
(Hartley 2010:

241). While this may seem to have little to do with ‘real’ politics, it
is important

to remember that persuasive discourse takes a variety of forms.
Hartley

describes a YouTube video called the JK Wedding Entrance
Dance ('Jill and

Kevin’s big day’) in which a bridal party enters the church
sanctuary for a

wedding dancing to pop singer Chris Brown’s song, forever. Brown
had

become infamous for domestic abuse charges regarding his
girlfriend. The

wedding party ‘invited viewers to donate to a charity involved in
preventing

domestic violence to women and children’ and collected
US$26,000



(Hartley 2010: 243). As Hartley puts it, ‘How civic is that?’ (2010:
243).

When one considers the amount of attention that these
performances can

have, and the often viral spread of internet videos and memes, the
persuasive

(and therefore political) effects start to look significant. Moreover,
what

perhaps looks to be ‘simply’ entertainment may take on a
decidedly political

edge. Looking more closely at some examples of what might be
called ‘silly

citizenship’ demonstrates that while amusing, attention to the
language and

other choices in these examples exposes contentious ideologies.
3.8.1 ‘That’s just my opinion!

Our example of silly citizenship comes from a daily television show
that is

broadcast in the US called The Daily Show with Jon Stewart. The
host, Jon

Stewart, is well known for his amusing and yet critical assessment
of politics

and political news coverage. While a transcript of such a
performance can

never capture all the subtleties of performance, we have provided
one in

Example 3.9. The segment, appearing early after the new year in
2014,

opens with Jon explaining that he won'’t be starting off the new
year by

dealing with ‘hot button’ topics such as religion and politics. He
then seems
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to be at a loss for what to talk about so he makes an apparently
casual

remark about the record cold weather that the country had been
experiencing.

The show then plays a series of clips from news reporters
commenting

on how cold it is. One of the reporters in the clips then says that
given all the

cold weather it’s difficult to see any evidence of global warming.

Example 3.9

[VT of an intro screen from another programme reading ‘War on
Carbon’]

JS: There you have it (.) War on Christmas is over (.) The war on
carbon

begins. Global warming just one more liberal conspiracy (.)
because

even though there is a great deal of scientific data establishing
climate trends (.) even though many of the models of global
warming predict extremes of weather, not just warming, apparently
decades of peer reviewed scientific study can be [higher pitch] like
a ficus plant [slower with steadily lower tone] destroyed in one cold
weekend.

[VT with strap line ‘War on Carbon’] Presenter: looks like to me
we’re

looking at global cooling (.) forget this global warming (.) that’s just
my opinion.

JS: Yeah! Your [bleep] opinion! that’s your opinion [laughter from
audience] it means nothing. [extended laughter from audience] ....
it’s your opinion! [comic voice] based on its flavor | think lead paint
is good to drink that’s my opinion! (.) peeing into the fountain the
same time as another person is a good way to switch souls with
them, my opinion.



[VT person being interviewed] if 97 doctors told you that that lump
on

your lung was something to worry about and three scientists [or]
doctors told you not to worry about it are you going to listen to the
97

or the three

[simultaneous talk: inaudible]

[presenter in studio] if 97 were paid to tell me | had a lump on my
lung

and it was bad.

What are the arguments being made here? What linguistic tools is
Jon

Stewart using to make his argument?
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One of the reporters in the clip remarks that his disbelief in global
warming

is ‘just his opinion’. Jon Stewart then highlights this point by
foregrounding

that an opinion is not based on facts. We also find repetition in his
formulation

of exaggerated and ridiculous ‘opinions’. This is then followed by
arguments by reporters about expertise and whether the scientific
experts

on global warming are actually impartial. The argument made by
the second

journalist (line 23) is that the scientists are not impartial; they are
being paid

and therefore cannot be trusted (see also Section 4.6).

As the audience laughter (line 13) shows, this is very amusing for
at

least some people. Nonetheless there are pointed political
arguments being

made about global warming. This is silly citizenship broadcast
across a



national television network. As Hartley puts it, ‘the stage for
citizenship is

literally that. It is as much dramatic and performative as it is
deliberative’

(Hartley 2010: 241).

3.9 SUMMARY

As the Electoral Commission ad we discussed in the introduction
points out,

politics is everywhere: political movements, higher education, toys,
financial

systems and humourist talk shows. If we pay attention to language
used in

these domains, we can uncover the ideologies that underpin the
persuasive

arguments made. Whether we're looking at repetition and
contrasts or

presuppositions and metaphor, examining the linguistic choices
made gives

us a way of understanding the arguments being made and how
they are

constructed. It then becomes possible to assess these arguments
one by

one to explore how we can be persuaded by ideologies that aren’t
consistent

with our beliefs.
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4.1 INTRODUCTION

In this chapter, we explore the language used in the media. If we
consider

‘mass media’ to be information communicated ‘from one sender to
a large

audience’ (Jucker 2003: 132), it is a very broad field. While we will
touch on



a few aspects of social media, we’ll be largely dealing with news
media. This

might seem to be quite a narrow focus, but consideration of the
mass news

media allows us to think about how particular ideologies are
communicated

and maintained, the linguistic choices that help do this, what
counts as news,

as well as the changes in mass media news reporting. The key
theme underpinning

this chapter is one of literacy, that is, the skills audiences need to
read and understand the texts they find in the mass media. The
changing

face of the mass news media means that audiences must
continuously

learn how to interpret new texts. These skills, these literacy
practices, are a

form of power. It will become clear that knowing how to read a text
is a skill

that is a form of symbolic capital.
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We examine characteristics of the media that project and
perpetuate



ideologies before moving on to consider what counts as
newsworthy and

how news is represented. However, recent changes in technology
have

altered the way news is produced and consumed. Microblogging
sites such

as Twitter and the increased consumption of news online are key
issues

here.

4.2 MASS MEDIA

By definition, the mass media has a large audience. Further, there
is often a

significant degree of trust in the author of news (see ethos Section
3.4).

People would be unlikely to watch, listen to or follow a news site
that they

didn’t think was trustworthy. We expect our news to be true.
However,

because of this trust and the ‘mass’ aspect of mass media, these
entities

can have a significant effect on how a large number of people
understand

the world. Traditionally, in the time before the World Wide Web
and social

media, there was ‘asymmetry’ between producer and consumer.
That is, the

media outlets were the only producers of news. It was very clear
that the

mass media could ‘largely be described as one-way
communication’ (Jucker

2003: 132). This asymmetry is our starting point for considering
language

and the power of the media.

4.3 MANUFACTURE OF CONSENT

As we discussed in Chapter 1, ideologies can be constructed,
sustained and



re-iterated over a long period of time. News is now broadcast 24
hours a

day on a range of different media, including newspapers, radio,
television

and the World Wide Web. Looking at the language of news can
provide

important information about how power is created and exercised.
While

language is not the only consideration when thinking about power,
it is

extremely important. Fairclough writes:

It is important to emphasize that | am not suggesting that power is
just

a matter of language. ... Power exists in various modalities,
including

the concrete and unmistakable modality of physical force ... It is
perhaps helpful to make a broad distinction between the exercise
of

power through coercion of various sorts including physical
violence, and

the exercise of power through the manufacture of consent to or at
least

acquiescence towards it. Power relations depend on both, though
in

varying proportions. Ideology is the prime means of manufacturing
consent.

(2001: 3)

The ‘manufacture of consent’ that Fairclough refers to is a concept
that

originates in the work of Noam Chomsky and Edward Herman. In
their book
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Manufacturing Consent: The Political Economy of the Mass Media,
Chomsky

and Herman describe how the mass media functions, in both
economic and



ideological terms (1988). Focusing on the mass media, they point
to a

number of factors that influence what stories we read and hear and
in what

form we receive them. They identify five ‘filters’ that influence the
representations

finally produced. Because of the way information is altered by
these

filters, the public’s agreement with both the information and the
ideologies

that structure it is not a ‘real’ agreement; rather, it is ‘manufactured
consent’.

Chomsky and Herman argue that the news media functions like
propaganda,

that is, information designed to promote a particular argument or
point of view, often one that is beneficial to those in power. The
filters are

listed below.

a. Media ownership

b. Advertising income

c. Where our news stories come from

d. How groups and individuals respond to stories, whether they
complain, for example, are also filters

e. Communism must be avoided at all costs

The concept of the ‘manufacture of consent’ is a way of
understanding the

cumulative effect of these five filters. The filters can be understood
as structuring

language and content at an ideological level. Though audiences
are

unaware of these filters when reading or watching the mass media,
they are

nevertheless important. These filters present events in particular
ways.

Some events may not be covered at all; others may be given a
great deal of



importance. The way that stories are told, for example who is to
blame or

what the key issues are, is also influenced by these filters.
Because we are

only exposed to the filtered representations, over time audiences
find the

values of the mass media are normalised; they become part of our
collective

‘common sense’ and, as such, are ideological. Chomsky and
Herman argue

that such ‘common sense’ is constructed by the sustained
representations

of the mass media and that these representations are a product of
the five

filters they identify. Throughout this chapter, we’ll consider
examples that

demonstrate these filters.

4.3.1 Filtering the facts

We can see how the filters work in the case of Edward Snowden,
mentioned

in Chapter 1, who revealed classified US information in 2013. The
way he

was described in the mass media showed a polarised view of the
situation.

While filters were certainly in operation, the five filters have a
different effect

depending on the news outlets.
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Examine the following news headlines. What positions does the
language

suggest? What kinds of arguments do you think will be made in the
articles that follow? What other linguistic choices will be made in
the

articles?

a. NSA whistleblower Edward Snowden says US ‘treats dissent as
defection’ (Guardian, McCarthy 2013).

b. Edward Snowden leaks could help paedophiles escape police,
says government (Telegraph, Barrett 2013).

c. Edward Snowden, Russian Agent? (Huffington Post, Thomson
2014).

d. Edward Snowden, the insufferable whistleblower (Washington
Post, Marcus 2014).

When discussing ideological representations in the mass media,
the classic

example given is that ‘one person’s “terrorist” is another person’s
“freedom

fighter”. The issues raised in relation to Edward Snowden’s
actions remind

us that this example is still relevant (see Section 1.2). Another
event of

2013 provided a reminder of this paradigm. When Nelson
Mandela, former

President of South Africa, died in late 2013, there was an
outpouring of

grief and admiration for him as he was important in ending
apartheid in

South Africa. Much of the media overlooked the fact he was
labelled in less

than heroic terms in the 1980s when the British government
named him a

terrorist and called for his death (Bevans & Streeter 1996) because
of his

political work. While we are not making a comparison between
Snowden



and Mandela in factual terms, it is an important example of how
the representations

of individuals in the public eye can shift. The fact that these
changes are not always remembered or remarked upon is an
example of

how the mass media exerts its ideological power by framing
situations and

people in a particular way.

It is worth considering where these ideologies and the particular
representations

of people come from. It is certainly possible to argue that some
choices can be connected to the ownership of the mass media
(filter a. in

Example 4.1). Whether through explicit direction or something less
overt, if

the individual who owns a newspaper or media outlet has
particular political

and social views, it is not impossible that these may influence the
content

and perspective of the coverage in these outlets. That is, thinking
about the

significance of advertising revenue to the success of newspapers
and television

channels, it is tempting to think that this ‘manufacturing’ is
consciously

planned by powerful people behind the scenes. This may well
happen.

However, the choice of the term ‘filters’ in Chomsky and Herman'’s
model

points to the automatic processes that occur without conscious
intervention

being necessary on the part of the producers. Newspaper editors
do not

need to be told to print or to withhold particular stories that may
make large
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advertisers unhappy. In terms of running the newspaper, it is
common sense

to keep advertisers (filter b. in Example 4.1) and owners content.
This is how

ideology works; the ideology acts like a filter, to remove anything
that doesn’t

fit its values. Nor is this filtering necessarily conscious. To suppose
that it is

would be to underestimate and misunderstand ideological
processes. As

we’ve already noted, when a way of seeing the world is
ideological, it appears

to be common sense.

In 2010, tuition fees for university students were raised
considerably in

the UK. In response to this, students and academics protested on
the

streets of London. Do the newspaper accounts of this event in
Examples

4.2 and 4.3 tell the same story? Identify the different lexical
choices and

describe what they suggest about these events.

Example 4.1

Dozens of computers were destroyed, furniture was broken and
fire

hoses were turned on when around 200 protesters stormed the
Tory HQ after smashing down the large plate glass windows on
ground level.

a death was narrowly avoided when one protester dropped a fire
extinguisher from the eighth floor ...

Police admitted they were unprepared for the scale of the violence

(Bloxam 2010)

Example 4.2
It was supposed to be a day of peaceful protest, with students



exercising their democratic right to demonstrate against soaring
university fees.

But anarchists hijacked the event, setting off the most violent
scenes

of student unrest seen in Britain for decades. Militants from far-Left
groups whipped up a mix of middle-class students and younger
college and school pupils into a frenzy.

(Gill 2010)

It is impossible to know whether Examples 4.1 and 4.2 are an
accurate

depiction of the events of that day. These extracts suggest that the
protest

was like a war zone, with uncontrolled violent behaviour; however,
this is only

one perspective. As it happens, the first author was present at the
protest.

From her perspective and experience that day, the discussion
would look

more like Example 4.3.
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Example 4.3

A relatively peaceful protest against rising university tuition fees
took

place in London today. For most of the march nothing particularly



remarkable happened. A number of groups were represented,
including

academics, unions and other members of the public. There was a
trivial

amount of property damage by a small number of people.
According to

Lewis et al. (2010), near were an estimated 50,000 people on the
march.

From Examples 4.1—-4.3 you can see that the accounts from eye-
witnesses

can be very different. Our claim is not that the news is wrong;
rather, that it

may only be a partial representation of what actually happened.
Indeed, the

extracts in Activity 4.2 are also only part of the stories by the
journalists

Bloxam and Gill and, as such, may not represent exactly the
narrative they

intended.

The next Example (4.4) shows that the manipulation of even one
word

can change people’s understanding of an issue. Lexical choices
can bring

with them a whole set of propositions, arguments, views and
‘facts’. A

monthly US magazine, The Atlantic, reports that while some
Americans

support ‘The Affordable Care Act’ they are opposed to
‘Obamacare’ in spite

of the fact that both terms refer to the exact same legislation about
healthcare

(Hamblin 2013). They open their story with a short transcript of an
interview from an evening television talk show, ‘Jimmy Kimmel
live’, in which

members of the public were interviewed about these policies and
asked



whether they preferred the Affordable Care Act or Obamacare.
Example 4.4

is a transcript of one interviewee’s answers (in italics) to follow-up
questions

after he says he prefers the Affordable Care Act.

Example 4.4

‘So you disagree with Obamacare?’

‘Yes, | do.’

‘Do you think insurance companies should be able to exclude
people

with preexisting conditions?’

‘No.’

‘Do you agree that young people should be able to stay on their
parents’

plans until they're 267’

‘They should be able to, yes.’

‘Do you agree that companies with 50 or more employees should
provide healthcare?’

‘I do.’

‘And so, by that logic, you would be for the Affordable Care Act?’
‘Yes.’

(Hamblin 2013)
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How can the person being interviewed in Example 4.4 support the
Affordable Care Act but not Obamacare?

This is a very clear example of the confusion that can occur
because of

different naming choices. The person interviewed had no trouble
accepting

that the Affordable Care Act and Obamacare were different things
(even

though they aren’t) when they were asked which they preferred.
While in



one sense this is a leading question, as it presupposes a
difference

between the two things, the people shown in the video were able
to offer

reasons for preferring one over the other. The way a question is
asked can

have a significant effect on how people respond (see Loftus 1975).
The naming of this piece of legislation is certainly political. The title
‘Obamacare’ has been created and maintained by the Republican
Party,

presumably to discredit and create negativity about the Affordable
Care Act

precisely because they oppose it. As shown in Example 4.4, the
term has

served to, at the very least, confuse citizens about the policy.
Democrats

initially objected to the term ‘Obamacare’. Nevertheless
Republicans

defended it. One Republican politician argued that the term was
now part of

the language, referring to hits on Google and arguing that it was
probably

already in the dictionary (Parkinson & Jaffe 2011). This, again,
demonstrates

the authority dictionaries are thought to have (see Chapter 1). The
politician continues: ‘It’s in the vernacular. In fact’, he quipped, ‘it's
in my spell

check.” (Parkinson & Jaffe 2011).

Eventually, President Obama and Democrats accepted the term.
Sometimes, a group will begin to use a pejorative term that refers
to them in

order to take control of it and use it in a positive way. This is called
reclaiming

(see Section 7.4.1). President Obama acknowledged the
Republican

strategy of trying to discredit the policy by calling it ‘Obamacare’.
At a press



conference he said ‘Once it's working really well, | guarantee you,
they will

not call it “Obamacare™ (Richinick 2013).

4.4 SEMANTIC UNITY

van Dijk argues that a text is more coherent if it has ‘semantic
unity’ and this

‘is obtained by assigning some theme or topic to the discourse or
to a fragment

of the discourse’ (1983: 33). For a text to have semantic unity it
has to be

consistent in its meaning; it has to tell the same story, rather than
having

competing views that are not reconciled into a single ‘story’. A text
with

semantic unity communicates a clear message. Such semantic
unity may be
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helped along or act in tandem with larger stories, or themes that
frame the

more specific details. If a story introduces the topic ‘war on terror’,
this phrase

evokes a number of values and implicit narrative structures or
discourses. For



example, we know that ‘terror’ is by definition bad, therefore a ‘war
on terror’

must be a positive thing. We also understand that wars have a
villain and a

hero, a good side and a bad (see Chapter 3). This common
knowledge or

background can be evoked by a word or phrase, and therefore
references a

discourse or way of understanding any event connected to the ‘war
on terror’.

4.4.1 Strategic communication

A story from The Straits Times, a Singaporean newspaper,
provides a nice

example of semantic unity. The story is a feature, as well as being
part of a

series on ‘people involved in the war against terror’ (Nirmala
2013). The

article describes an interview with Kuman Ramakrishna, the Head
of the

Centre of Excellence for National Security at Nanyang
Technological

University in Singapore. For readers who already know that this is
a series,

an overarching theme is already in place. For those reading the
feature

without this knowledge, the headline will be important. The
headline reads,

‘Waging propaganda war against terrorists’ (Nirmala 2013).

A headline often signals an overarching structure for a story. What
does

the headline ‘Waging propaganda war against terrorists’ suggest
for the

content and structure that follow?

As noted, the headline gives the reader a sense of the shape and
direction



of the story; will it be positive or negative? Who are the main
actors? What

is this story about? This headline exploits the idea of ‘waging war’
in two

ways. First, it draws on existing discourses of the war on terror,
and then

represents this as a ‘propaganda’ war. In such a propaganda war
the enemy

may be the same, but the weapons will be words and pictures
rather than

guns and tanks. Setting the story up in this way also sets up a
clear contrast

between ‘us’ and ‘them’. Once a contrast like this is set up, other
contrasting

pairs are easier to exploit (see Section 3.5.1). This can be seen in
the

opening paragraph of the story:

Emerging from a darkened cinema hall, security expert Kuman
Ramakrishna’s eyes were gently adjusting to the light outdoors
when

his mind began decoding an embedded message in a war movie
he had

just seen, Lions for Lambs.
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Because of the headline, the reader can infer that Ramakrishna is
one of

‘us’. Note, too, the contrast between dark and light. Ramakrishna'’s
eyes

adjust to the light at the same time as he starts to see the deeper
‘truth’ of

the war movie he has just seen. Ramakrishna goes on to discuss
the

meaning of the film with the interviewer. The interviewer refers to
the film as

‘propaganda’ and Ramakrishna reacts.



With eyebrows furrowed, he [Ramakrishna] advises, ‘Don’t use the
word

propaganda as the Nazis gave the term a bad reputation during
World

War Il. Nowadays it’s called “strategic communication.
The rest of the story is a profile of Ramakrishna, describing the
research he

conducts on social media, social cohesion and the role of society
in stopping

division and violence. The contrast set up in the headline between
‘us’ and

‘them’ is one that continues throughout the story. The sustained
use of this

and other contrasts creates a clear semantic unity in the story.

He also discusses the important role of entertainment in the
propaganda

war against the war on terror.

‘Entertainment is a valuable narcotic for dulling the sensibilities of
a

propaganda-conscious mind’ he preached.

This reminds us that ideologies can be communicated in various
media,

including films. Ramakrishna is clear that when people are being
entertained

they are less critical of the messages they receive (see Chapter 3).
When

we think we’re just being told an entertaining story we are less
critical of the

choices made in how the story is told; we are less likely to look for
the filters

operating or the ideology that is being communicated.

Notice also that while this is a story in an online newspaper and it
clearly

contains information and news, there is a focus on the individual
being interviewed.

This is not unexpected for a profile piece. However, some argue
that

)



this shift is more widespread than this. Herbert contends that while
in ‘traditional

print language, the basic unit is the paragraph’ (2000: 105), this
may

well be changing with print journalists writing in a more
‘conversational style’

(2000: 105). We see this in The Straits Times article, with the
words of the

interviewee being reproduced as direct speech with additional
information

added to flesh out the feature. We as readers are witnessing a
conversation.

Herbert sees print journalism as ‘becoming simpler, clearer,
shorter and

more graphic, conversational and informal. All of these qualities it
draws

from good broadcast writing and language’ (2000: 105). It seems
to also

make these news stories more like entertainment.

The headline in this story sets up the topic and the frame for the
story.

The ideas of war, language and a clear division between us and
them (and

good and bad) are set up at the start. These themes and contrasts
can be

found throughout the article. Of course it is not the case that the
headline

causes the structure of the feature; rather, the headline points the
reader in

an interpretative direction.
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Having considered the choices made in how events and people
are



represented in the news, we now examine which events and
people are

considered newsworthy.

4.5 NEWS VALUES

Allan Bell, a linguist and a journalist, has outlined ‘news values’ (or
‘newsworthiness’)

of news producers in his book The Language of News Media
(1991). It is important to note the term ‘news values’ is used in
specific fields

to explain what is significant and ‘newsworthy’ for the people
producing the

news. It covers actors and events, what is esteemed in the news
process

and what is relevant for news text. This can be understood as
complementing

two of Chomsky and Herman’s filters: (c.), where our stories come
from,

and (d.), how we respond to them. While Chomsky and Herman
are

concerned with the macro level of news production and
consumption, from

who owns media outlets to audience responses, Bell focuses in
more detail

on the production of news with regard to what journalists choose to
cover.

His lists help explain, in a different way from Chomsky and
Herman, why

some stories are covered and why some aren't.

4.5.1 Actors and events

In terms of actors (subjects of the news) and events, the news
values that

Bell outlines explain what stories are considered newsworthy and
why. Bell,

drawing on previous research, identifies the news values below
(1991:

156-8).



a. NEGATIVITY: negative events are more likely to be newsworthy
than

positive ones

b. RECENCY: the event should be recent

c. PROXIMITY: the event should be close by

d. CONSONANCE: events which can be made to cohere with
ideas and

understandings that people already have are likely to have high
news value

e. UNAMBIGUITY: the events should be clear; if there is a dispute
ora

question there should be some resolution

f. UNEXPECTEDNESS: that which is not routine is more
newsworthy than

that which is

g. SUPERLATIVENESS: the worst or best of something is more
likely to be

covered

h. RELEVANCE: the audience should be able to see some
relevance to

their own life in the event

i. PERSONALISATION: if something can be reported in a personal
rather

than an abstract way it will be more newsworthy
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j. ELITENESS.: this relates to the actors in the news; a story about
powerful people is more newsworthy than the same kind of story
about an ‘ordinary’ person

k. ATTRIBUTION: whether the facts or the story can be attributed
to

someone important or trustworthy

|. FACTICITY: figures, dates, locations and statistics are important
for

hard news.

(Bell 1991: 156-8)



Read today’s newspaper online or in paper form. On the first few
pages

or the home page, try to identify the news values in the headlines
and

stories.

Bell’s news values help us understand why we get the news we
do, how

stories are chosen and which people become the focus of these
stories. To

really understand which news actors and events will be most
important to a

story, we also need to know what kind of story it is. There are two
distinctions

that are often made about news stories. They may be hard or soft
news; and they may be fast or slow news.

The first is the distinction between hard and soft news (or stories/
features). Bell explains that the distinction between hard news and
soft

news is ‘basic’ for those working in the news (1991: 14). ‘Hard
news is their

staple product: reports of accidents, conflicts, crimes,
announcements,

discoveries and other events which have occurred or come to light
since the

previous issue of their paper or programme’ (1991: 14). Hard news
stories

might draw on the news values of RECENCY, NEGATIVITY,
PROXIMITY, UNEXPECTEDNESS,

RELEVANCE and FACTICITY. In contrast, soft news might draw
on the

values of PERSONALISATION, ELITENESS, CONSONANCE,
SUPERLATIVENESS and

ATTRIBUTION.

We can also distinguish between fast and slow news. Fast news
refers



to news that needs to be reported quickly but will probably also be
out of

date just as quickly. A good, though specialised, example of fast
news would

be the state of the stockmarket or particular stocks. Those who
buy and sell

shares for a living need sound, up to date information about the
prices of

shares in order to conduct business. Slow news, on the other
hand, is not so

time sensitive and refers to events that develop over a longer
period of time.

The two are not mutually exclusive, however. The voting results in
the

election of a new head of state will certainly be fast news;
audiences will

want to know who has been elected as soon as they possibly can.
However,

the consequences and implications of a change in government or
head of
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state cannot be covered in short sound bites. Careful analysis
takes place,

opinion leaders are interviewed and consulted, economists and
social policy

experts are asked for their expert input. While the election result is
fast



news, the effects of the election will be slower and will last for the
full term

of office and even beyond.

The World Wide Web has changed the way fast news is reported.
How

do you keep up to date with fast news stories and events?

4.6 EXPERTS AND THE NEWS

When we examine the news media very carefully, in addition how
it represents

events/people, we can also see that the media can play a role in
creating what is true (FACTICITY). In this section, we examine the
representation

and construction of expertise in the news mass media. Boyce’s
(2006)

research on the media reporting of the alleged link between the
MMR

(Measles Mumps and Rubella) vaccination and autism helps us
explore the

issues and challenges the media encounters when it has to report
ona

specialised subject. We will see how information that is both
RELEVANT and

PERSONAL is considered newsworthy in spite of being
AMBIGUOUS. The MMR

debate also shows us the changing profile of who is considered an
expert.

In the UK, as in many other countries children are given a series of
vaccinations in the interests of their own health and public health
more

generally. In 1998, a scientific paper that argued for a link between
autism

and a ‘rare bowel syndrome’ was published in a reputable scientific
journal,

The Lancet (Boyce 2006: 892). As Boyce reports, ‘The paper in
The Lancet



did not present evidence linking the MMR vaccine to bowel
syndrome and/

or autism but at a press conference publicising the research Dr
Wakefield

[a research scientist] discussed this possible link’ (2006: 892).
Because of

the apparent risk to children this became a big news story. It was
NEGATIVE,

RECENT and very PERSONAL to anyone with children. In the
press conference

Professor Wakefield presented the (untested) hypothesis that
children

should be given the vaccines in three separate doses. However,
this suggestion

was not supported by the majority of his co-authors nor by any
scientific

evidence in the published research (or subsequent research,
although

Wakefield disputes this) (Boyce 2006: 892).

The media, in extensively covering the issue, established an
association

between MMR and autism. Debate about whether there was or
wasn't a

causal link ensued as other scientists, in fact, disputed Dr
Wakefield’s claim,
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pointing to the journal paper itself that did not explicitly state a link
between

MMR vaccine and autism. In the media, evidence was portrayed
as balanced

when in fact there was no empirical support for the link between
MMR and

autism. The facts were unambiguous (FACTICITY) but this is not
how they



were represented in the media. But because the story was so
emotionally

charged, it took on a life of its own.

Nevertheless, because this news story involved children, it had
significant

effects both in the news media and in the world. First, coverage of
MMR in the news increased dramatically (Boyce 2006: 892). More
significantly,

take up of the vaccine fell. Boyce examined the production,
reception

and content of stories about MMR in the years following these
events. One

might think that because this is a story about medicine, iliness and
vaccines

that audiences would be presented with a number of scientific
experts. This

is not what Boyce found (2006: 896).

The MMR debate is an example of the changing nature of
‘expertise’ in

the media. Particularly in relation to health and medicine, accurate
information

is crucial. One of the problems in establishing information as
factual is,

as Boyce argues, ‘there has been a real decline in trust of
“‘experts”™ (2006:

890). News producers rely on experts to satisfy the news value of
ATTRIBUTION

and FACTICITY. But in this case, what expertise means is itself
contested.

If scientists aren’t trusted, are parents the experts? What about
government

bodies? In the absence of (or in spite of) compelling scientific
evidence, all

these people and institutions can become experts. In terms of
news values,

which ‘experts’ are chosen will depend on the facts that news
producers



want to be foregrounded and conveyed. The individuals they
choose to

serve as ‘experts’ will depend on the ideology that the news
producer wants

to promote and the kind of story they want to construct (see also
Example

3.9).

An important issue is not the choice of which experts are spoken
to,

interviewed or reported, but how the experts are positioned in
relation to one

another. While it is important to hear the views of parents, their
expertise is

different from that of a scientist who has conducted direct and
relevant

research. Boyce (2006) shows that sometimes these very different
kinds of

‘experts’ were treated as comparable contributors to the debate.
Example

4.5 is a transcript of a UK ITV evening news story profiling the
MMR debate.

Example 4.5

Dr Robert Aston (Wigan and Bolton Health Authority): It makes me
deeply sad as a doctor and as a grandfather that a sustained
amount of anti-vaccine lobbying, amongst them organisations
which claim to be not anti-vaccine, and by sections of the media
to keep the controversy going has resulted in the undermining of
public confidence in what is probably the safest and most
effective of our vaccines. [The MMR vaccine] has done untold
good and it prevents diseases, serious diseases and premature
death in children.
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Stephanie Sherratt (parent): You should be able to have your
children

vaccinated singly at your own doctors. | object strongly to being



told what and when to inject into my children.

Dr Pat Troop (Deputy Chief Medical Officer): We have no concerns
about our current vaccine. | think it will send a very strong signal
that parents will say, hang on, we think maybe there is a problem
around this vaccine why else would you offer us a single vaccine?
And confidence would go.

Journalist: Eleven-year-old Nick Williams has autism. His parents
believe it dates from the time he had his MMR inoculation at the
age of 4.

Parents of Nick Williams: In the November of that year he had his
MR

booster and by the following Christmas his behaviour was totally
different. He was a different child. He wasn'’t interested in
Christmas presents (ITC, 4 February 2002).

(Boyce 2006: 898, 900)

How do the speakers position themselves as experts in the
transcript in

Example 4.5? What arguments do they make?

The speakers in these lines have different kinds of expertise.
Notice,

however, that they are treated as though they are competing
voices, with the

same kind of expertise. This is set up by the choice of the first
speaker, who

refers to himself as both a scientist and a grandfather. Indeed,
Boyce’s

research shows that news consumers were interested in the
personal views

of scientists and other official kinds of experts. In particular,
experts were

asked whether they would have their children vaccinated rather
than being

asked about scientific evidence. The importance of the personal
value of

this story is clear, as Boyce observed that if the experts had no
children,



their opinion was sometimes represented as less important (Boyce
2006:

898). The story was framed as being about children and parents
rather than

about science.

The problem was that construction and presentation of the story
led

people to believe that there was, in fact, a dispute about the facts.
Moreover,

as Boyce’s research shows, people overestimated both the
amount of

research on both sides and the number of subjects involved
(2006). Given the

amount and kind of coverage, this is hardly surprising. This story
had a serious

impact as it resulted in people refusing to have their children
vaccinated

(Boyce 2006: 892). In terms of media reporting and experts, it also
shows
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that ‘expertise’ is not something a person simply has, whether by
virtue of their

experience or their position. Rather, ‘expertise’ is at least in part
constructed

by the very process of news production. The mass media can turn
a source

into an expert, a source who wouldn’t otherwise be considered to
have expertise

on a topic. This may be done in order to present a balanced story.
Moreover, this is a process in which such a ‘created expert’ also
has a role. As

Thornborrow (2001) shows, ‘lay’ speakers will provide ‘a salient
comment on



some aspect of their own personal status and identity, before
going on to

state their opinion, ask their question, or say whatever it is they
have to say as

a contribution to the talk’ (2001: 465). This is not just about
identifying

themselves, it is about establishing how they are qualified to the
comment;

that they are somehow an expert on what they are about to say.
The decline of trust in experts that Boyce describes has a number
of

consequences. It makes it harder for important information to be
conveyed

as now there seems to be a discourse of distrust, especially
around health

issues. This means that new stories related to health can be
framed as

CONSONANT with these discourses of distrust.

4.7 NEWS ONLINE

So far, many of the examples we’ve been working with come from
online

versions of newspapers. Most newspapers, and other mass media
news

outlets, now have webpages; in fact, some news outlets only have
an online

presence and don’t produce a printed version of their ‘publication’
(e.g.

Huffington Post, Slate). The changes to news production and
consumption

that the internet has facilitated have been profound. Jucker
identifies six

ways in which these changes can be understood in contrast to
previous

forms of mass media (television, radio and newspapers). First, the
internet

allows for hypermedia, ‘the integration of different channels of
communication,



such as written texts, still pictures, motion pictures and sound’
(Jucker

2003: 130). Second, it is also becoming more personal, targeted at
particular

audiences. This is possible because of the relatively small amount
of

labour now needed to produce different versions of the same text.
Some of

this work is done automatically. Third, levels of interaction have
been

increased dramatically. While it has been possible to write to
newspapers or

call in to radio stations in the past, the forms of communication
between

producers and consumers have changed dramatically. This will
also have

consequences for who counts as an expert. Moreover, even
reading material

online is a form of interaction, as producers can track exactly what
is getting

read, what is being shared and so on (Jucker 2003: 139). Fourth,
the ‘traditional

life span of information’ is changing (Jucker 2003: 130). People
expect up to the minute updates about news and events. Fifth,
Jucker

argues that mass media communication is now less likely to be
asynchronous

(there is a time lag between the issue of the message and its
receipt);

rather, it is synchronous (the message is sent and then
immediately

received). An example of synchronous communication is talking on
the
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phone; asynchronous communication, however, would be
reading an

email that was sent some time ago. Moreover, the forms of
synchronous

communication have been expanding. Text messaging, online chat
and

Skype have radically changed the availability of synchronous
communication.

Sixth,

the availability of media products is no longer subject to the same
physical restrictions as traditional media, and the products, in
particular

media texts, are losing their fixity because their electronic
publication

format makes them susceptible to immediate modifications and
changes wherever they are received.

(Jucker 2003: 131)

Kautsky and Widholm describe the distinction between printed
news and

online news. ‘Whereas print journalism is mono-linear, from
writing, via

editing to printing of a final version, news online can be published,
edited

and re-published again’ (2008: 82). Kautsky and Widholm
concentrate on

what this fast pace of online news production and consumption
means for

those interested in analysing these texts. We're going to draw on
their work

not so much to describe how to do the analysis, but to highlight the
changing

profile of the news in this context. The production of news texts
online

makes information immediate but also subject to change. The
story that was

online yesterday may well be gone tomorrow and difficult to
recover. Further,



sites are updated all the time; the news is now very fast indeed.

But how are

these choices made? Why is the story that was a headline in the

morning

harder to find in the afternoon? Table 4.1 concisely outlines the

key characteristics

in print media and online news (Kautsky & Widholm 2008: 88).
Media characteristics

Print media Online news

Distribution Periodic Parallel flow(s)

Presentation form Yesterday’'s news Extended ‘now’

Kautsky and Widholm (2008: 88)

As shown in Table 4.1, there are clear distinctions between the

kinds of

news found in print and online. Printed newspapers are periodic;

they come

out every day (or sometimes every week, for local papers). The

printed page

doesn’t change. Once the newspaper goes to press, the content

and format

is fixed. For online news, however, sites are designed so that they

can be

constantly produced; they are always being updated and changed.

The text

is not stable.

LANGUAGE AND THE MEDIA 79

Over a few days, follow a topic or story on one newspaper website.
Does

the story remain the same? Are new items added? Are they linked
together? Draw a map of the various (versions of) stories and how
they

link together.

In Activity 4.8, you probably found, like Kautsky and Widholm, that
there are



differences in how a story is told even over a short period of time.
While the

same resources may be used (quotes, pictures, sources and facts)
they will

be presented differently and communicate different messages as
the story

‘evolves’ and as the producers decide to emphasise different
aspects of the

story. Continuity has to be balanced with novelty. Moreover,
different producers

will update their sites according to a different timeline. For what
was

traditionally a daily newspaper, the site may be updated several
times a day.

For publications that were traditionally published once a month, the
updates

won'’t be as frequent or probably as dramatic (until the next month
comes).

Many of the techniques used to construct news online are the
same

ones found in traditional print media. Both print and online news
media have

content, a structure and a layout. But the move to an online
environment

provides new constraints and affordances for those producing the
news.

Bateman, Delin and Henschel identify five areas that we could
consider

when examining online news (2006: 155).

1. Content structure: what information is included and in what
order.

2. Rhetorical structure: what is the relationship between the
content

elements, what argument does it produce?

3. Layout structure: where are the different parts of the story (the
text,

the pictures and so on)?



4. Navigation structure: how should the reader move between
parts of

the story?

5. Linguistic structure: what is the detail of the language used?
These factors will interact. One would expect the headline to be at
the top

(layout) to be easy to find (navigation) and to entice the reader
through its

composition (linguistic structure).

4.7.1 Presenting news on the internet

To show the way news stories can be framed online, we consider
two articles

from The Times of India about a publisher, Penguin, withdrawing a
book

from sale. The book, written by Wendy Doniger, is called The
Hindus: An

alternative history. The stories were both published on the website
of the
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newspaper, on consecutive days, and written by two different
journalists
(Arora 2014; Singh 2014). We can’t reproduce both articles here
but Table
4.2 shows a comparison of them. It should be noted that Article 2
is much
longer than the Article 1. It was published second so it seems
reasonable to
conclude that there was more time to gather information, interview
people
and put together a fuller account of the case.

Comparison of two news stories



Article 1: Arora

162 words

Article 2: Singh

677 words

Headline Penguin to destroy copies of
Wendy Doniger’s book The

Hindus

Penguin pulls out of Wendy

Doniger’s book The Hindus

from India

1st paragraph Reports that the book is to be
‘withdrawn and pulped’

because of a legal dispute

Reports that the book caused

a ‘stir among various rightwing

groups’ who claim the

book is defamatory. Notes the

book will be withdrawn from

sale in India

2nd paragraph Reports that the settlement
agreement has been leaked

Reports that there has been a

settlement

3rd paragraph Reports that people started
sharing electronic copies of

the book online

Ouitlines the settlement and

some background and notes

Penguin will withdraw and

pulp the book

4th paragraph Outlines the contents of the
settlement; that the book will

be withdrawn and pulped

A short extract from the

agreement about withdrawing

the book

Images and other



information

A pdf of the settlement has

been included in this page

An image of ‘angry tweets’ all

from people unhappy about

the decision to withdraw the

book. Article continues with

information about the book

and more detail about the

arguments made in the court

case

Table 4.2 shows how the articles report different news while
reporting on

the same story. Article 1 focuses on the leaking of the agreement
by providing

a pdf of the agreement between Penguin and the organisation who
wanted to suppress the book. Article 2 focuses on the reaction to
the leak

by presenting a series of ‘angry tweets’.

Note, however, that the articles have a lot in common. While the
overall

rhetorical structure is not the same, the content structure is similar,
especially
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at the beginning. They are using similar information to report the
story in

different ways. In each article, the headlines are comparable in
structure, the

crucial first few paragraphs cover much of the same material and
the lexis

and tone are similar. These first few paragraphs are important
because of

the way (especially hard) news is structured. Generally, the most
important



information is reported first. It is only after the *headline’ issues
have been

covered that more detail about the story is provided. This structure
reinforces

the main story. There are also more prosaic reasons for the
structure. When

stories are submitted, they may be shortened from their original
length. This

story structure is known as the inverted pyramid. Herbert describes
it as

follows:

Traditionally the inverted pyramid story begins with all the main
facts

and relegates the less important details to the apex of the pyramid,
and

can therefore be cut from the bottom.

(2000: 105)

The pyramid structure is mostly found in print newspapers, which
have more

limited space than online articles. Although the news story genre
was developed

and consolidated in the days before online news, it’s still important
to

position the least important information towards the end of the
story. This

may also be due to reading habits. People tend to read a story
from the start

but they may not in fact, for many reasons, finish it.

The structure of a story is also related to the layout and the
navigation

tools available to the news producers. Online newspapers have to
deal with

very specific layout constraints. Part of this will be determined by
the kinds

of advertising the publication uses and where this needs to be
placed. They



will also have to think about their audience and the kinds of
devices they

may use to read the news. What looks good on a computer screen
is very

difficult to navigate on a smartphone screen. Thus, it's possible to
see

changes in the way online newspapers present their information
depending

on the device that is used to access it. The limits of the screen
work in a

similar way to layout on the printed page.

Printed newspapers have more tangible layout constraints. The
size of

the paper they are printed on has consequences for how the news
is laid

out. With large newspapers that are generally folded, the most
important

news is usually placed above the fold. This directs readers’
attention to the

most important story (before they even unfold the paper). ‘The
newspaper

front page is designed around the social constructed concept of
news

values’ (Bateman, Delin & Henschel 2006: 168). While this tells the
reader

what is important, there is only a little bit of navigation information
on this

front page, even though these front page stories are rarely
complete on the

first page (see Jucker 2003: 134-5). They are generally continued
elsewhere in the newspaper. The reader will be told which page to
turn to

for the continuation of the front page story, but other sections of
the

newspaper will either be separated by the way the paper is folded
or



indicated on the second page. Of course, printed newspapers
have a
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reasonably stable structure. Regular readers know where the
entertainment

section or sports pages are to be found.

Online newspapers also have to provide navigation tools. The
home

page is very important in this respect. It ‘is a complex sign,
consisting of a

range of visual and visual-verbal signs which function as coherent
structural

elements’ (Knox 2007: 23). But because online news isn’t printed
on paper,

producers have to provide more varied tools for navigation around
the site

(Bateman, Delin & Henschel 2006: 168). This will include headings
for

different sections, search functions, ‘most read’ boxes and short
snippets of



articles that enable readers to click through to the full story.
Kautsky and

Widholm point out that newspapers online are ‘not simply digital
versions of

newspapers, but a fusion of radio, television and traditional print
media’

(2008: 84). This means that the organisation and analysis of online
news

has to take account of the multimodal nature of the internet.
Further, these

changes in technology allow for new modes of communication and
new

forms of interaction between ‘producers’ and ‘consumers’ such that
these

very categories become blurred. The ability to comment on stories
online

often leads to conversations between contributors, with very little
input from

the original writer or producer of the story that led to this comment.
Find an online newspaper that allows readers to comment on
stories.

Look at a range of stories, from national/local news to features. Do
they

all allow comments? What kinds of things do people write? Are
they

engaging with the story or with other commenters?

Online newspapers are very different from printed newspapers. It
would be

reasonable to say that people accessing news online are rarely
reading the

same publication. This is because of the choices readers have in
navigating

round the site, following stories back through time and interacting
with other

readers. Online news changes practices of news production and
consumption



in significant ways. The previous Activity shows that people can
now

comment on stories in a new way. Whether this changes what
counts as

news is not clear, although it shows that the line between producer
and

consumer is being eroded as well as changing the role of the news
consumer.

Consumers are now part of the process of news production.

4.8 NEW WAYS OF ‘DOING’ NEWS: TWITTER AND THE
CITIZEN JOURNALIST

Twitter was founded in 2006 and has been taken up by a range of
people

and institutions for a variety of purposes. Twitter is a micro-
blogging
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application, allowing individuals to author and disseminate
messages of 140

characters called ‘tweets’. As well as the character limit, tweets
have other

features. To access Twitter you need a user name and this may
allow people

to tweet directly to you, by including your twitter handle (which is
signified

by @). It is also possible to include images and links to webpages
in tweets.

In addition, hashtags (#) are an important part of Twitter. Hashtags
are used

to identify the subject or orientation of tweets. For example
‘#URUVSENG’

indicates that tweets with this hashtag are about the Uruguay vs
England

match in the 2014 World Cup and enables readers to find tweets
about that



topic. If a hashtag is used enough, its use will be tracked and
reported as

‘trending’. Events and television programmes also publicise
hashtags so that

people can follow and contribute to a running commentary about
them (e.g.

#newsnight). The Twitter interface allows users to see what is
trending

globally as well as allowing users to follow a subject regardless of
who is

tweeting. Because Twitter is a platform that relies on user
generated

content, its form and content depends on how people use it (Boyd
et al.

2010).

Twitter enables more people to engage in citizen journalism.
Citizen

journalism refers to non-professional journalists producing news
content. In

fact, Twitter has changed what citizen journalism means in that it
allows

anyone with a smart phone access to the public sphere. While
many people

publish online, in forums, on websites and so on, because it is
possible to

monitor Twitter, it can provide an important cue to traditional news
bodies

about what is happening and what is important. Bruno defines ‘the
Twitter

effect’ as that which ‘allows you to provide live coverage without
any reporters

on the ground, by simply newsgathering user-generated content
avail—

able online’ (2011: 8 cited in Hermida 2012: 663). Hermida points
out that

this makes verification very important for journalists but also very
challenging



given the fast pace of contemporary news reporting (2012: 661).
‘The

process of determining the facts’, Hermida writes, ‘traditionally took
place in

newsrooms’ (2012: 665). However, ‘Arguably, some of the process
of

journalism is taking place in public on platforms such as Twitter’
(2012:

665). The production of news out of user-generated content has

changed

the construction of news and journalistic practice (Hermida 2012:
666).

There is still, even in the developed world, a ‘digital divide’. The
‘digital

divide’ describes the fact that not everyone has access to these
technologies.

Moreover, knowing what to trust on Twitter is not always
straightforward.

It requires specific kinds of literacy (Murthy 2011). This is clear
when

we consider the way that news that isn’t true may be understood
as though

it is. For example, in late 2013 and early 2014, a story that the
leader of

North Korea, Kim Jong-un, had fed his uncle to dogs went viral. It
was

picked up and reported as fact by a number of newspapers.
Keating reported

that a blogger, Trevor Powell, traced the story to a satirical posting
on ‘the

Chinese microblogging site Tencent Weibo’ (Keating 2014).
Keating notes

that misidentifying satire as real news is not that uncommon. Even
detecting

satirical performances face to face is apparently not as
straightforward as

one would expect.
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Because news and information circulates in different ways and can
be

easily divorced from its point of origin, it's not surprising that
sometimes

news that isn’t true is reported as though it is. What is surprising is
that it

doesn’t happen more often. This may be because, as Starbird and
Palen

(2010) note, despite the number of people contributing to the mass
media

stream of information we are still most likely to pay more attention
to established

or trustworthy news producers.

Follow a hashtag for a television programme on Twitter (you'll
have to be

watching in ‘real time’ rather than pre-recorded or through an
online

platform). What kinds of comments are being made?

It's important to note that Twitter is a public space and because we
don’t

know the people tweeting, it can be very difficult to know how to
interpret

their contributions. While an individual may tweet largely for an
audience of

family and friends, this does not always stop other people reading
the tweet.

Some people have got in trouble for their tweets that were
misinterpreted

(BBC News 2012). While friends and family may appreciate an
ironic sense

of humour and dry wit, they may not be the only audience.

It is worth noting the very positive ways Twitter can be used.
Starbird



and Palen examine its use in emergency situations. While
mainstream media

is a significant presence in emergency situations, they also found
that the

‘most popular retweets among locals [affected by the emergency]
were

tweets containing much more locally relevant information’ (2010:
7). This

included information of a timely and local nature, advising people
of where

help could be secured, what was happening to protect them and
so on. They

remark, ‘Generalizations about the triviality of Twitter
communications at the

broad level therefore will not necessarily hold for tweets sent,
received and

retweeted during an emergency event’ (2010: 9). Twitter has also
been

used to track illness and thus plan for demand on local health
services. In

the UK, the Food Standards Agency (FSA) used information from
Twitter to

map the spread of the norovirus (a contagious virus causing
vomiting). They

tracked hashtags such as #winterbug and #barf in order to see
whether an

increase in use of these correlated with lab reports about levels of
norovirus

from the same periods and places. Finding that this was the case,
they are

now able to predict the spread of a virus before lab work confirms
it. Twitter

enables monitoring of the spread of the virus and managing the
resources

necessary to cope with outbreaks (Rutter 2013).
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4.9 SUMMARY

In this chapter our concern has been with the role that the mass
media plays

in society and the power it exercises. We have described how the
mass

media constructs and exercises its power by paying attention to
the way

information is filtered and represented, how ideology is
recoverable through

analysis of lexical and syntactic choices, and how news stories are
structured

in order to present a particular point of view. Concepts such as
semantic unity show that individual choices (at the level of lexis
and syntax)

interact with each other and build to a single interpretation of the
facts.

What counts as an expert in the mass media was also considered.
This

demonstrates that experts are constructed by the media, that
expertise is

not something a person has, but something they are given. This
construction

of expertise can also be seen when considering Twitter and the
citizen

journalist. We have also explored the way the traditional media
producers

choose what to cover. The concept of ‘news values’ explains why
news

producers consider some events to be newsworthy while others
are not. The

move of mass media from print based publications to the World
Wide Web



has changed some aspects of news production and consumption.
However,

it is important to remember that even though information is
presented

through a different technology, the linguistic and ideological
choices made

are still relevant. Indeed, given the fast pace of news online, the
power that

such media exert is even stronger.
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5.1 INTRODUCTION

In Chapter 1 we considered the question ‘what is language?’ In
this chapter,

we are concerned with the question ‘where is language?’
Language is all

around us. When we speak we use language, when we write and
read we're

also using language. Recently, linguists have become particularly
interested

in the use of language in the everyday semiotic landscape, in what
might

normally be considered banal or mundane contexts. We begin by
explaining

what the linguistic landscape is, and in contrast to the abstract
signs we

investigated in Chapter 3, explore types of concrete signs and their
authors.

We consider multilingual linguistic landscapes, the ideologies that
signs

communicate and the different meanings of graffiti. The
importance of the

virtual landscape is then examined to show how signs
communicate in this

context as well as how the division between online and offline
linguistic

landscapes is collapsing.

5.2 DEFINING THE LINGUISTIC LANDSCAPE

In cities and towns around the world, there is an abundance of
linguistic and



other semiotic material. Alongside official signage indicating street
names,
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traffic regulations and building numbers, there is an abundance of
material

that people may or may not pay attention to. Advertising billboards,
posters

and hand written notices are placed all around us; they are all part
of the

linguistic landscape.

Scholars working in the field of Linguistic Landscapes (LL) and
Semiotic

Landscapes (SL) have directed their attention to the use of
language and

other meaningful objects in the construction of space. It’s worth
taking a

moment to think about what ‘construction of space’ means.
Imagine you're blindfolded and taken to a public space
somewhere.

When the blindfold is removed, how would you know where you
are?

In this scenario, you would probably quite quickly figure out what
kind of

place you were in. You might look for street signs, the names of
roads and

directions to other places. From this, you may be able to orient
yourself. If

you happened to be placed in another country, you would be able
to deduce

this simply from the way the signs were composed, from their
typeface,

colour and size. You might look for shop signs, to try and find
something



familiar. The surroundings may be easy to understand. You would
be able to

tell if you were in a government office, for example, or a bus
station.

Language and other semiotic features help us understand what
kind of

space we’re in.

Research in LL studies the way ‘linguistic objects ... mark the
public

space’ (Ben-Rafael et al. 2006: 7) and the ‘symbolic construction
of the

public space’ (Ben-Rafael et al. 2006: 10, emphasis in original).
Researchers

consider signage, the languages in which they are written, who
produced

them and to whom they are directed. It is useful to draw a
distinction between

official and non-official signs. For example, official signs are
usually produced

by the government, local councils or the owner of a building or site.
The

messages that they convey can be described as ‘top down’
discourses

(Ben-Rafael et al. 2006: 10). On the other hand, signs produced by
individuals

or small groups can usually be identified on the basis of the
message

and the form of the sign. These can be described as ‘bottom up’
discourses.

Image 5.1 is an example of a top down message because it is
posted by the

government. In Wales, all official signage is bilingual so the text is
in English

and Welsh. Note that the use of ‘bottom up’ and ‘top down’ does
not relate

to the placement of English and Welsh on the sign itself.
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Image 5.1 Bilingual Welsh sign

The difference between ‘top down’ and ‘bottom up’ discourses can
be seen

in Image 5.2 and Image 5.3.

Image 5.2 Official no smoking sign
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Image 5.3 Hand-drawn no smoking sign

Immediately one can see that Image 5.2 is an official sign. The
standard

typeface, the normal no smoking icon and the reference to ‘this
station and

its platforms’ immediately communicates that it is official and a top
down

discourse. It has been professionally produced and the use of the
passive

voice ‘have been designated’ points to the authority authoring the
sign. In

addition to asking people not to smoke, it demonstrates its
authority to make

such a request.

In contrast, the picture in Image 5.3 is a hand-drawn sign on a
single

piece of A4 paper. It is immediately identifiable as a bottom up
discourse.

This sign was posted outside a university building, next to an
official no

smoking sign. It would be reasonable to hypothesise that this sign
has been



created by an individual wanting to add their voice to the official
signage on

the same wall. It is then possible to interpret it as a personal plea
not to

smoke in this space.

Kress and van Leeuwen argue that we can apply the following
reading

strategies to further interpret visual material. We can treat it in a
similar way

to reading written texts. In writing, we expect a writer to start with
what is

already known or ‘given’ before moving to new information. Thus,
the left

hand side of an image or a page can be understood as ‘given’ and
that on

the right as ‘new’ (1996). Kress and van Leeuwen argue that we
can understand

content at the top as ‘ideal’ and content at the bottom as ‘real’.
This

works particularly well for large billboards or full page
advertisements in

magazines. The claims for the product will often be at the top while
information

about how to contact the vendor will be at the bottom.
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These strategies vary across cultures, however, because of
different

reading practices; not all languages are written left to right. As
Scollon and



Scollon argue, ‘there is always a danger of overgeneralizing from
closely

situated semiotics to [160] broader social, cultural, or universal
categories’

(20083: 159-60).

5.2.1 Space and meaning

The signs in Image 5.2 and 5.3 tell us something about the space
in which

they are located and about the signmaker. Paying attention to the
features

of these signs is to attend to the ‘symbolic functions of language
[which]

help to shape geographical spaces into social spaces’ (Leeman &
Modan

2009: 336). The very presence of the signs alters the space where
they are

found. The meaning the sign conveys also depends on where it is
placed.

This is why Scollon and Scollon emphasise the ‘material
placement’ of signs

as a key concern when analysing them. They call this mode of
analysis

geosemiotics.

Geosemiotics: the study of the social meaning of the material
placement

of signs in the world. By ‘signs’ we mean to include any semiotic
system including language and discourse.

(Scollon & Scollon 2003: 110)

Note that language is just one of many semiotic systems. Other
things, like

placement of a sign, the typeface used, the colour, images and so
on, also

create and communicate meaning. Because signs are so varied
across the

linguistic landscape, we need to pay attention to all these semiotic
choices.



Where a sign is placed tells us something about its meaning and
the

intentions of the sign maker. It is also worth noting the importance
of where

signs are placed in two other respects. First, signs need to be well-
placed in

relation to the information they convey. We have all had the
experience of

looking at a sign with an arrow and not being sure where it is
pointing. The

deictic nature of these signs means they need to be carefully
placed in

order to fulfil their informative function (see Denis & Pontille 2010);
‘the

sign only has meaning because of where it is placed in the world’
(Scollon &

Scollon 2003: 29 emphasis in original). A stop sign in the middle of
a field,

even though it has all the features of an official traffic sign, has a
very different

meaning to one at a street corner. In fact, an official sign out of
place

may well be considered transgressive. This depends on the
relationship

between the sign and where it is placed.

All of the signs and symbols take a major part of their meaning
from

how and where they are placed — at that street corner, at that time
in

the history of the world. Each of them indexes a larger discourse
whether of public transport regulation or underground drug
trafficking.

(Scollon & Scollon 2003: 2)
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This is particularly clear in terms of regulatory and top down signs.
Official

signs index, or point to, the authority able to create and place
these signs.

Moreover, the placing of signs can define a boundary.

Mautner argues that physical signs can function as ‘boundary
markers

... playing an important part in carving up space into public and
private

areas, and into zones where it is permissible to enact some social
roles (e.g.,

cyclist or angler), but not others (e.g., busker or dog-walker)’
(2012: 190).

The drawing of these boundaries depends on the deictic function
of signs

as is the case in Image 5.4.



No parking sign
As well as creating boundaries and defining space, signs index
other
meanings, discourses and messages. As we noted previously,
Scollon and
Scollon suggest that signs index a ‘larger discourse’ (Scollon &
Scollon
2003: 2). For example, the no-smoking signs (Image 5.2 and 5.3)
point to at
least two other discourses. The first is the rather widespread ban
on smoking
in public spaces. In many countries it is now illegal to smoke in
workplaces,
public buildings and even on public streets. The presence of a
conventional,
official no smoking sign indexes the laws that brought these bans
into
effect. The second discourse is the stigmatisation of smoking.
Since
widespread smoking bans have taken effect, smoking is now a
more stigmatised
practice than it was. This may explain the hand-drawn image in
Image
5.3. In any case, the illegality of smoking in many places has
perhaps made



it more acceptable to ban it in other spaces.

In public spaces, people are often urged to behave in a particular
way.

Whether this relates to putting rubbish in bins, covering your mouth
when
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coughing or safely crossing the road, many of these interventions
are useful

in spaces with multiple users. Traffic signs, to take the most
obvious example,

allow road users to co-exist in a reasonably safe manner. While
traffic signs

have an important regulatory function, they also provide motorists
and

pedestrians with a clear understanding of what is appropriate and
what is

not. The line between law and good behaviour in this domain is not
always

clear. A pedestrian can cross a road without a designated crossing
in many

countries without breaking the law. She may nevertheless be
breaking the

rules of what counts as good behaviour from a pedestrian. In other
transport

domains, particularly public transport, signs may urge passengers
to behave

in appropriate ways. In order to have maximum effect, these signs
may be

organised into a wider campaign (see Section 5.4).

All signs, but particularly top down official signs, structure space
through

boundary marking and by indexing other discourses. As Mautner
argues,

signs carve space into ‘zones where it is permissible to enact
some social



rules ... but not others’ (Mautner 2012: 190). Such structuring of
space is

an exercise of power and is ultimately ideological. This does not
mean,

however, that it might not have positive intentions or effects.
5.2.2 Different kinds of signs

When attempting to understand the range of signs we encounter in
the

linguistic landscape, considering the distinction between top down
and

bottom up, even with attention to materiality, is not enough.
Scollon and

Scollon (2003: 217) provide four categories of sign:

1. Regulatory discourses — traffic signs or other signs indicating
official/

legal prohibitions

2. Infrastructural discourses — directed to those who maintain the
infrastructure

(water, power etc.) or to label things for the public (e.g. street
names)

3. Commercial discourses — advertising and related signage

4. Transgressive discourses — ‘a sign which violates (intentionally
or

accidentally) the conventional semiotics at that place such as a
discarded snack food wrapper or graffiti; any sign in the “wrong
space”

(Scollon & Scollon 2003: 217).

Note that these categories may overlap. The hand-drawn no
smoking sign

in Image 5.3 seems to be regulatory, but as it’s not top down, it
can also be

considered transgressive.

If we consider these categories together with the other
characteristics

of signs we considered above, it is possible to be quite specific
about the

kinds of signs we find.
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When you travel to the university, try and document the signs you
encounter on the way. This can be done on even a very short
journey —

and this is preferable as some spaces have a great proliferation of
signs.

Note the signs you see and mark on a map where you found them.
How

many are official top down signs? How many are bottom up and of
what

kind? It may help to use Scollon and Scollon’s four categories:
What

does this tell you about the space you’re in? What kind of people
are in

the space? What kinds of activities take place there?

5.2.3 Top down and bottom up as a continuum

It is not always easy to know where to draw the line between top
down and

bottom up. Ben-Rafael et al. (2006) suggest the signs on individual
shops

are ‘bottom up’ as these allow for personal choice in their
composition and

display (2006). However, within the context of the shop itself they
could be

regarded as top down. Leeman and Modan (2009) argue that the
distinction between top-down and bottom-up signage practices is



untenable in an era in which public-private partnerships are the
main

vehicle of urban revitalization initiatives in urban centres in many
parts

of the world, and when government policies constrain private
sector

signage practices.

(2009: 334)

Nevertheless, if the distinction is thought of as a continuum whose
orientation

points may shift in different contexts, it is still helpful in
understanding

how signs are constructed and consumed.

The distinction between top down and bottom up can also be
supplemented

by other factors in order to figure out how to read the sign. For
example, the materiality of a sign may give some clues to its status
and

legitimacy. This is the case with the sign in Image 5.3 (the hand-
drawn no

smoking sign). However, sometimes official signs, authored by the
government

or a local government body, depart from the austere choices we
may

associate with top down discourses, as in Image 5.5. This sign,
found at a

pond in a nature reserve, appears to be addressed to dogs.
Another sign

directly above it (not included here), gently urges pet owners to
stop their

dogs from playing in the pond.
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Image 5.5 Woof Woof, Staffordshire Wildlife Trust

It is also likely that we attend to signs with specific features more
than we

might otherwise. The sign in Image 5.6 was found in a women’s
bathroom in

a theatre in Vancouver, British Columbia. The fact that it is metal
and

screwed to the wall tells the audience it is permanent and
therefore, perhaps,

important. The use of a standard serif typeface and the use of the
symbol

conventionally used to prohibit something (a red circle with a line
through it)

all suggest that authority stands behind what is ultimately a
request to

consider the experience of others.

Image 5.6 Ladies’ bathroom sign
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Image 5.6, the sign in the women’s bathroom urges women to be
considerate

of other patrons. This kind of signage doesn’t specifically prohibit
something; rather, it asks the audience to behave in a particular
way.

Public transport spaces also contain many such signs. See if you
can

find examples on buses, trains or trams or in transport hubs (bus
and

train stations, bus stops and so on).

Sometimes, the top down and bottom up are found on the same
sign. This

is clear when an official sign (top down) is altered in some way by
the public

(bottom up). These alterations may pass judgement on the authors
of the

sign and their actions or on a social issue of wider significance
(see Image

5.7).

Stop sign
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Additions to signs such as the one in Image 5.7 bear some
resemblance to

graffiti. Whether or not you think such alteration is acceptable
depends very

much on your attitude to the original sign and to the intervention of
individuals

in public sign space. We consider this later in this chapter.
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High fives, Ryan Laughlin
Image 5.7 and 5.8 exploit the conventions of top down signs to
creatively
intervene in the everyday space of signs. What is particularly
striking about
examples like this is that the audience may not immediately notice
that
there has been an intervention. Because traffic signs are part of
our everyday
semiotic landscape, we expect to see signs telling us to stop or
give way or
indicating the speed limit. Therefore we don’t read them in detail
because
we don’t need to. The artists’ interventions capitalise on the
conventional
nature of traffic signs in order disrupt the everyday LL. This may
well be
entertaining, invite passers-by to look at their environment in a new
way and
may also critique the top down control of the built environment.



5.3 SIGNS AND MULTILINGUALISM AND POWER

Scholars studying LL are often concerned with questions of
multilingualism

and uncovering the everyday communicative strategies of the
people who

actually use a particular space. It is important to consider a whole
range of

signs and semiotics in relation to each other, across a landscape.
This is
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particularly valuable when considering power. Considering
multilingualism in

LL can also tell us about the languages used by inhabitants of
those spaces

and whether this ‘matches’ up with the ‘official language’. While
multilingualism

is a rich field of research in LL we can explore it only briefly here.
In Image 5.1, we saw a sign from a nation that is officially bilingual.
The

inclusion of both Welsh and English on this official, top down sign
shows

that there are now two official languages in Wales (May 2011).
Official

recognition of a language is an important marker of power and
acknowledgement

by those in authority. In places where the official language is
contested, which languages are included on this kind of top down
signage

is a subject of intense debate (Heller 2006). Official language
policies do

not represent all aspects of the linguistic landscape (Ben-Rafael et
al.

2006). Regardless of what those in power claim about the linguistic
profile



of their community, the linguistic landscape is a testament to the
languages

actually being used in a place. That is, it is not the case that the
only

languages used in a community are the ‘official’ languages. Close
examination

of the linguistic landscape can reveal languages that would
otherwise

be invisible.

5.3.1 Invisible language

Some research on linguistic landscapes focuses on the range of
different

languages with specific attention to their presence and the ways
they are

used. This can provide insight into linguistic diversity not captured
by official

top down discourses or even by official audits (e.g. a census).
Blommaert

describes the linguistic landscape of his local community in a part
of

Antwerp, Belgium. This area, Berchem, is ‘predominantly Turkish
and Belgian

... both groups being the most visible (and audible) ones there’
(2013: 46).

While he notes that there has been some Chinese migration to the
area, ‘it

is not Chinatown’ (2013: 46). When conducting his ethnography,
however,

he documents a handwritten sign in Chinese script found in the
window of

an empty shop. It advertises a flat to rent. Because it is written in
Chinese, it

is clearly addressed to a Chinese audience. But careful
examination shows

that its meaning is not straightforward.

The Chinese sign is written ‘in a mixture of traditional Mandarin
script



(used in, e.g. Taiwan, Hong Kong and most of the traditional
Chinese

diaspora), and simplified script (used in the People’s Republic)’
(Blommaert

2013: 45). Blommaert points out that this may suggest that the
author is not

fully competent in either form or is trying to cater to a likely
audience.

Because this sign is placed on the inside of a window, it
communicates

more than simply a flat for rent. It adds to the semiotic landscape
and claims

ownership of the space in which it is placed (even if only a very
small space)

(Blommaert 2013: 46), suggesting an emergent, or otherwise
invisible,

Chinese network.

Multilingualism in a community may have several sources. We
show how

it might happen by considering the language and sign choices in
Image 5.9.
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Mondo macho
Image 5.9 was taken in Arles, France. From the sign directing
people to
hotels we can already deduce something about this place. The
names of the
hotels are in French; we know we are in a French speaking area
(though
this need not be France). That there are directions to six hotels
suggests
that this is a tourist area. The design of these signs suggests they
are not
made by each individual hotel; they are not just advertising signs,
or commercial
signs in Scollon and Scollon’s terms. They are more like official
street
signs, directing people to the relevant local tourist infrastructure —
hotels.
They have an ‘informing’ function (Blommaert 2013: 54).
The shop front in the background, however, is a form of
advertising, with
a ‘recruitment’ function (Blommaert 2013: 54). This shop sign, like
many
others, announces ‘(a) the kind of transactions performed in that
place, (b)
the kinds of audiences targeted for such transactions’ (Blommaert
2013:
54). For many people it may not be difficult to understand that this
is a
clothes shop for men because of its name: Mondo Macho. When
one considers



that Arles is situated on the French Mediterranean coast, together
with

the hotel signs that tell us that Arles is a tourist destination, it
seems reasonable

to think that this store may want to cater to this holiday market.
Have a closer look at the signs for hotels and the shop front in
Image

5.9. Did you notice the other texts? How would you classify them?
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There is also some regulatory text on a barrier behind the hotel
sign. Whether

this is barrier out of place (waiting to be moved to and thus
regulate another

space) or it belongs there is not clear from the photo. Finally, there
is more

text on the shop window. Unlike the signs painted on the glass,
one is

written ‘femme’ (woman) directly on the glass by hand and the
other has

been written on a piece of paper and then fixed to the inside of the
window.

This sign is in French, ‘Boutique a vendre’, communicating that the
shop is

for sale. As this is written in French, it seems to be addressed to
the local,

rather than tourist, population.

5.4 SIGNS AND IDEOLOGY

So far we have considered single instances of signs; but signs can
also be

part of a broader communicative strategy. If this strategy is
directed towards

a particular goal, it might be called a ‘campaign’. For a set of signs
to constitute



a campaign they should be somehow recognisably related (in
terms of

design, colour and language) and serve the same general aims. A
good

example of this is a campaign from Singapore. Michelle Lazar has
analysed

the National Courtesy Campaign that was launched by then Prime
Minister

Lee Kan Yew ‘with the goal of changing the boorish habits of
Singaporeans

and recreating a society of people who would be more courteous
and

gracious towards others, especially strangers’ (Lazar 2003: 201).
This was

a campaign that covered not only public transport, but public
behaviour more

generally. The campaign urges people to be ‘courteous’ to their
fellow

people.

Lazar notes that Singapore has launched other similar prescriptive
campaigns advising citizens about bad behaviours such as
littering, spitting

and drug abuse and ‘persuasive’ campaigns about language use
and family

planning (2003: 203). The National Courtesy Campaign (hereafter
CC) was

extensive in terms of both duration and the issues it covered. It
started in

1979 and lasted for over 20 years. ‘The idea was to gradually
transform all

sectors of Singaporean society to become “naturally” courteous’
(Lazar

2003: 202). The use of ‘naturally’ reveals the ideological force of
the

campaign. The campaign sought not simply to control behaviour in
particular



situations, but to change people’s ‘nature’. While Lazar focuses on
the road

and public transport part of the campaign, it also encouraged
schoolchildren,

retailers, employers, employees and Singaporeans studying
abroad to

be courteous.

The campaign is at least partly constituted by its signs. For a
campaign

to work, its signs need to be arranged in specific ways. For public
transport

and road users, for example, it is important that the audience is
able to see

the signs while they are using transport or driving on the roads.
Indeed, the

signs were placed on and around buses, taxis and trains as well as
on cars

and roadways. CC messages were also printed on tickets for
public transport.

The signs and their messages became routine and ubiquitous
(Lazar

2003: 208).

100 LINGUISTIC LANDSCAPES
While the campaign is clearly a top down discourse, since it comes
from



the government, it makes use of a discourse of ‘community’,
which, as Lazar

notes, has become a ‘new means of governance’ (204). That is,
responsibility

for particular aspects of social and political life is handed to the
community,

making success or failure its responsibility. Crucial in such a
technique

is the creation of a community, whether at the national, regional,
local or

some other level. The CC sought to create this community by
using informal

language and images. Lazar calls this ‘informalised authority’ to
make clear

that while it seems to be inclusive and to minimise social distance
it nevertheless

comes from a place of authority (2003: 205).

Two figures were used to create this informal tone and to build the
courteous community. The first is a yellow smiling face called
‘Smiley’. The

second figure was a humanised lion called ‘Singa’ (Lazar 2003:
209). Singa

is a cartoon lion whose name means ‘lion’ in Malay (Lazar 2003:
209). The

name of Singapore itself is from the Malay ‘Singapura’, lion city,
thus Singa

serves as a symbol of the country (Lazar 2003: 210). Singa is both
courteous

and friendly, and yet is a figure of national authority in the most
informal

of guises; a cartoon lion (Lazar 2003: 201). Lazar notes that smiley
faces,

in different colours, were placed in a range of places, often
completely

covering a bus or train carriage and thus ‘enveloping [the vehicle]
symbolically



with courtesy’ (2003: 209). They were also placed at strategic
points

so that travellers saw them when boarding a bus or train. The
intention was

that ‘commuters [would be] prodded into a friendly state of mind
when

boarding the bus and coming into close contact with fellow
travellers’ (2003:

209).

In addition to Smiley and Singa, instructions were also given to
transport

and road users. These included:

Be polite. Signal early.

Think of other road users.

Let passengers alight first

Please let passengers alight first

Please mind the platform gap

Please do not alight when doors are closing

(Lazar 2003: 212, 214)

While these might seem to be face threatening, in that they tell
people

what to do, these clear instructions are important in establishing
conventions

of courtesy and constructing a community (Lazar 2003: 212).
Other

messages are more general:

Courtesy paves the way, makes your day.

Courtesy. The key to a pleasant journey

While on the face of it, all these messages do is urge people to be
courteous;

their very presence changes the linguistic and social landscape.
The

attempt to create and address a community through the use of
informality






