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Abstract

Corporate social responsibility appear to play integral part in the formation
of Firms reputation after profitability it was the main objective of the firms, study
conducted to examine the role of mediating customers orientation in the
relationship between social responsibility and the employees performance , to
measure the awareness level of clients of Sudanese food industry firms to the
concept of social responsibility and measure the impact of social responsibility on
the customers orientation of food industry firms. The researcher used the
descriptive and analytical approach, the study targeted sample of graduate
students and fourth grade students from the Faculty of Business Studies, using the
questionnaire as primary data collection tool, and distributed(200) questionnaire
by recovery(92.5) the collected data has been analyzed statistically by (spss).
The results showed that social responsibility positively impact on the customers
orientation as will as on the employees performance, customers orientation
mediates the relationship between social responsibility and the employees
performance, study recommended a set of recommendations, including: firms
must adopt the philosophy of corporate social responsibility within the marketing
plans and work to build corporate and community culture to enhance the
understanding of social responsibility, conduct specialized studies to confirm the
importance of adopt a philosophy of social responsibility.

Keywords: customer’s orientation, social responsibility, employees’ performance.
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