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Abstract

The aim of this study is to investigate the relationship between brand citizenship

behavior, brand commitment and organizational engagement.

Based on social exchange theory, and descriptive method the data was collected
from non probability sample by questionnaire and (200) were distributed to
employee of the industrial companies Khartoum State. Thus, 187 questionnaires

were returned the data were analyzed by using SPSS .

The response rate was 81%, the study employed many statistical
(descriptive, correlation, regression) the study results showed that there is a
positive relationship between brand citizenship behavior, commitment and
organizational engagement, organizational citizenship behavior has positive impact
on organizational commitment, engagement. Also the result found that
physiological ownership has positive effect on commitment and organizational

engagement

The study showed many theoretical and empirical implications

Key terms :

Brand citizenship behavior, organizational commitment, engagement, attitude.
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