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Abstract

The research addressed qualitative Characteristics of the Product and
their Impact on measure Marketing Cost, where the researcher adopted
qualitative Characteristics of the Product independent variable and
marketing Cost as the dependent variable. The research problem is that
industrial companies take advantage of the qualitative Characteristics of
the Product such as design, brand, quality and customizable Product
costs are , by unclear making its difficult measure its impact marketing
Cost.

The research aims to study the qualitative Characteristics of the
marketing cost, knowledge impact test qualitative Characteristics of the
Product.

The drafting of a key premise of this research is that there is a
statistically significant relationship between qualitative Characteristics
of the Product and marketing cost, and gives rise to several hypotheses
subset of them, there is a statistically significant difference between the
qualitative Characteristics of the Product and promoting cost
relationship, there is a statistically significant relationship between
qualitative Characteristics of the Product and insurance cost. And
adopted Research on the historical method and deductive and inductive
and analytical. The research found several conclusions. is the most
appropriate tool to measure the quality of the product. The company
adjusts all stages of the maintenance costs assistant in the process
measuring marketing costs, through qualitative Characteristics of the
product companies control sales and marketing size. The research also
made several recommendations, including interest of companies studied
marketing Costs and cost of promotion. Maintenance warranty period
insurance salesmen corporate application developer costs system
software to determine the marketing Cost.
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