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ABSTRACT

Internet Banking, is one of the new technologies in the banking industry, which has
many benefits for both customers and banking industry itself. In spite of the increasing in
the number of banks, which provides internet banking services, the acceptance of
internet banking among Sudanese consumers is still very low. Therefore, this study aimed
to identify the factors influencing the use of "Internet Banking™ in Sudan by developing a
model extension for unified theory of acceptance and use of technology (UTAUT2). The
study tested a number of hypotheses that focused on the impact of these factors on the
custumers' usage of service. The study followed the descriptive analytical method, where
the primary data had been collected through the distribution of a questionnaire on a
sample of actual users of the service in three banks in Sudan.

Several multivariate statistical techniques, including Exploratory Factor Analysis (EFA),
Confirmatory Factor Analysis (CFA), and Structural Equation Modelling (SEM) were
utilized to analysis and validate the developed research model, the SEM technique and
analysis of Moment Structures (AMOS) Version 22.0 were then used to examine and
refine the model relationships.

The study concluded that the proposed model explain 65.22% of the change in intention
to use with a 99% of confidence, with statistical significance of (0.000). Thus, the
proposed model is giving more powerful indicators than the basic model (UTAUT) and
(UTAUT?2) and significantly contributes to understand the factors influencing Intention
to Use of Internet banking in Sudan. The results show that Website Quality (WQ) and
Price Value (PV) influence the Behavioural Intention (Bl) to use Internet Banking service
while Social Influence (SI) and Facilitating Conditions (FC) does not influence the
Behavioural Intention to use Internet Banking Service. The study main recommendations
call for the banks to pay more attention towards improving the quality of their websites
according to the different quality dimensions; as well as focusing on the segment of
customers who widely used this service; besides targeting those large proportion of

customers who have registered for the service and did not use it effectively.



KEY-WORDS: Unified theory of acceptance and use of technology (UTAUT), (UTAUT2),
website quality,,Internet banking, technology use.



