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Abstract

The research aims to identify the effect of using the strategies of
export promotion and import substitution on the GDP in Sudan
during the period (1970-2014). The research problem is to
examine the impact of export promotion and import substitution on
some macroeconomic indicators represented in GDP. Also,to
study the impact of exchange rate on promoting these two
strategies, and thus its impact on GDP.The most important
hypotheses of the research indicated that the export promotion
strategy enhances competitiveness, and thus has a positive
impact on the GDP. In addition,import substitution strategy
encourages inward development, and thus positively affects GDP.
The research relied on data from secondary sources represented
in  books, journals and periodicals, papers presented in
workshops,annual reports, and MSC and PHD theses in order to
obtain the necessary research data.The research used the
analytical descriptive method in addition to the econometric
method in analyzing these data to reach to the desired results.

The results of the study showed that the promotion of exports, the
substitution of imports, and the exchange rate affect the
Sudanese economy through its direct impact with high percentage
on the volume of GDP .The results of the estimation also showed
that the export promotion is linked to a positive relationship with



the size of the GDP through the positive value of the export
promotion coefficient. Furthermore, the results revealed the
existence of an inverse relationship between the exchange rate
and the GDP through the negative value of the exchange rate
factors.Moreover the existence of a positive relationship between
import substitution and (GDP) through the positive value of the
import substitution factor.

The most important recommendations of the research include the
call to adopt the import substitution policy as a strategy for
industrialization, because it is a vital policy which suits the nature
of the food and animalproducts ortransformational industries in
Sudan.



