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Abstract

This study taken up customers’ acceptance of internet banking service in Sudan by
using unified theory of acceptance and use of technology. The objective of this
research is to identify the factors influencing customers’ acceptance of internet
banking service in the banks operating in Sudan: Using Unified Theory of
Acceptance and Use of Technology (UTAUT) model.

This study employed a quantitative data collection method using the survey
approach to collect data concerning the usage of internet banking services by
intended customers. Data analysis for the final conceptual model was performed by
Structured Equation Modelling (SEM) using the Analysis of Moment Structures
(AMOS) software.

The results revealed that the ability is the most influential determinant of behavioral
intention in the proposed model and performance expectancy construct was second
in influence, then effort expectancy. While Social influence had no impact on the
behavioral intention in the proposed model. Furthermore, the moderating role of age,
experience, education, and income was supported in the proposed model. While the
model reported a non-moderating effect of gender.

The current research contributes to knowledge in the field of technology
acceptance research. It demonstrated that ability perceptions, as a multidimensional
concept, a plays an important role in the behavioral intention to use IBS. It also
demonstrated that the unified model of technology acceptance established in the
developed countries can be transferred to developing countries although with

varying degrees of explanation power.
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Glossary of Terms
Ability: “Ability is described as group of skills, competences, and characteristics
that enable a part to have influence within some specific domain™.
Accessibility (AC): “accessibility is defined as the ease with which individual
can locate specific computer system (such as an internet banking services)”.
Behavioral Intention (BI): “Intention is an indication of a person's readiness to
perform a given behavior, and it is considered to be the immediate antecedent of
behavior”.
Effort Expectancy (EE): “is the degree of easy associated with use of the
system”.
Facilitating Conditions (FC): “is the degree to which an individual believes that
an organizational and technical infrastructure exists to support use of the system”.
Internet Banking Awareness (IBA): “the customers go through a process of
knowledge, persuasion, decision and confirmation before they are ready to adopt
a product or service”
Internet Banking Cost (IBC): “Aliyu at al. (2012a) stated that the consumers to
use new technologies, the technologies must be reasonably priced relative to
alternatives”.
Internet Connection Quality (ICQ): “is defined in terms of speed and continuity,
can influence user’s perception of the behavioral intention to use IBS”.
Performance Expectancy (PE): “is the degree to which an individual believes
that using the system will help him or her to attain gains in job performance”.
Social Influence (SI): “is the degree to which an individual perceives that
important others believe he or she should use the new system”.
Use Behavior: “Behavior is the manifest, observable response in a given

situation with respect to a given target”.
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