el 5“ el el ol g e )
(s oshass s ally oy L1 15

f,&i\ ) 3o

(11)ay sl 5, omn



¢\JA>!\

s 9l L Lagd agaad cpdl )
ealy Aldl Laga b A ol
ABaaly Al lus (B AL el gaen
(D) Abjrally alall Spuna g (sl (ul) il Y
(MSC 9 4adall) D)

@lﬁ&wwéjwﬁm\gw&l



Ol@adly Sl

Aadaall dend o Al deally ot KA cad) 8 aal

sle saaad LS Jaall 13 el s e HES laa sdeals
LS ¢ Lalel Jaally aledl ()0 Laga U1 2 Jaally DY) Jians
aslall Clasull Aaalay el Aa elameY KAl L
Sl ey pal @3S dplaall cluhall 3 Ll il
S gl sl Jh Gaa eSall GliadYly Glijell aidae
lall 133 ) abea gl Gl a1 e GiaV
¢ LY aSay 1l ol aeSadd) 3L (g,S8 Al SIS,
ol 3 5 din a0 RSl dad oLy Laf g,
L o153l shell (1 ) Amalss 43S0 Bpul ) S5 L idaas
JS Salls o5l ikl ae Hdsll A 55l Jease S,

daaa daaf 2l /Al



dydl) Galiiua

Sy e Dlenll il 8 Bad dudlic AV oda 8 JleeY1 iladiie 2¢

Algpaall dauli g e s8hl GlSHEN e el Jead Sl Gaanly aacYs
Gasi Ll Zgalsel Lege Male iiny eDlaall ¥ o <l 3iad s LeldinY)
Ahal) s cas L il e 3S5l Jay oMl Lo S5 Al Eaal) ilga il
ABIAY) Adgpaall) sl delia¥) Agped) i s e ol )
Saall N o (Al olad Agpaally dppall dlgsaad)l A glall A sl
Ay I Lol o, (Ghaall eWslly ¢ Ssladl o5l ¢ sl oY ) onlail
Al 3V GlGE eMae e die duball sda Chingiul | legin Al
pead Ayl 311 Glawy) calSy ol gl meiall Auhall Cueaiil
oAl A Ssduhall asla e syl Slaaydll Hlasy dllyy Gl
By (%95) caly dlaie) dawsy SPSS.21 Alas¥) Jidaill maliy aladinly
Y o Lelaa¥) Adgeall Sa sy S dla g ) A clags
Ny doelan¥l Adlgpedl G dalay) ADle asay duhall Ciyelal LS e Dlaall
Ao L) A gasal) Aandd 30 5y painy JlaeY ) S35 Ayl ol 5 Lo Dlanl)
¢ Aglally ABAY) Llgpad) o o S pe ¢ gl Lhabd (e
oy lganli e QLA (K Ja dpdle dee el mabiall 028 (4585 Cumy
Wpmall el dpannsas Aadine Al oLy Je Jaall 3)9 pmy pagiy WS g

Leaals e Maal) 5 33L35 e Laia) Al gpually

eDenll ¥y ¢ Sl Ao L) A ghasall T AdIAN bl



Abstract

The business Organizations have witnessed a strong
competition for attracting customers and gaining their loyalties recently. To
realize this objective, most pioneer firms often Pursue the social
responsibility philosophy. The customer loyalty is important factor for
facings competition challenge,. In fact, the modern trends are focused on
customer instead of products therefore. This study is aimed at identifying the
impact of social responsibility dimension (ethical responsibility, legal
responsibility, charitable responsibility and environmental responsibility) on
the clients’ dimension loyalty (situational loyalty, behavioral loyalty and
knowledge loyalty). It is also aimed to study the relationship between the
social responsibility and customer’s loyalty .The study targeted a sample of
customer’s from Sudanese Foodstuff companies. The analytical descriptive
method was applied and a questionnaire was used as the primary tool for
collecting data and testing the hypotheses and answering the questions of the

study. The hypothesis are tested by SPSS.21 and the average

response is( 95%) The findings indicate that there is a partial positive
effect of social responsibility on the customer’s loyalty. The study also
showed that there is a positive relationship between the social responsibility
and the customer’s loyalty .The study recommended that it is necessary for
food stuff companies to adopt the philosophy of social responsibility within
their marketing plans and the focus should be placed on the ethical and legal
responsibilities. The companies’ programs should be based on scientific
practical work for evaluating and measuring their outcome. It is also
recommended that it very important to establish an institutional and
community culture to boost the social responsibility knowledge and
customer’s awareness for its importance.

Key words: Social responsibility and customer’s loyalty.
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