
 

List of Contents  

Number Content title Page 

No 

 Discussion committee i 

 Dedication ii 

 Acknowledgement iii 

 List of Contents iv 

 List of Tables vi 

 List of Figures viii 

 Abstract xi 

 xii مستخلص الدراسة 

1 Chapter One: Introduction  

1.0  Chapter overview 1 

1.1 Contribution of services sector in general Sudanese economy  1 

1.2 Origins of the research 2 

1.3 Problem Statement 6 

1.4 Research Questions 10 

1.5 Objectives of the Research 10 

1.6 The scope of the Study 11 

1.7  The Significance of the Study 11 

1.8 Definitions and Descriptions of Terminologies 12 

1.9  Organization of the Study Chapters  15 

2 Chapter Two; Literature Review  

2.0 Chapter overview 16 

2.1 Customer Equity 16 

2.2 Marketing information system 27 

2.3 Competencies-Based 45 

2.4 Organizational Variables (Culture, Knowledge-Based and IS 

Sophistication) 

71 

2.5 Summary of the chapter 88 

3 Chapter Three: RESEARCH FRAMEWORK AND 

METHODOLOGY  

 

3.0 Chapter Overview 90 



 

3.1 Conceptual Framework 90 

3.2   Research Hypothesis 95 

3.3 Research Design 116 

3.4 Measurement of the Variables 119 

3.5 Data Analysis Techniques 125 

3.6 Summary of the chapter 125 

4 Chapter Four: DATA ANALYSIS AND FINDINGS  

4.0 Chapter Overview 126 

4.1 Respondents Demographic Characteristics 126 

4.2 Tests for Response Bias 130 

4.3 Goodness of Measures 133 

4.4 Modified of Research  Framework and hypotheses 147 

4.5 Descriptive Statistics of Variables 155 

4.6 Correlation Analysis 158 

4.7 Hypotheses Testing 162 

4.8 Summary of the Chapter  233 

5 Chapter Five: DISCUSSION AND CONCLUSION  

5.0 Chapter Overview 234 

5.1 Recapitulation of the Research Findings 234 

5.2 Discussion  239 

5.3 Major Outcomes of the Research  281 

5.4 Implications of the Research 282 

5.5 Limitations of the Research 289 

5.6 Suggestions for Future Research  289 

5.7 Conclusions  291 

 List of References and Appendixes    

 List of References   292 

 APPENDIX A 322 

 APPENDIX B 349 

 

 

 


