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Abstract

This study deal with strategic planning as one of the important tools used to achieve
financial institutions objectives through its performance. and also strategic planning
represent a major importance for financial institution stability in the market. the problem of
this study is about the impact of strategic planning on marketing performance for financial
institutions in Sudan. it discuss hypothesis related to the relationship between and



marketing objectives marketing opportunities, strategic objectives, continuity, monitoring
and evaluation. For financial institutions .through using questionnaire and taking sample
that include 150 person , the data has been analysis .and descriptive statistic method has
been used to analysis the demographic data to check data quality . factor analysis and
correlation has been used and the data show high quality .according to this regression has
been used to check and examine the hypothesis of the study.

1/ result:

1/ there is positive relationship between the strategic planning and marketing objective for
the financial institutions.

2/ there is appositive relationship between the strategic planning and the marketing
opportunities for the financial institutions .

3/ there is appositive relationship between the strategic planning and competitive centre for
financial institutions.

4/ there is appositive relationship between the strategic planning and the continuity of
financial institutions .

5/ there is appositive relationship between the strategic planning and monitoring and
evaluation for the financial institutions.

2/ recommendations:

1/ researcher recommends that financial institutions prepare their marketing objectives after
they have carried out analysis of internal and external environment to see the opportunities
that exist in it and also work to explore the needs of its current and future clients and find
their desires to be converted into goods and services.

2/ the researcher recommends that financial institutions should work to discover the
marketing opportunities through marketing research and field study to the needs its clients
S0 as it can turn these needs into goods and services .

3/ .the researcher recommends that for continuity of financial institutions its strategic
objectives must match it human and physical resources and the level of technology in it and
all objectives support the objectives of all institutions units.

4/ the researcher recommend that competitive centre of the financial institutions is one of
the priorities factors and financial administrations’ should give it especial attentions.

&l



5/ the researcher recommends that financial institutions should flow up the performance
process of the various acts that it make and make sure that it has been done perfectly .
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