L gl ¢3S0 o glall ()3 guad) Aaala
b daid) g dlaad) () ) Agls

(058 (B daandly picalal) A o Judl dadla 4l )
AMUZ-QL.\H‘PU&

Ol g

O ged) B Al iad) cile Lial) cilalus LS| 4l
sl A glae ailias Adla A 0
Food Industry labels' Production Techniques
In Sudan. A Case Study of Moawia Elberier

Industries Group

& e M i i) Al dlas)

8L Gl daal Jala adi o B o S

2010 s



T galdliall

e Ly gyl 8 il Ao Ul Aol 8y 3y}l ks i
Ie gama Jit) ad Al cleliall 8 Aent o) cilalyn 1) 2L cull s
Al 23 e agha Al 8l & lae adlias

N W1 [P W PO W | [P VN (PSP I PR RTRNIR | Y W £ - U U - SCH L TY
J—lasl) U «ﬂ_bj el et Al )—’J"M :\_.3‘51.&‘\ Z\_GJ.AM Alatia Glalya

Gl il ALl 5 ekl g os dalpall alagl 5 il aul rcle & sl A adll
bl Lale Waa gy ddeblall GlSay caraaill GlSay delhall o) s Wl aae 5 Lgle
ool padi ) dal il a gyl Hsall ia s alag die S Lgg i )
Agilagall <l b 5l ddaa Ml 5 cdpad il Al ;i) aaad 46 il 5aY)

La jl A aluall i ada d il gaadl b ware po -Jalaill oy - 4 jal) 3K
Ol =Sy sl 8de giiadll daluall 84 clbll g aaaill 53 pan A dadi o LB g2a
Al gl 032 Il atiall A0 el aall g By sl 3 5ga e s il L 5 S
Aifls ) sl puSaide sile Clalpal dad sl Gliie apealy (uplall ol A e ol
A gaall B sl

(=3 Azl ) jally slaia W) A peal 2S5 il ) il 4l jall cla s
Al Jal pall @l 6 aaaall 50 dgaal Sl s A gl clelall clalya 1) L

sl
Erall e 2y el Jlaall i Gl Sy (sl 5 L gaall (e a2e Al all il
(ol (8 Cliakail) (e 3 a9 & g sall A
s el By ol e ballgd elllldeli ayal aiaVhd ulall s
Ayl Gty A dlatiall il y 8l i 5 8 PR e Aa o i€l A ald) il saY)
cleliall 851 aiee il il s0S dagaall A alall cld il sall gl s cliall cMlAs o

O saall 3 2032



Abstract:

This Study attempts to explore the current state of printing and
packaging industry in Sudan by focusing on the design and production
techniques of labels used by the food products industry. Moawia Elberier
Industries Group (MEIG) in Khartoum was selected as sample model for the
study.

The study employs a descriptive analytical and applied approach through
which three randomly selected groups of samples were carefully studied. The
first group was collected from different foreign brands, while the second
represent local sources. The last group of samples was selected from the above-
mentioned brand model (MEIG). Different aspects of the samples such as:
brand names, dimensions, printing materials, printing processes, number of
process colors, printed information, pictures, and illustrations were described,
compared and analyzed. Means to collect data varied from interviews to field
trips and observations.

The study has reached a number of constraints that affect the over-all
quality of labels used by (MEIG). Constraints related to the design aspects
could hinder MEFIG marketing and sales efforts as the researcher suggests.
Accordingly, the researcher has developed a set of concept designs for new
labels in attempt to resolve some of the above mentioned constraints.

Final results show the imperative role that designers could play in
developing better labels in terms of design, printing, marketing qualities.

The study in general points-out some factors and opportunities that could
lead to more research work and hopefully more successful applications in the
future.

Study recommended that the attention the printing & packaging in the
Sudan and by providing material resources and technology through the adoption
of legislation to facilitate the import of input print, and follow the specifications

correct scientific wide standards are supported in the food industries in Sudan.
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