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Abstract

Social media can provide instant news faster than news outlets or traditional sources and
can be a huge wealth of information, but there is also an increasing need to verify and
determine the accuracy of this information. The main problem is that there is a need to
provide an integrated model that takes into consideration the different factors of quality
of social network systems.

The objectives of this study is to analyze the various models and theories use for the
evaluation of social network systems (SNS), and to propose a model for its evaluation.
The evaluation of this study is to determine the main attributes of the model which
include, the speed of system response, flexibility, graphical user interface, accuracy of
languages, coverage of countries, suitability of religions, privacy and security of
networks used, in addition of the verification of the model and its attributes.
The research methodology is to investigate the model according to the related work done
by other researchers.

The results of this study showed that all attributes were very efficient in the evaluation of
the quality of Social Network Systems.

The researcher is highly recommended that social network systems (SNS) should be used
as a quality tools to trust social media application quality, and to be applied to the
systems other than social networks.
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