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 الؤهداء

امشكر لله اولآ....ثم إلي الحضن الذي سقاني الحنان..وامقلب الدافئ الذي غمرني 

 بالإيمان

 إلي ملاكي في الحياة...إلي معني الحب وامتفاني

 أمي امعزيزة

 إلي من كلله الله بامهيبة واموقار

 إلي من علمني امعطاء دون اهتظار

 من احمل اسمه بكل افتخار إلي

 أرجو من الله أن يمد في عمره

 أبي امعزيز

 إلي س ندنا وقوتنا.....إلي من علمونا معني الحياة

 أس تاذتي الكرام

 إلي آخوني الذين وقفوا معي بكل ما يملكوا وشدو من أزري

 أصدقائي وزملائي الكرام

 إلي كل من ساعدني في انجاز هذا امعمل

 ذا امعملإميكم جمعيا أهدي ه



 ج‌
 

 الشكس والتقدًس

الشكس والحمد والثىاء لله زب العاالإين ، فاطس السماواث والأزض ، الري 

حعل الأزض فسشا والسماء بىاء ، وعلمىا ما لم هكن وعلم وهى بكل ش ئ 

عليم ، والصلاة والسلام على خير خلق الله الىبي الأمي ..محمد بن عبد 

 الله صلى الله عليه وسلم.

كسها إلي حامعت السىدان للعلىم والتكىىلىحيا...أستاذة هزجي حزيل ش

 ومىظفين وعاملين.

والشكس مىصىل أسسة كليت الدزاساث العليا ومكتبت الكليت سائلين 

 االإىلى عز وحل أن ًجعل هرا العمل في ميزان حسىاتهم...

والشكس كل الشكس إلي أستاذي الجليل د./عادل عيس بدوي....صاحب 

ري له القدح االإعلى في إخساج هرا البحث االإفيد إوشاء التىاضع الجم..ال

 الله..فجزاه الله عني كل خير وإحسان.

كما لا ًفىجني أن أجقدم  بعظيم الشكس والتقدًس كل من ساهم بفكسة ، 

 أو هصحه في سبيل إهجاح هرا البحث.

 

 ولله الشكس من قبل وبعد...
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                                                       Abstract 

This study was aimed at figuring out the impact of the Blue Oceanstrateg

y on competitive advantage, figuring out the role ofproactive orientation i

n the average relationship between the BlueOcean strategy and the compe

titive advantage . 

The study addressed the following problem: 

 Is the proactive approach centered on the relationship betweenthe Blue 

Ocean strategy and the competitive advantage? 

 Does the Blue Ocean strategy affect competitive advantage 

The study suggested the following assumptions: 

 There is a relationship between the Blue Ocean strategy and the 

competitive advantage 

 There is a relationship between the Blue Ocean strategy and thecompetiti

ve advantage of being proactive 

Following the nature of the subject matter of the study, the analyticaldesc

riptive approach was relied upon. The questionnaire was the main toolfor 

collecting data. A sample of food industries companies in Sudan,Khartou

m state, distributed 120 surveys of the sample community, fromwhich 10

0 were recovered, at a rate of 100 

A spss statistical method was also used (to extract and analyze collectedd

ata and to test the validity of assignments. 

The results of the study found that there was a moderate positiverelations

hip between the Blue Ocean strategy, the competitive advantageand the p

roactive approach, and that there was a positive relationshipbetween the p

roactive approach and the competitive advantage. 

The study finally came up with many theoretical and applied contents an

dproposals for future research. 

The study also recommended that food industry companies implement th

estrategy of the Blue Ocean, which ensures its stability and continuity in t

hemarket away from competition.  

Keywords: Blue Ocean strategy, competitive advantage, proactive 

orientation. 
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Item-Total Statistics 

 

Scale Mean 
if Item 
Deleted 

Scale 
Variance if 

Item Deleted 

Corrected 
Item-Total 
Correlation 

Cronbac
h's 

Alpha if 
Item 

Deleted 
   
   

  
   

22.75 34.197 .728 .923 

   
   

22.90 34.937 .723 .923 

   
   
   

   

22.50 33.737 .826 .913 

   
   

   
   

 

22.65 34.029 .759 .920 

   
  

   
  

   

22.70 34.958 .786 .918 

   
   

  
  

22.65 32.029 .853 .910 
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22.55 35.734 .760 .920 

Case Processing Summary 
 N %

C
a
s
e
s 

Valid 20 100.0 
Excludeda 0 .0 

Total 
20 100.0 

a. Listwise deletion based on all variables in the 
procedure. 

 
 

Reliability Statistics 
Cro
nba
ch's 
Alph

a N of Items 
.637 6 



74 
 

Item-Total Statistics 

 

Scale Mean 
if Item 
Deleted 

Scale 
Variance if 

Item Deleted 

Corrected 
Item-Total 
Correlation 
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h's Alpha 
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19.00 13.368 .658 .475 
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 ( - 
 -  - 

 -  - 
  - 

 - ) 

19.05 14.050 .701 .478 
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Scale Mean 
if Item 
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Variance if 
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15.95 15.629 .660 .869 



79 
 

   
  
   

   
   
    

  

15.45 15.524 .696 .862 

    
   

  
   

15.80 13.642 .859 .821 

  
  

   
   
   
   

 

15.75 13.250 .852 .822 

Item-Total Statistics 

 

Scale Mean 
if Item 
Deleted 

Scale 
Variance if 

Item Deleted 

Corrected 
Item-Total 
Correlation 

Cronbach'
s Alpha if 

Item 
Deleted 

   
   
   

 

19.05 27.839 .827 .924 



81 
 

   
    
   

19.05 28.261 .706 .938 

   
   

   
   

 

19.00 25.158 .895 .914 

   
   
   

  

18.85 28.976 .641 .946 

   
    

   
  

18.55 26.682 .900 .915 

   
   
  

  

19.00 25.684 .921 .911 

 



81 
 

  
  
  
   

  
  

  
  

 

16.05 16.471 .532 .897 

  
  
  

   
  

    
 

15.95 15.629 .660 .869 

   
  
   

  
  
  
    

  

15.45 15.524 .696 .862 

   
   

  
  
  

15.80 13.642 .859 .821 



82 
 

  
 

  
  

  
   
  

   

15.75 13.250 .852 .822 

Item-Total Statistics 

 

Scale Mean 
if Item 
Deleted 

Scale 
Variance if 

Item Deleted 

Corrected 
Item-Total 
Correlation 

Cronbach'
s Alpha if 

Item 
Deleted 

   
  
  

7.65 5.082 .609 .733 

    
   

  
  

7.80 5.221 .510 .841 

  
   

   
  

 

7.55 4.366 .787 .535 



83 
 

 

Item-Total Statistics 

 

Scale Mean 
if Item 
Deleted 

Scale 
Variance if 

Item Deleted 

Corrected 
Item-Total 
Correlation 

Cronbach'
s Alpha if 

Item 
Deleted 

  
  

   
   

19.05 27.839 .827 .924 

   
   
   

 

19.05 28.261 .706 .938 

   
   

   
   

 

19.00 25.158 .895 .914 

   
  

   
  

 

18.85 28.976 .641 .946 



84 
 

   
   
  
   

 

18.55 26.682 .900 .915 

  
  

   
  

 

19.00 25.684 .921 .911 

 
 
 

Item-Total Statistics 

 

Scale Mean 
if Item 
Deleted 

Scale 
Variance if 

Item Deleted 

Corrected 
Item-Total 
Correlation 

Cronbach'
s Alpha if 

Item 
Deleted 

   
  

  
   

  
   
   

16.05 16.471 .532 .897 



85 
 

   
  
   

   
    

 

15.95 15.629 .660 .869 

   
  
   

   
  
   

    

15.45 15.524 .696 .862 

   
   
   

  
 

15.80 13.642 .859 .821 

  
  

   
   
   
   

 

15.75 13.250 .852 .822 

 
            

 

 
Frequenc

y Percent 
Valid 

Percent Cumulative Percent 



86 
 

V
a
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5 5.0 5.0 5.0 

  20 20.0 20.0 25.0 
 16 16.0 16.0 41.0 
 30 30.0 30.0 71.0 

  29 29.0 29.0 100.0 
Total 100 100.0 100.0  

 
 

          

 
Frequenc

y Percent 
Valid 

Percent Cumulative Percent 
V
a
li
d 

  
 6 6.0 6.0 6.0 

  8 8.0 8.0 14.0 
 19 19.0 19.0 33.0 
 29 29.0 29.0 62.0 

  38 38.0 38.0 100.0 
Total 100 100.0 100.0  

 
 

          

 
Frequenc

y Percent 
Valid 

Percent Cumulative Percent 
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1 1.0 1.0 1.0 

  14 14.0 14.0 15.0 
 18 18.0 18.0 33.0 
 44 44.0 44.0 77.0 
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  23 23.0 23.0 100.0 
Total 100 100.0 100.0  

 
 

 
Statistics 

   
 
 

 
   

N Valid 100 100 100 100 100 
Missing 0 0 0 0 0 
Mean 1.2400 2.05 2.47 3.03 2.66 

Median 1.0000 2.00 2.00 3.00 3.00 
Mode 1.00 2 2 3 3 
Std. 

Deviation 
.42923 .757 .521 1.058 .497 

Sum 124.00 205 247 303 266 
 

Frequency Table 
 

 
Frequenc

y Percent 
Valid 

Percent Cumulative Percent 
V
a
li
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 76 76.0 76.0 76.0 
 24 24.0 24.0 100.0 
Total 100 100.0 100.0  
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  30 21 21.0 21.0 21.0 
30   

40 
58 58.0 58.0 79.0 

40   
50 

16 16.0 16.0 95.0 

50   
60 

5 5.0 5.0 100.0 

Total 100 100.0 100.0  
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1 1.0 1.0 1.0 

 51 51.0 51.0 52.0 
 

 
48 48.0 48.0 100.0 

Total 100 100.0 100.0  
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Valid 

Percent 
Cumulative 

Percent 
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  5  4 4.0 4.0 4.0 
5   10 

 
26 26.0 26.0 30.0 

10   15 
 

49 49.0 49.0 79.0 
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15   20 
 

5 5.0 5.0 84.0 

20   16 16.0 16.0 100.0 
Total 100 100.0 100.0  

 
 

  

 
Frequenc

y Percent 
Valid 

Percent Cumulative Percent 
V
a
l
i
d 

 1 1.0 1.0 1.0 
  32 32.0 32.0 33.0 
  

 67 67.0 67.0 100.0 

Total 100 100.0 100.0  
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Communalities 

 

I
n
i
t
i
a
l Extraction 

  
   
  
  

  

1
.
0
0
0 

.653 
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1
.
0
0
0 

.791 

   
   
   

   

1
.
0
0
0 

.760 

   
   

  
   

  

1
.
0
0
0 

.721 

   
  
  
  

  
  

1
.
0
0
0 

.732 

   
   

  
  

1
.
0
0
0 

.661 

Extraction Method: Principal Component Analysis. 
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Total Variance Explained 

Co
mp
on
ent 

Initial Eigenvalues 
Extraction Sums of 
Squared Loadings 

Total 
% of 

Variance 
Cumulative 

% Total 
% of 

Variance 

C
u
m
ul
ati
ve 
% 

1 

4.319 71.988 71.988 4.319 71.988 

7
1.
9
8
8 

2 .473 7.890 79.877    
3 .436 7.271 87.148    
4 .384 6.395 93.543    
5 .208 3.465 97.008    
6 .180 2.992 100.000    

Extraction Method: Principal Component Analysis. 

Component Matrixa 

 
Component 

1 
     

 
.889 

     
     

  
.872 
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.856 

     
    

    
.849 

      
    .813 

     
     

 
.808 

Component Score Coefficient Matrix 
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Component 
1 

   
    

   
 

.187 

   
   .206 

    
    

   
 

.202 

    
   

   
   

.197 

   
  

   
   

  

.198 

   
    

  
 

.188 
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The mediating role of proactive orientation in the relationship 

between blue ocean strategy and competitive advantage 

 (case study of a sample of food industry companies in Khartoum state)
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