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ABSTRACT:

This study aimed at analyzing the factors and trends that influencing consumers decisions to
purchase green friendly products by studying the dimensions of the theory of planned
behavior. The study adopted the descriptive analytical method; whereas the questionnaire was
used as a main method for data collection from a non-probabilistic sample. Hence, a (300)
questionnaires were distributed while (97%) of them were retrieved. The data was analyzed
using SPSS 24 program and the validity and reliability of the model has been verified by
using the Alpha Cronbach test. The results of the study showed the existence of a relationship
between the dimensions and trends of consumers’ decisions to purchase green friendly
products, however, these effects were partial. The results were discussed and compared with
previous studies, and then a number of proposals were presented for future studies.
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