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Abstract

Study Title : "The effectiveness of employing multimedia in advertising
campaigns"
A descriptive and analytical study on Sudani Telecommunications Company
M.A:
Yosra Elrashid Belal

The study aimed to comprehensively define the content of multimedia
and reveal the importance of marketing function through advertising
campaigns, how the advertising industry and its forms and means of
presentation. As well as what can be done by means of multimedia in
marketing advertising for a Sudanese company. And on the other hand to
stand on the role and methodological and functional of communication
sciences and modern theories in the construction and design of advertising
campaigns marketing through multimedia in various media. Based on several
variables related to the use of multimedia in marketing advertising for a
Sudanese company and measuring the impact and effectiveness of the use of
multimedia marketing advertising for the Sudanese company to support the
Sudanese Library in a new study in the areas of multimedia recruitment in
advertising campaigns

The researcher used descriptive analytical methods and information
collection tools (observation, questionnaire, interview, theoretical
framework). The sample of the research was meant by the selection of
advertising campaigns implemented by a Sudanese company through
multimedia made by a Sudanese company (I am Sudanese, origin of
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civilization, ). Then | presented to a group of multimedia experts in the fields
of television work, social media, media professors and multimedia specialists
in various Sudanese universities in Khartoum state. The study includes four
chapters. The first chapter includes the theoretical framework for research,
the second chapter is titled multimedia, Includes the Declaration, Chapter 4
contains the applied study, conclusion, conclusions, recommendations,
references and supplements
The study concluded several results, the most important of which are:
The methodological and functional framing of communication sciences
and their modern theories plays an important and important role in the
construction and design of marketing advertising campaigns through
multimedia in various media organizations and increases their effectiveness
and impact on the recipient at all levels
1. The adoption of a Sudanese company in the manufacture of advertising
campaigns on the aesthetic and functional dimension through the
technical development in the recruitment of multimedia and the spread
through the various media advertising media contributed to the high
effectiveness and impact of advertising campaigns and their marketing
returns and change and renew the format of the technical presentation of
the recipient
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