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Abstract

The impact of e-commerce on sales volume Case study of Sudan
Telecommunications Company 2010-2014 . Study lies research problem
in a move many of the same physical entity organization around the world
of commerce and the actual desire to creat their own websites in order to
promote and distribute their products and services across internet.
However, many of these organization do not continue to suffer from some
of the obstacles that affect the sales VVolume of classified and marketing
strategies.

The importance of research of importance attached to commerce in many
productive secure ratio for its role in raising the efficiency of marketing
activity and increased sales, as is the commerce is relatively modern
terms that referred to the themes few previous studies, where the study is
scientific added in this area as According to researchers and those
interested in commerce field.

Research seeks to test hypotheses of commerce have a positive impact on
sales volume facing commerce are many obstacles that delay the
application and handled. Fkd many organization to the appropriate
marketing stratedies to apply in commerce frame work No. consumers
still prefer to deal with the traditional trade and fear of dealing with e-
commerce. The research aims to identify the impact of commerce sales
volume researcher used the descriptive analytical method in addition to
the case study method.

The researcher found several results the commerce effective impact on
increasing sales volume , commerce is work in to reduce costs to sell and
purchase through electronic network.

After the completion of the study, we recommend the following: work to
improve e-commerce. Quest to open electronic markets seriousness
expansion and development of electronic markets in the arena.
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