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Abstract
The research targeting to know reality of media with as general and the

public relations a special in Ministry of Tourism, antiquity and Sudanese
wild life, also it is targeting to measure the role size which will make the
public relations management. In planning activities and programmers of
tourism in Ministry.

Also to know sufficiency extent of employees in the ministry also it
presented attitude of the public relations management, its planning power
extent which make it benefit from functioning old and modern
communication and uses them in development responsibility to words
and now deal with tourist. Then used analytical and descriptive method.
Also used research tools (questionnaire) then represent to number of (3)
specialist arbitrators. The research form from group from some
employees of ministry of tourism.

About (115) person they answer the question about (100) person, because
the sample so small be choice by total limitation more important results
there is no existence scientific planning of activities and programmes of
public relations in the ministry. The study finding out the weakness of
organized structure of the public relations management in ministry of
tourism. It depended on answers of sample individuals rate estimated
76% they saw it weakness but 13% saw it effective but 0% are neutrals.
The important recommendations as follow try to find developing plans so
clear basic on scientific principles to push internal tourism movement and
expand its base and also the ministry of tourism to make organized
structure of the public relations management by scientific method also
significant with training and rehabilitate the human power they with work
in field of tourism on best level to achieve quality concept with
experience and sufficiency.

The research contain four chapter every chapter has three subtitles, the
first chapter about the framework of study, the second chapter talking
about the public relations, the third about the tourism, the fourth chapter
about field study.
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