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Abstract

The concept of social responsibility is no more a new concept
to the society, but there is some vagueness therein. This is due to the
poor communication functions in the companies, and the lack of reliance
on modern means of communication to inform about their social
responsibility programs.Thus, the research’s problem could be summed
up in the question that: what is the role of the modern communication
techniques in the field of Public Relations to inform about the social

responsibility programs promoted by the telecommunication companies?

This research aims firstly to recognize the most means of
telecommunication used by the department of public relations in
corporations for informing about their programs, and secondly, the
research explains the concept of social responsibility of private
corporations and it gains the importance thereof by demonstrating the
importance of the use of modern means of telecommunication in the
field of public relations and to demonstrate social responsibility in private
corporations. The researcher relied on the questionnaire and interviews
as means for data collection. The most important conclusion arrived to
thereby be that the public audience does not follow local means of
media always, but it instead prefers modern means of media (social
networking) and it follows-up the same on an ongoing basis.
Furthermore, the study showed that the clients of Sudatel Telecom

(Sudatel) is completely satisfied about the services offered by the



company in all fields, but it does not have any prior information about

the services provided by Sudatel in the field of social responsibility.



