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ABSTRACT:
This study aimed to learn the basic concepts of both marketing and total quality management and
remove the ambiguity associated with them, and then shed the light on the relationship between
them; besides determining the availability of requirements for the application of total quality
management in Pepsi Company. The study adopted the descriptive, inductive, and statistical
methods. The most important results of the study indicated the existence of a correlation
relationship between the support of senior management for total quality management and the
activation of marketing performance; the existence of a correlation relationship between the
concentration on operations and the activation of marketing performance; the existence of a
correlation relationship between enhancing performance and the availability of standards for
measuring performance; while no correlation relationship exists between it and the management
analysis of results for measuring performance of the major businesses and its uses in improving
business performance. The study main recommendations include: paying more attention to offer
specialized training courses for managers to update their information; taking into account the
viewpoint of customers in determining the level of the quality of their products and organization
in the light of new environmental variables; and measuring customer orientation towards the
products and the degree of satisfaction with the organization on a continuous basis.
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