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 اإهداء
خضىعا لكدزك عسف أصًن لفضمك أوٌ تره اجباه

فًحفظك زبِ العمِ اجمًن و ذكسك عطس و حضسك دفْ

زضاها عمِ نشًي عمًن أوٌ أحن و ون وثن أوٌ

و بمشي عىسٍ و ظمٌ الظمًن حنانك أوٌ شفاْ جسوحٌ

و أثنِ الكىاهن من ثكًن  إذا حن خطبّو بعد اه أزنى إلًك

فدعىاك أوٌ لكمي سبًن بدعىاك أوٌ تزوه الصعاب

و لىن الزهىز و نبع يشًن فًا أوٌ أني زبًع احًاَ

و تمىع قمبك عند السحًن عمِ زاحي كي سوستٌ لًاه

و بوجُ عىسٍ و حمىٌ الطىين فدووٌ لنا بمشىا شافًا

فىن ذا عن احل ونا مًن و حنا شجًا عمِ كن فاه
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Abstract 

 
This study aimed to ascertain the extent of the possible 
deployment of the educational values through social networking 
sites in the educational process. And the reality of the use of 
social communication between students in Sudanese universities 
networks. 
 Study Sudan University of Science and Technology and to 
highlight the main obstacles that prevent the employment of 
social networking in the educational process in Sudan networks 
and also reaching proposals to improve the reality of the 
employment networks to serve the educational process. 

Descriptive method has been used to arrive at the results of a 
group of students of the University of Sudan for Science and 
Technology and used the questionnaire and interview for data 
collection and statistical program SPSS for processing. 

Among the most important findings of the research: WhatsApp 
contribute significantly to publish educational values, 
WhatsApp addresses social issues, makes the individual far 
from WhatsApp combined, WhatsApp help in spreading the 
faith among the peoples and the exchange of different culture.  

In the light of the results of that study recommended the 
following: to work on the establishment of education programs, 
the use of WhatsApp, sensitize individuals to use it the right 
way, do not use WhatsApp incompatible with religion and 
culture together. 
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ϮΗ‌ϯΪϣظϴف‌Η΍Ϯϟ΍سΪϬϟ΍(‌ΏΎف‌Ϥϟ΍‌ϦϣقΎب‌ΔϠجΗ‌ΕΎϣϮϠόϣ‌ϊϤس‌ϢϬفϮΗ‌ϲضϴح‌
ΔϳϮبήΘϟ΍‌Ϣϴقϟ΍‌ήشϧ‌ϲف)‌‌ΔϠΌأس‌ϲف‌ϢϜϳأέء‌΍ΪبΈب‌ΎϨόϣ‌ϥϭΎόΘϟ΍‌ϢϜΗΩΎϴس‌Ϧϣ‌Ϯجέك‌أϟάϟ

ςفق‌ϲϤϠόϟ΍حث‌Βϟ΍‌ν΍ήإغ‌ΕΎϣϮϠόϤϟ΍‌ϩάϫ‌ϥبأ‌ΎًϤϠϋ‌ΔϠبΎقϤϟ΍.‌

،،،،ΎϨόϣ‌ϢϜϧϭΎόΗ‌ϰϠϋ‌ΎϨϧΎϨΘϣ΍‌Ϣϴψϋϭ‌ΎϧήϳΪقΗئق‌Ύف‌΍ϮϠΒقΗϭ‌
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‌
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‌Ϣقέحق‌Ϡϣ(2)‌

 بسم اه الرمو الرحيم
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‌έϭΩ‌Ϧϋ‌ΔϴϤϠϋ‌Δس΍έΪϟ‌ΔϧΎΒΘاس΍‌ϩάϫ‌ϪΗΎكήبϭ‌ϰϟΎόΗه‌΍‌ΔϤحέϭ‌ϢϜϴϠϋ‌ϡساϟ΍
ΔϳϮبήΘϟ΍‌Ϣϴقϟ΍‌ήشϧ‌ϲف‌ΔϟΎόف‌ΔϠϴسϮك‌ΏΎسΗ΍Ϯϟ΍.‌

αΎأس‌ΔϴبήΘϟ΍‌ϲف‌فήشϟ΍‌αϮϳέϮϟΎϜب‌ΔجέΩ‌ϰϠϋ‌ϝϮμحϟ΍‌ΕΎΒϠطΘϣ‌ϯΪح·‌Δس΍έΪϟ΍.‌

‌ϥبأ‌ΎًϤϠϋ‌ΔϴϋϮضϮϤب‌ΔϧΎΒΘاس΍‌ϩάϫ‌Ε΍ήفق‌ϰϠϋ‌ΔبΎإجΎب‌ϡήϜΘϟ΍‌ϦϳήكΎش‌ϢϜϨϣ‌Ϯجήϧ
ςفق‌ϲϤϠόϟ΍حث‌Βϟ΍‌ν΍ήأغ‌ΕΎϣϮϠόϤϟ΍‌ϩάϫ.‌

΍ήϴه‌خ΍‌Ϣك΍ΰجϭ‌
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ϥϮحثΎΒϟ΍ 
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ϲϧΎثϟ΍ Ϣقسϟ΍ 

 Δϣك  (√)ضع عاϳأέ فق΍Ϯϳ Ύϣ Ύϣأ 

أوافق بارة ـــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــالع

بشدة 

ا حايد أوافق 

أوافق 

ا أوافق 

بشدة 

ϳس΍Ϯϟ΍ ϢϬتسΏΎ فϲ تϤϟ΍ ϝΩΎΒعέΎف   .1
ΕΎϣϮϠعϤϟ΍ϭ. 

     

2.   Ϣϟ ءΎϴأشΑ ΎًϤϠϣ ϥϮأك ϥأΑ ΏΎتس΍Ϯϟ΍ ϲϧΪعΎسϳ
ϞΒق Ϧϣ ΎϬفήأع. 

     

3.  ΔϠϴΒϨϟ΍ Ϣϴقϟ΍ ήشϨϟ ΏΎتس΍Ϯϟ΍ ϡΪΨستϳ.      

      .΍ست΍Ϯϟ΍ ϡ΍ΪΨتسϣ ΏΎع ϣعέΎفϲ فقط  .4

5.  ΩΪء جΎقΪأص ϰϠف عήتعϠϟ ΏΎتس΍Ϯϟ΍ ϡ΍ΪΨست΍.      

6.  ϡϮϴϟ΍ ΐϠأغ ΏΎتس΍Ϯϟ΍ ϡ΍ΪΨست΍.      

7.  Δϳήϴخ ΕΎϴعϤج ϦϳϮϜت ϲف ΏΎتس΍Ϯϟ΍ ΪعΎسϳ.      

8.   Ϣϫ Ϧϣ ϰϟ· ΎًثήتϜϣ ήϴغ ΏΎتس΍Ϯϟ΍ ϲϨϠجعϳ
ϲϟϮح. 

     

9.   Ϟأص ϥΎϴأح΍ Ϧϣ ήϴكث ϲف ΏΎتس΍Ϯϟ΍ ϲϨϠجعϳ
΍ًΩήفϨϣ سϮϠجϟ΍ ϰϟ·. 

     

10.  Δفήتطϣ έΎϜأف ϦϳϮϜت ϲف ΏΎتس΍Ϯϟ΍ ϢϬسϳ.      

ϳست΍Ϯϟ΍ ϡΪΨتسΏΎ ف΍ ϲستάكϭέΪϟ΍ έΎس ϣع   .11
 .΍أصΪقΎء

     

12.  ΔϴϬϴفήت ΔϠϴسϮك ΏΎتس΍Ϯϟ΍ ϡ΍ΪΨست΍.      

13.   έΎΒأخ ϰϠع ϝϮحصϠϟ ΔϠϴسϮك ΏΎتس΍Ϯϟ΍ ϡ΍ΪΨست΍
Ϟϫأ΍. 

     

14.   έΎΒأخ ϰϠع ϝϮحصϟ΍ ϲف ΏΎتس΍Ϯϟ΍ ϡ΍ΪΨست΍     
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ΔϣΎع. 

15.   Ϧϳήخϵ΍ ΓέϮص ϪϳϮتش ϰϟ· ΏΎتس΍Ϯϟ΍ ϱΩΆϳ
ϢϬϤϠع ϥϭΩ ϢϫέϮص ήشϧϭ. 

     

16.  ήϴغϟ΍ Ε΍ΩΎعϟ ΍ًΪϴϠتق ήأكث ΏΎتس΍Ϯϟ΍ ϲϨϠجعϳ.      

17.  ϩΪϫΎأش ΎϤϟ ϲϤϴقΑ ΎًϜسϤتϣ ΏΎتس΍Ϯϟ΍ ϲϨϠجعϳ.      

18.  ΔϴΌسϟ΍ Ε΍ΩΎعϟ΍ ήشϧ ϲف ΏΎتس΍Ϯϟ΍ ϢϬسϳ.      

19.  Ε΍ϮϠصϟ΍ ء΍Ωأ Ϧع ϞسΎϜتϟ΍ ϲف ΏΎتس΍Ϯϟ΍ ϢϬسϳ.      

ϳس΍Ϯϟ΍ ϢϬتسΏΎ فϲ تϦϳϮϜ ص΍Ϊقϣ ΕΎع ϟ΍جϨس   .20
ήخϵ΍. 

     

‌
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Ώ‌/‌

 έ‌Ύϣأϳك‌فΗ΍Ϯϟ΍‌ϲس‌ΏΎكϮس‌ΔϠϴغήب‌Δϴض΍‌ϦϳΪϟ΍‌Ϊإساϲϣ؟ .1

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................
..............................................................‌

 كϴف‌Η΍Ϯϟ΍‌ϥϮϜϳسϭ‌ΏΎس‌ΔϠϴجϨϟ‌ΓΪϴقϟ΍‌ϞقήΘϟ΍‌ϢϴبΔϴ؟ .2

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................

.....................................................................................‌‌
‌بΎه‌ϮΘϟ΍فϴق
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‌Ϣقέحق‌Ϡϣ(3‌)

 

جϥΎ كΨϣ ϡϮتήع ΍Ϯϟ΍تس 
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