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Abstract

This study is about importance of public relations in making concept
of health insurance companies for Sudanese citizen. It is one of



problems which must be studied especially at social side which serve
public and make them confident. Thus importance of public relations
role appears in making concept considering that public relations are the
media side in any institution, facility or company.

Important:

1- To identify the efforts of public relations in health insurance
companies to improve concept.

2- to identify facilities and communication technique used by public
relations in making concept of health insurance companies, to
know its achievements in improving good reputation of the
institution, and to reach high level of confidence between it and its
service public.

3- To improve concept of the recipient.

Study includes four chapters:

1- Methodical framework.

2- Concept of public relations and their functions.
3- Public relations and image in.

4- Field studies.

Researcher has used description approach as it is one of analyzing
and interpretation regularly scientific methods in order to reach certain
purposes of social status, social or humanized problem. Researcher also
has used scanning method.

To know idea of customers about educational material introduced by
public relations authorities via media facilities; researcher has used two
forms for community of the research (internal public and external
public) in treatment services providing centers. These forms has been



collected from the community of research and analyzed by SPSS, and
study has reached the following results:

1- Study has confirmed that there are a statistical indication which
affirms costiveness of public relations of effective impression
where as the percentage of arithmetic mean is more than three
and of a general mean equals %88.

2- Study has confirmed that all units in group of facilities and
communication technique of Sheehan Health Insurance are of
highly effective positive statistical indication as it reached
arithmetic mean which is more than three and a general mean
equals %95.

3- There is an insurance education done by public relations
authorities for customers, this proves that purpose of this study is
true about that. Public relations help in publication of insurance
education and in circulating insurance idea in a percentage of
%95.

Its important recommendation are:

1- making complain box for customers in each center of Shiekan,
to be followed periodically, and making periodic questionnaires
for customers.

2- Introducing all medications in insurance and providing forms in
all center associated to the company.

3- activating role of public relations in service introducing centers
(hospitals - health centers), making projector screens and
lectures, distributing posters and leaflets, and issuing special
bulletins which attached when receiving insurance card or when
introducing service to customers.
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