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Abstract

The study investigated the role of Public Relations in building the perceived mental
image of the Communication Companies with particular reference to Zain Mobile
Company. The purpose was to identify the scientific concept of public relations and the
extent of its application in communication companies; besides, the methods and tools

used in the process of communication were investigated as well.

The study also tried to identify the problems and difficulties that face the
administration of public relation in the company in order find solutions that further the

efficiency of performance of public relation. Consequently, the good services rendered



to the subscribers (customers) of the company will create and maintain a positive

perception and image for the company in the minds of these customers.

The study was conducted in the head quarters of “Zain Mobile” Company within
Khartoum State during the period (Jan. 2011- Dec. 2012). A descriptive research
method was used. Data was collected by means of a questionnaire, an interview and an
observation from 31 subjects; representing the employees of the company in the
administration of public relations. The researcher adopted these tools to

comprehensively account for all the opinions of the company’s employees.

Findings revealed many results, the most important of which were: the problem of
misunderstanding by the customers of the job of public relations the meaning of the
mental image. In addition, the findings also showed the scarcity of the qualified
personnel in the field of public relations who represent only 3% of the staff of the
company. As a result of these findings, the study recommended that the concept and
position of public relations must be made clear to the customers of the company and
most importantly, the staff of public relations in the company must necessarily be

selected from the field of communication.
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