/A el e 1) ) sy

"‘V" N I BN RN wll 4
Qﬁ?’-l-&%/ Li>s IS5
> e o mp -y | mlJJ iyl 3&
Lol PRy

I W L dynall pagdxdd G0 gw ]l Q\_i_o_“mlJT
Lidoa ! oLl yadl
b ymell Olwl yadl jabwsle ol
b ynadl Olw!l yadl H)_)"_Lw}l_o_“ b)dd_&_;_lwﬁﬂ_k_’
Ol s r
(o U olsos ds,s — 4l dwl )

The Modern Concepts in Marketing of Insurance Services
(A Case Study of Shiekan Insurance Co)
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