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ABSTRACT

The study was conducted to investigate the use of modern
marketing within the insurance services.

The study adopted theoretical framework which focuses on
marketing concepts particularly on the insurance services.

The descriptive analytical methodology was used, the
questionnaire was used as source of data collection and the statistical
package for social sciences (spss) was used, with (chi — square) for
testing the hypothesis of the study through its three chapter the study
determined the marketing policies used by sheikan insurance and
reinsurance company as a case study representing the Sudanese insurance
market.

The study revealed that the modern marketing systems as
marketing mix were not effectively utilized in addition to the lack of
insurance awareness with the community.

The study recommended among others, future researches in the

area of insurance marketing policies and strategies.



