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Abstract

This study approaches the impact of world financial crisis on marketing of
insurance services with application on Shekan for insurance and reinsurance
CO. Ltd. The focus of the study is represented in the extent to which the
financial crisis affect the insurance services at Shekan for insurance CO, with
regard to marketing of insurance services, suitability of sales promotion
manners, distribution polices, and strategies of practical price of insurance
service.

The main objectives of this study is to point out the essential elements that
should be noticed by the insurance management while encountering the crisis
and marketing its insurance services.

The study tests three hypotheses:

1- The marketing services applicable at Shekan Company wouldn't be able to
encounter the financial crisis.

2-The manners of sales promotion applicable at Shekan Company wouldn't be
able to encounter the financial crisis.

3- Services distribution polices applicable at Shekan Company are insufficient
to encounter the financial crisis.

The study follows descriptive, analytical, and statistical methods in collecting
and analyzing data from its primary and secondary sources. The study has been
carried out on both theoretical frame and field levels.

The study concludes to the following:

1- The insurance service at Shekan Company has not been affected by the
financial crisis.

2- The service distribution policies at Shekan Company are competent and quite
able to encounter the world financial crisis.

The study recommends the following:

* Factors of quality of insurance services should be maintained and

continued so as to catch up with the developing tastes and wishes of
customers.

* Marketing inquiry should be given attention so as to recognize trends of
insurance market, degree of competition, and needs of the new clients.
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