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Abstract 

This study aims at identifying the role played by the Sudanese 

journalism in making people aware with Breast Cancer via identifying 

what is the journal public relation and to what extent journalism 

contributes health awareness. The researcher adopts descriptive method 

and survey besides tool for analyzing content of selected journals to 

arrive at scientific findings. Analysis includes the following daily 

newspaper "Akhir Lahza" and "Alraa Alam" in the period from January 

2015 up to December 2016. The study adopts analysis process for 

categories "how before what before. 

The study has five main chapters branched into several sections. 

The first chapter is the theoretical framework which includes all the 

methodical steps such as the introduction, aims, and significance of the 

study.  The second chapter has three basic sections, the first one is about 

what are the type of public relation campaigns? The second section kinds 

and characteristic of journalistic campaigns? And the third section is 

about planning and means of executing journalistic campaigns. The third 

chapter includes definition of journalistic public relation. The second 

section includes definition, types and characteristic of journalistic 

campaigns, the third section is about the concept of health awareness.  

The fourth includes procedures of field study which includes the process 

of content analysis for the both newspapers besides the interviews with 

journalists. The chapter contains the findings and recommendations. 

The study arrives at several results, the most important ones are: 

1. The Sudanese journalism does not pay attention to the issue of 

breast cancer, it is only cared about in October. 

2. The Sudanese journalism does not care cartoons as an important 

way to send health message to uneducated people. 

3. Through the study a new concept of journalistic public relations 

which connects between the audience and the newspaper. 

4. Lack of tackling the issue of breast cancer leads to lack of guidance 

in it. 
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The study recommends the following: 

1. Increasing the interest in women's issues in general and the health 

issues in particular. 

2. Raising the health awareness via spreading facts and true figures 

about breast cancer. 

3. Necessisty of introducing a medical journalism specialized in the 

health issues of women in particular. 

4. Identifying Sudanese journalism with breast cancer checking 

centers. 
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