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Abstracts

This study aimed at identify is the analysis of marketing channels for dates in
northern state (Al-khandag region).

The study described the economic and social characteristics of date traders. and
marketing channels for dates in the area to calculate marketing channels for
dates in the study area. In addition marketing margins as well as devising some
solution and proposal in the failed of marketing dates in the study area. The study
relied on primary data by collected of date traders in the study area.

The total size of the sample was 70 traders .The secondary data was collected
from relevant sources descriptive statistics was used in the analysis employing
SPSS computer program.

The results of the study of the study showed that BERKAWI is the most
marketable compared to another categories. The study showed that 90% of
traders did not have sources to finance marketing costs.

The study found that the storage problem is one of the biggest problems faced by
traders. The study showed the marketing margins were estimated at 3.450 SDG.

The study recommendation concluded to improving and developing means of
transport and marketing extension services for the provision of safe and

sufficient stores to store date until marketing.



